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[bookmark: _Toc165545621]Pilot Tests Results
	We conducted a series of pilot tests to select suitable videos (Studies 1, 3, 4 & 7) and articles (Study 6) for our experiments. In these pilot tests, we assessed boredom using a single item “I am bored” (1 = not at all, 7 = very much). All the videos were retrieved from YouTube, and they are documentary-style videos about nature, animals, product production, or history. All the articles are about nature and animals.
Pilot Tests Results for Boredom Manipulation in Study 1
In order to obtain effective materials for boredom manipulation in Study 1, we tested multiple 5-minute videos across nine pilot tests along with other materials. Our goal was to select a set of videos that are interesting and a set of videos that are boring, for manipulating boredom in Study 1. Table S1 reports the means and standard deviations of participants’ ratings of boredom after they watched the selected videos from pilot tests, as well as links to these YouTube videos. 
[bookmark: _Toc165545622]Table S1
Boredom Means and Standard Deviations for Videos Selected for Study 1 from Pilot Tests
	Pilot Test
	Video
	Link
	n
	Mean
	SD
	Citation

	Videos Selected for Interesting Condition

	5
	Video 1 (5 min)
	Cookies
	29
	3.21
	1.32
	(Discovery UK, 2019b)

	6
	Video 2 (5 min)
	Funny Cat
	29
	3.03
	1.84
	(Funny Area, 2016)

	8
	Video 3 (5 min)
	Raccoon
	49
	3.02
	1.70
	(Animal Planet, 2022)

	3
	Video 4 (5 min)
	Rome
	29
	3.14
	1.85
	(National Geographic, 2018)

	7
	Video 5 (5 min)
	Lion
	28
	3.36
	1.83
	(Discovery UK, 2019a)

	2
	Video 6 (5 min)
	Tumbleweeds
	29
	3.10
	1.54
	(Animalogic, 2021)

	2
	Video 7 (5 min)
	Foosball Table
	29
	3.59
	1.86
	(Science Channel, 2020a)

	1
	Video 8 (5 min)
	Fabric
	30
	3.17
	1.80
	(Free Doc Bites, 2021a)

	Videos Selected for Boring Condition

	9
	Video 9 (5 min)
	Dripping Water
	5
	5.20
	1.10
	(Atomic Filmmaker, 2012)

	6
	Video 10 (5 min)
	HTML Course
	29
	5.59
	1.62
	(5 Minutes Code, 2023)

	9
	Video 11 (5 min)
	Python
	63
	5.13
	1.91
	(Coding With Evan, 2020b)

	6
	Video 12 (5 min)
	Timer
	29
	5.14
	2.25
	(Countdown Timer, 2020)

	6
	Video 13 (5 min)
	Algebra
	29
	5.00
	1.79
	(tecmath, 2014)

	7
	Video 14 (5 min)
	Strata
	28
	4.93
	1.96
	(W R, 2012)

	5
	Video 15 (5 min)
	TextView
	29
	4.79
	2.02
	(Coding With Evan, 2020a)

	8
	Video 16 (5 min)
	Wh-Questions
	49
	4.92
	1.90
	(Ellii, 2021)



Pilot Tests Results for Videos Selected for Study 3
In Study 3, participants went through (i) no-switching condition, in which they watched a 10-minute video that they could not skip; and (ii) switching condition, in which they were provided with seven 5-minute videos, and they could skip and watch the next one whenever they wanted to. We conducted a series of pilot tests to select videos that did not induce significantly different levels of boredom, and that were not particularly boring or interesting. Table S2 displays the means and standard deviations of participants’ boredom after they watched the selected videos for Study 3 from pilot tests, as well as links to these YouTube videos.  
We pooled the data from these six pilot tests and conducted a multilevel modeling analysis with boredom specified as outcome variable, video as fixed predictor, and participant as random intercept. We found a main effect of video on boredom, F(7, 163.2) = 2.38, p = .024. However, none of the contrast showed significant difference in boredom in post-hoc pairwise comparisons with Tukey adjustment (Table S3).
[bookmark: _Toc165545623]Table S2
Boredom Means and Standard Deviations for Videos Selected for Study 3 from Pilot Tests
	Pilot Test
	Video
	 Link
	n
	Mean
	SD
	Citation

	3
	Video (10 min)
	Airport Dog
	28
	2.96
	1.35
	(Business Insider, 2022a)

	10
	Video 17 (5 min)
	Beetroota
	20
	2.65
	1.88
	(uwmadison, 2011)

	2
	Video 6 (5 min)
	Tumbleweeds
	29
	3.10
	1.54
	(Animalogic, 2021)

	3
	Video 4 (5 min)
	Rome
	29
	3.14
	1.85
	(National Geographic, 2018)

	1
	Video 8 (5 min)
	Fabric
	30
	3.17
	1.80
	(Free Doc Bites, 2021a)

	4
	Video 18 (5 min)
	Flatware
	30
	3.73
	1.62
	(Science Channel, 2020c)

	4
	Video 19 (5 min)
	Sorting Machine
	30
	3.90
	1.83
	(Free Doc Bites, 2021b)

	11
	Video 20 (5 min)
	Ricea
	36
	4.00
	1.83
	(Science Channel, 2020b)


Note. aBoredom was rated on a scale of 1 (not at all) to 5 (extremely) and converted to a 7-point scale.
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[bookmark: _Toc165545624]Table S3
Post-hoc Pairwise Comparisons with Tukey adjustment for Boredom Ratings of Videos Selected for Study 3 from Pilot Tests
	Contrast
	
	
	Estimate
	SE
	df
	t
	p

	Beetroot
	-
	Airport Dog
	-0.308
	0.496
	213.4
	-0.620
	0.999

	Fabric
	-
	Airport Dog
	0.180
	0.429
	221.2
	0.420
	1.000

	Fabric
	-
	Beetroot
	0.488
	0.494
	203.5
	0.988
	0.976

	Flatware
	-
	Airport
	0.720
	0.378
	110.1
	1.907
	0.549

	Flatware
	-
	Beetroot
	1.028
	0.492
	208.2
	2.090
	0.425

	Flatware
	-
	Fabric
	0.540
	0.426
	223.9
	1.266
	0.910

	Rice
	-
	Airport Dog
	1.043
	0.424
	218.6
	2.457
	0.220

	Rice
	-
	Beetroot
	1.350
	0.481
	192.4
	2.807
	0.099

	Rice
	-
	Fabric
	0.862
	0.422
	207.2
	2.045
	0.454

	Rice
	-
	Flatware
	0.322
	0.419
	213.0
	0.769
	0.995

	Rome
	-
	Airport Dog
	0.122
	0.360
	85.5
	0.339
	1.000

	Rome
	-
	Beetroot
	0.429
	0.493
	212.0
	0.871
	0.988

	Rome
	-
	Fabric
	-0.058
	0.426
	222.0
	-0.137
	1.000

	Rome
	-
	Flatware
	-0.598
	0.375
	112.2
	-1.594
	0.753

	Rome
	-
	Rice
	-0.921
	0.421
	217.3
	-2.187
	0.364

	Sorting Machine
	-
	Airport Dog
	0.887
	0.378
	110.1
	2.348
	0.278

	Sorting Machine
	-
	Beetroot
	1.194
	0.492
	208.2
	2.429
	0.233

	Sorting Machine
	-
	Fabric
	0.707
	0.426
	223.9
	1.657
	0.715

	Sorting Machine
	-
	Flatware
	0.167
	0.349
	84.0
	0.477
	1.000

	Sorting Machine
	-
	Rice
	-0.156
	0.419
	213.0
	-0.372
	1.000

	Sorting Machine
	-
	Rome
	0.765
	0.375
	112.2
	2.038
	0.462

	Tumbleweeds
	-
	Airport Dog
	0.167
	0.437
	223.8
	0.383
	1.000

	Tumbleweeds
	-
	Beetroot
	0.475
	0.498
	200.9
	0.953
	0.980

	Tumbleweeds
	-
	Fabric
	-0.013
	0.434
	222.1
	-0.030
	1.000

	Tumbleweeds
	-
	Flatware
	-0.553
	0.436
	222.6
	-1.267
	0.910

	Tumbleweeds
	-
	Rice
	-0.875
	0.427
	203.8
	-2.050
	0.451

	Tumbleweeds
	-
	Rome
	0.045
	0.434
	224.0
	0.105
	1.000

	Tumbleweeds
	-
	Sorting Machine
	-0.719
	0.436
	222.6
	-1.648
	0.720



Pilot Tests Results for Videos Selected for Study 4
	In Study 4, participants went through (i) no-switching condition, where they watched a 10-minute video with locked control panel, and (ii) switching condition, where they had 10 minutes to watch a 50-minute video with an unlocked control panel. We ran multiple pilot tests to select videos that did not induce different levels of boredom, and that were not particularly boring or interesting. In a within-participant pilot test where participants watched both videos selected for Study 4 (N = 30), a paired-sample t-test showed that participants’ level of boredom did not differ between the 10-minute video ‘Airport dog’ (M = 2.96, SD = 1.35; Business Insider, 2022a) and 50-minute video ‘Wild Pacific’ (M = 3.62, SD = 1.82; Free Documentary - Nature, 2022), t(27) = -1.56, p = .130. 
Pilot Test Results for Study 6
 In Study 6, participants went through (i) no-switching condition, in which they read one article that takes around 6 minutes to read, and (ii) switching condition, in which they were provided with seven articles, each took approximately 2 minutes to read, and they were free to skip the article and read the next one whenever they wanted to. We conducted a pilot test (N = 36) to select articles that did not significantly differ in boredom, and that were not particularly boring or interesting. In the pilot test, participants were randomly assigned to read one set of articles (Article 1, 2, 3, 4 & 5; n = 18) or another set of articles (Articles 1, 6, 7, 8 & 9; n = 18). 
Table S4 presents the means and standard deviations of participants’ boredom after they read each article in the pilot test, as well as links to these online magazine articles. We conducted a multilevel modeling analysis with boredom specified as outcome variable, article as fixed predictor, and participant as random intercept. There was no main effect of article on boredom, F(8, 147) = 1.84, p = .074, suggesting no significant difference in boredom between the articles. 
Considering these results, Article 1 ‘Red Pandas’ was selected for the no-switching condition in Study 6, while other articles, except Article 4 ‘Cats’, were selected for the switching condition in Study 6.
[bookmark: _Toc165545625]Table S4
Boredom Means and Standard Deviations for Articles Pilot Tested for Study 6 
	Article
	Link
	n
	Mean
	SD
	Citation

	Article 1 (6 min)
	Red Pandas 
	36
	3.61
	1.78
	(Gorman, 2015)

	Article 2 (2 min)
	Deep Sea 
	18
	3.61
	1.61
	(University of Oxford, 2017)

	Article 3 (2 min)
	Big Fish 
	18
	3.56
	1.69
	(Thornton & Marrero, 2022)

	Article 4 (2 min)
	Cats 
	18
	2.67
	1.57
	(Duff, 2023)

	Article 5 (2 min)
	Polar Bear 
	18
	3.39
	1.58
	(Baker, 2023)

	Article 6 (2 min)
	Plants 
	18
	3.17
	2.15
	(Nemo, 2021)

	Article 7 (2 min)
	Hibernation 
	18
	3.44
	2.09
	(Brady, 2022)

	Article 8 (2 min)
	Whale 
	18
	3.28
	2.08
	(Thornton, 2022b)

	Article 9 (2 min)
	Waves
	18
	4.22
	2.10
	(Thornton, 2022a)



Pilot Test Results for Study 7
In Study 7, participants went through (i) no-switching condition, in which they were randomly assigned one of the four 10-minute videos to watch, and (ii) switching condition, in which they were provided with fourteen 5-minute videos that they could freely switch between. We conducted a pilot test (N = 90) to select videos that did not differ significantly in boredom, and that were not particularly boring or interesting. In this pilot test, participants were randomly assigned to watch one of five 10-minute videos and three of sixteen 5-minute videos. 
Table S5 presents the estimated marginal means and standard errors of participants’ boredom after watching each video in the pilot test, as well as links to these videos. We conducted a multilevel modeling analysis with boredom specified as outcome variable, video as fixed predictor, and participant as random intercept. There was a main effect of video on boredom, F(20, 296.02) = 1.68, p = .036. However, none of the contrast showed significant difference in boredom in post-hoc pairwise comparisons with Tukey adjustment (Table S6).


[bookmark: _Toc165545626]Table S5
Boredom Estimated Marginal Means and Standard Errors for Videos Pilot Tested for Study 7 
	Video
	Link
	Mean
	SE
	Citation

	TV1 (10 min)
	Airport Dog
	3.40
	0.35
	(Business Insider, 2022a)

	TV2 (10 min)
	Miyazaki Mangoes
	3.49
	0.36
	(Business Insider, 2022b)

	TV3 (10 min)
	Tabasco
	3.75
	0.36
	(Business Insider, 2023b)

	TV4 (10 min)
	Alpaca
	3.94
	0.38
	(Animal Planet, 2023)

	TV5 (10 min)
	Penguins
	3.27
	0.35
	(Animal Planet, 2020)

	FV1 (5 min)
	Rome
	3.07
	0.38
	(National Geographic, 2018)

	FV2 (5 min)
	Beetroot
	4.66
	0.39
	(uwmadison, 2011)

	FV3 (5 min)
	Rice
	3.79
	0.39
	(Science Channel, 2020b)

	FV4 (5 min)
	Tumbleweeds
	4.16
	0.39
	(Animalogic, 2021)

	FV5 (5 min)
	Flatware
	3.93
	0.41
	(Science Channel, 2020c)

	FV6 (5 min)
	Sorting Machine
	4.12
	0.39
	(Free Doc Bites, 2021b)

	FV7 (5 min)
	Fabric
	3.37
	0.36
	(Free Doc Bites, 2021a)

	FV8 (5 min)
	Colorado Springs
	4.63
	0.37
	(Business Insider, 2023c)

	FV9 (5 min)
	Sheep
	3.07
	0.35
	(Business Insider, 2023a)

	FV10 (5 min)
	Baby Kestrel
	3.42
	0.37
	(Animal Planet, 2019e)

	FV11 (5 min)
	Lobster
	3.91
	0.35
	(Animal Planet, 2019d)

	FV12 (5 min)
	Bear
	3.51
	0.38
	(Animal Planet, 2019b)

	FV13 (5 min)
	Waldrapp Ibises
	2.96
	0.35
	(Animal Planet, 2019a)

	FV14 (5 min)
	Paper
	3.93
	0.35
	(Business Insider, 2021b)

	FV15 (5 min)
	Peeps
	4.03
	0.36
	(Business Insider, 2021a)

	FV16 (5 min)
	Jellyfish
	3.58
	0.36
	(Animal Planet, 2019c)


Note. Videos selected for Study 7 are listed in boldface type.

[bookmark: _Toc165545627]Table S6
Post-hoc Pairwise Comparisons with Tukey adjustment for Boredom Ratings of Videos Pilot Tested for Study 7
	Contrast
	Estimate
	SE
	df
	t
	p
	
	Contrast
	Estimate
	SE
	df
	t
	p

	FV1
	-
	FV10
	-0.35
	0.517
	301
	-0.677
	1
	
	FV15
	-
	FV4
	-0.14
	0.52
	298
	-0.26
	1

	FV1
	-
	FV11
	-0.84
	0.51
	310
	-1.648
	0.988
	
	FV15
	-
	FV5
	0.1
	0.52
	291
	0.2
	1

	FV1
	-
	FV12
	-0.437
	0.521
	296
	-0.84
	1
	
	FV15
	-
	FV6
	-0.09
	0.52
	300
	-0.17
	1

	FV1
	-
	FV13
	0.105
	0.498
	295
	0.211
	1
	
	FV15
	-
	FV7
	0.66
	0.49
	297
	1.34
	1

	FV1
	-
	FV14
	-0.857
	0.498
	294
	-1.722
	0.98
	
	FV15
	-
	FV8
	-0.6
	0.49
	290
	-1.22
	1

	FV1
	-
	FV15
	-0.957
	0.504
	293
	-1.899
	0.946
	
	FV15
	-
	FV9
	0.96
	0.49
	298
	1.98
	0.92

	FV1
	-
	FV16
	-0.511
	0.513
	306
	-0.996
	1
	
	FV15
	-
	TV1
	0.62
	0.48
	295
	1.29
	1

	FV1
	-
	FV2
	-1.594
	0.538
	305
	-2.965
	0.275
	
	FV15
	-
	TV2
	0.54
	0.49
	293
	1.09
	1

	FV1
	-
	FV3
	-0.717
	0.539
	307
	-1.331
	0.999
	
	FV15
	-
	TV3
	0.28
	0.49
	299
	0.57
	1

	FV1
	-
	FV4
	-1.092
	0.538
	305
	-2.03
	0.902
	
	FV15
	-
	TV4
	0.09
	0.5
	293
	0.18
	1

	FV1
	-
	FV5
	-0.855
	0.548
	306
	-1.561
	0.994
	
	FV15
	-
	TV5
	0.76
	0.49
	298
	1.57
	0.99

	FV1
	-
	FV6
	-1.046
	0.538
	306
	-1.944
	0.933
	
	FV16
	-
	FV2
	-1.08
	0.52
	301
	-2.09
	0.88

	FV1
	-
	FV7
	-0.298
	0.504
	293
	-0.592
	1
	
	FV16
	-
	FV3
	-0.21
	0.51
	285
	-0.41
	1

	FV1
	-
	FV8
	-1.559
	0.51
	293
	-3.056
	0.225
	
	FV16
	-
	FV4
	-0.58
	0.52
	304
	-1.12
	1

	FV1
	-
	FV9
	0.004
	0.493
	288
	0.007
	1
	
	FV16
	-
	FV5
	-0.34
	0.52
	292
	-0.66
	1

	FV1
	-
	TV1
	-0.334
	0.501
	297
	-0.667
	1
	
	FV16
	-
	FV6
	-0.54
	0.52
	298
	-1.04
	1

	FV1
	-
	TV2
	-0.422
	0.501
	290
	-0.842
	1
	
	FV16
	-
	FV7
	0.21
	0.49
	298
	0.43
	1

	FV1
	-
	TV3
	-0.678
	0.51
	301
	-1.33
	0.999
	
	FV16
	-
	FV8
	-1.05
	0.51
	309
	-2.06
	0.89

	FV1
	-
	TV4
	-0.865
	0.528
	305
	-1.64
	0.988
	
	FV16
	-
	FV9
	0.52
	0.49
	302
	1.06
	1

	FV1
	-
	TV5
	-0.196
	0.496
	292
	-0.396
	1
	
	FV16
	-
	TV1
	0.18
	0.48
	297
	0.37
	1

	FV10
	-
	FV11
	-0.49
	0.499
	305
	-0.982
	1
	
	FV16
	-
	TV2
	0.09
	0.49
	292
	0.18
	1

	FV10
	-
	FV12
	-0.087
	0.51
	293
	-0.171
	1
	
	FV16
	-
	TV3
	-0.17
	0.5
	306
	-0.34
	1

	FV10
	-
	FV13
	0.455
	0.496
	303
	0.917
	1
	
	FV16
	-
	TV4
	-0.35
	0.51
	296
	-0.7
	1

	FV10
	-
	FV14
	-0.507
	0.493
	298
	-1.03
	1
	
	FV16
	-
	TV5
	0.32
	0.48
	295
	0.65
	1

	FV10
	-
	FV15
	-0.607
	0.499
	297
	-1.216
	1
	
	FV2
	-
	FV3
	0.88
	0.55
	306
	1.6
	0.99

	FV10
	-
	FV16
	-0.161
	0.494
	291
	-0.327
	1
	
	FV2
	-
	FV4
	0.5
	0.55
	307
	0.92
	1

	FV10
	-
	FV2
	-1.244
	0.528
	304
	-2.355
	0.717
	
	FV2
	-
	FV5
	0.74
	0.56
	305
	1.33
	1

	FV10
	-
	FV3
	-0.367
	0.522
	297
	-0.703
	1
	
	FV2
	-
	FV6
	0.55
	0.55
	305
	1
	1

	FV10
	-
	FV4
	-0.742
	0.52
	295
	-1.428
	0.998
	
	FV2
	-
	FV7
	1.3
	0.52
	301
	2.5
	0.61

	FV10
	-
	FV5
	-0.505
	0.534
	299
	-0.946
	1
	
	FV2
	-
	FV8
	0.04
	0.52
	293
	0.07
	1

	FV10
	-
	FV6
	-0.696
	0.515
	287
	-1.352
	0.999
	
	FV2
	-
	FV9
	1.6
	0.51
	297
	3.14
	0.19

	FV10
	-
	FV7
	0.052
	0.506
	305
	0.102
	1
	
	FV2
	-
	TV1
	1.26
	0.51
	295
	2.49
	0.62

	FV10
	-
	FV8
	-1.209
	0.514
	305
	-2.355
	0.717
	
	FV2
	-
	TV2
	1.17
	0.51
	289
	2.3
	0.75

	FV10
	-
	FV9
	0.354
	0.5
	306
	0.707
	1
	
	FV2
	-
	TV3
	0.92
	0.52
	299
	1.78
	0.97

	FV10
	-
	TV1
	0.016
	0.496
	302
	0.032
	1
	
	FV2
	-
	TV4
	0.73
	0.53
	299
	1.37
	1

	FV10
	-
	TV2
	-0.072
	0.499
	298
	-0.145
	1
	
	FV2
	-
	TV5
	1.4
	0.52
	304
	2.71
	0.45

	FV10
	-
	TV3
	-0.328
	0.499
	298
	-0.657
	1
	
	FV3
	-
	FV4
	-0.38
	0.55
	309
	-0.68
	1

	FV10
	-
	TV4
	-0.515
	0.513
	296
	-1.004
	1
	
	FV3
	-
	FV5
	-0.14
	0.56
	304
	-0.25
	1

	FV10
	-
	TV5
	0.154
	0.485
	287
	0.317
	1
	
	FV3
	-
	FV6
	-0.33
	0.55
	306
	-0.6
	1

	FV11
	-
	FV12
	0.403
	0.501
	299
	0.804
	1
	
	FV3
	-
	FV7
	0.42
	0.51
	295
	0.82
	1

	FV11
	-
	FV13
	0.945
	0.487
	311
	1.942
	0.933
	
	FV3
	-
	FV8
	-0.84
	0.53
	307
	-1.59
	0.99

	FV11
	-
	FV14
	-0.017
	0.477
	296
	-0.036
	1
	
	FV3
	-
	FV9
	0.72
	0.51
	303
	1.4
	1

	FV11
	-
	FV15
	-0.117
	0.483
	296
	-0.241
	1
	
	FV3
	-
	TV1
	0.38
	0.5
	289
	0.76
	1

	FV11
	-
	FV16
	0.329
	0.476
	284
	0.692
	1
	
	FV3
	-
	TV2
	0.3
	0.52
	300
	0.57
	1

	FV11
	-
	FV2
	-0.754
	0.504
	291
	-1.495
	0.996
	
	FV3
	-
	TV3
	0.04
	0.53
	311
	0.08
	1

	FV11
	-
	FV3
	0.123
	0.504
	290
	0.244
	1
	
	FV3
	-
	TV4
	-0.15
	0.53
	295
	-0.28
	1

	FV11
	-
	FV4
	-0.252
	0.517
	309
	-0.487
	1
	
	FV3
	-
	TV5
	0.52
	0.51
	295
	1.03
	1

	FV11
	-
	FV5
	-0.015
	0.513
	288
	-0.029
	1
	
	FV4
	-
	FV5
	0.24
	0.56
	307
	0.43
	1

	FV11
	-
	FV6
	-0.206
	0.51
	299
	-0.404
	1
	
	FV4
	-
	FV6
	0.05
	0.55
	306
	0.08
	1

	FV11
	-
	FV7
	0.542
	0.493
	306
	1.101
	1
	
	FV4
	-
	FV7
	0.79
	0.52
	300
	1.53
	1

	FV11
	-
	FV8
	-0.719
	0.501
	308
	-1.436
	0.998
	
	FV4
	-
	FV8
	-0.47
	0.53
	301
	-0.89
	1

	FV11
	-
	FV9
	0.844
	0.487
	309
	1.732
	0.979
	
	FV4
	-
	FV9
	1.1
	0.5
	287
	2.19
	0.83

	FV11
	-
	TV1
	0.506
	0.48
	301
	1.054
	1
	
	FV4
	-
	TV1
	0.76
	0.51
	297
	1.49
	1

	FV11
	-
	TV2
	0.418
	0.483
	295
	0.865
	1
	
	FV4
	-
	TV2
	0.67
	0.52
	303
	1.29
	1

	FV11
	-
	TV3
	0.162
	0.493
	310
	0.329
	1
	
	FV4
	-
	TV3
	0.41
	0.5
	281
	0.82
	1

	FV11
	-
	TV4
	-0.025
	0.492
	286
	-0.051
	1
	
	FV4
	-
	TV4
	0.23
	0.53
	303
	0.43
	1

	FV11
	-
	TV5
	0.644
	0.475
	294
	1.356
	0.999
	
	FV4
	-
	TV5
	0.9
	0.52
	307
	1.74
	0.98

	FV12
	-
	FV13
	0.542
	0.509
	307
	1.066
	1
	
	FV5
	-
	FV6
	-0.19
	0.56
	304
	-0.34
	1

	FV12
	-
	FV14
	-0.42
	0.507
	304
	-0.828
	1
	
	FV5
	-
	FV7
	0.56
	0.52
	292
	1.07
	1

	FV12
	-
	FV15
	-0.519
	0.514
	304
	-1.011
	1
	
	FV5
	-
	FV8
	-0.7
	0.54
	300
	-1.32
	1

	FV12
	-
	FV16
	-0.074
	0.514
	306
	-0.144
	1
	
	FV5
	-
	FV9
	0.86
	0.53
	306
	1.63
	0.99

	FV12
	-
	FV2
	-1.157
	0.523
	288
	-2.213
	0.81
	
	FV5
	-
	TV1
	0.52
	0.52
	301
	1
	1

	FV12
	-
	FV3
	-0.28
	0.536
	305
	-0.522
	1
	
	FV5
	-
	TV2
	0.43
	0.53
	296
	0.83
	1

	FV12
	-
	FV4
	-0.655
	0.536
	305
	-1.221
	1
	
	FV5
	-
	TV3
	0.18
	0.53
	306
	0.33
	1

	FV12
	-
	FV5
	-0.418
	0.542
	300
	-0.771
	1
	
	FV5
	-
	TV4
	-0.01
	0.53
	290
	-0.02
	1

	FV12
	-
	FV6
	-0.609
	0.526
	291
	-1.159
	1
	
	FV5
	-
	TV5
	0.66
	0.52
	293
	1.28
	1

	FV12
	-
	FV7
	0.139
	0.513
	304
	0.271
	1
	
	FV6
	-
	FV7
	0.75
	0.52
	300
	1.44
	1

	FV12
	-
	FV8
	-1.122
	0.513
	297
	-2.186
	0.826
	
	FV6
	-
	FV8
	-0.51
	0.52
	293
	-0.99
	1

	FV12
	-
	FV9
	0.441
	0.496
	293
	0.889
	1
	
	FV6
	-
	FV9
	1.05
	0.52
	305
	2.04
	0.9

	FV12
	-
	TV1
	0.103
	0.504
	302
	0.205
	1
	
	FV6
	-
	TV1
	0.71
	0.52
	305
	1.38
	1

	FV12
	-
	TV2
	0.015
	0.507
	297
	0.03
	1
	
	FV6
	-
	TV2
	0.62
	0.52
	304
	1.2
	1

	FV12
	-
	TV3
	-0.241
	0.507
	298
	-0.474
	1
	
	FV6
	-
	TV3
	0.37
	0.51
	291
	0.72
	1

	FV12
	-
	TV4
	-0.428
	0.524
	300
	-0.817
	1
	
	FV6
	-
	TV4
	0.18
	0.53
	292
	0.34
	1

	FV12
	-
	TV5
	0.241
	0.493
	287
	0.49
	1
	
	FV6
	-
	TV5
	0.85
	0.51
	293
	1.68
	0.99

	FV13
	-
	FV14
	-0.962
	0.486
	307
	-1.978
	0.922
	
	FV7
	-
	FV8
	-1.26
	0.51
	305
	-2.49
	0.62

	FV13
	-
	FV15
	-1.062
	0.492
	305
	-2.157
	0.842
	
	FV7
	-
	FV9
	0.3
	0.49
	305
	0.61
	1

	FV13
	-
	FV16
	-0.616
	0.494
	310
	-1.247
	1
	
	FV7
	-
	TV1
	-0.04
	0.49
	301
	-0.07
	1

	FV13
	-
	FV2
	-1.699
	0.516
	306
	-3.293
	0.124
	
	FV7
	-
	TV2
	-0.12
	0.49
	291
	-0.26
	1

	FV13
	-
	FV3
	-0.822
	0.517
	308
	-1.591
	0.992
	
	FV7
	-
	TV3
	-0.38
	0.49
	293
	-0.78
	1

	FV13
	-
	FV4
	-1.197
	0.498
	283
	-2.403
	0.683
	
	FV7
	-
	TV4
	-0.57
	0.51
	297
	-1.12
	1

	FV13
	-
	FV5
	-0.96
	0.52
	300
	-1.846
	0.959
	
	FV7
	-
	TV5
	0.1
	0.49
	299
	0.21
	1

	FV13
	-
	FV6
	-1.151
	0.51
	299
	-2.257
	0.783
	
	FV8
	-
	FV9
	1.56
	0.5
	305
	3.13
	0.19

	FV13
	-
	FV7
	-0.403
	0.479
	290
	-0.842
	1
	
	FV8
	-
	TV1
	1.23
	0.49
	291
	2.51
	0.6

	FV13
	-
	FV8
	-1.664
	0.483
	285
	-3.447
	0.08
	 
	FV8
	-
	TV2
	1.14
	0.5
	299
	2.28
	0.77

	FV13
	-
	FV9
	-0.101
	0.479
	299
	-0.211
	1
	
	FV8
	-
	TV3
	0.88
	0.5
	298
	1.77
	0.97

	FV13
	-
	TV1
	-0.439
	0.471
	288
	-0.933
	1
	
	FV8
	-
	TV4
	0.69
	0.52
	302
	1.34
	1

	FV13
	-
	TV2
	-0.527
	0.492
	307
	-1.072
	1
	
	FV8
	-
	TV5
	1.36
	0.49
	296
	2.78
	0.4

	FV13
	-
	TV3
	-0.783
	0.478
	288
	-1.637
	0.989
	
	FV9
	-
	TV1
	-0.34
	0.47
	286
	-0.72
	1

	FV13
	-
	TV4
	-0.97
	0.505
	304
	-1.923
	0.939
	
	FV9
	-
	TV2
	-0.43
	0.49
	299
	-0.88
	1

	FV13
	-
	TV5
	-0.301
	0.481
	302
	-0.626
	1
	
	FV9
	-
	TV3
	-0.68
	0.48
	289
	-1.42
	1

	FV14
	-
	FV15
	-0.099
	0.492
	304
	-0.202
	1
	
	FV9
	-
	TV4
	-0.87
	0.5
	303
	-1.72
	0.98

	FV14
	-
	FV16
	0.346
	0.492
	304
	0.703
	1
	
	FV9
	-
	TV5
	-0.2
	0.49
	307
	-0.41
	1

	FV14
	-
	FV2
	-0.737
	0.506
	293
	-1.455
	0.997
	
	TV1
	-
	TV2
	-0.09
	0.49
	305
	-0.18
	1

	FV14
	-
	FV3
	0.14
	0.504
	291
	0.278
	1
	
	TV1
	-
	TV3
	-0.34
	0.49
	306
	-0.7
	1

	FV14
	-
	FV4
	-0.235
	0.513
	302
	-0.458
	1
	
	TV1
	-
	TV4
	-0.53
	0.51
	306
	-1.05
	1

	FV14
	-
	FV5
	0.002
	0.525
	303
	0.004
	1
	
	TV1
	-
	TV5
	0.14
	0.49
	306
	0.28
	1

	FV14
	-
	FV6
	-0.189
	0.509
	297
	-0.371
	1
	
	TV2
	-
	TV3
	-0.26
	0.5
	307
	-0.51
	1

	FV14
	-
	FV7
	0.559
	0.48
	291
	1.164
	1
	
	TV2
	-
	TV4
	-0.44
	0.51
	304
	-0.86
	1

	FV14
	-
	FV8
	-0.702
	0.496
	302
	-1.416
	0.998
	
	TV2
	-
	TV5
	0.23
	0.49
	305
	0.46
	1

	FV14
	-
	FV9
	0.861
	0.475
	293
	1.813
	0.966
	
	TV3
	-
	TV4
	-0.19
	0.52
	307
	-0.36
	1

	FV14
	-
	TV1
	0.523
	0.482
	302
	1.086
	1
	
	TV3
	-
	TV5
	0.48
	0.49
	308
	0.98
	1

	FV14
	-
	TV2
	0.435
	0.48
	291
	0.906
	1
	
	TV4
	-
	TV5
	0.67
	0.51
	304
	1.32
	1

	FV14
	-
	TV3
	0.18
	0.484
	297
	0.371
	1
	
	
	
	
	
	
	
	
	

	FV14
	-
	TV4
	-0.008
	0.495
	290
	-0.016
	1
	
	
	
	
	
	
	
	
	

	FV14
	-
	TV5
	0.661
	0.48
	299
	1.379
	0.999
	
	
	
	
	
	
	
	
	

	FV15
	-
	FV16
	0.445
	0.499
	305
	0.893
	1
	
	
	
	
	
	
	
	
	

	FV15
	-
	FV2
	-0.637
	0.515
	296
	-1.238
	1
	
	
	
	
	
	
	
	
	

	FV15
	-
	FV3
	0.24
	0.518
	301
	0.462
	1
	
	
	
	
	
	
	
	
	



We conducted another pilot test (N = 28) to further test the 10-minute videos for the no-switching condition in Study 7. It aimed to select videos that did not differ significantly in boredom, and that were not particularly boring or interesting. In this pilot test, participants were randomly assigned to watch three of nine 10-minute videos. 
Table S7 presents the estimated marginal means and standard errors of participants’ boredom after watching each video in the pilot test, as well as links to these videos. We conducted a multilevel modeling analysis with boredom specified as outcome variable, video as fixed predictor, and participant as random intercept. There was no significant effect of video on boredom, F(8, 67.8) = 1.96, p = .065. 
[bookmark: _Toc165545628]Table S7
Boredom Estimated Marginal Means and Standard Errors for Videos Pilot Tested for Study 7 
	Video
	Link
	Mean
	SE
	Citation

	TV1 (10 min)
	Airport Dog
	2.74
	0.50
	(Business Insider, 2022a)

	TV2 (10 min)
	Miyazaki Mangoes
	3.37
	0.52
	(Business Insider, 2022b)

	TV3 (10 min)
	Tabasco
	4.02
	0.59
	(Business Insider, 2023b)

	TV4 (10 min)
	Alpaca
	2.97
	0.47
	(Animal Planet, 2023b)

	TV5 (10 min)
	Penguins
	1.77
	0.50
	(Animal Planet, 2020)

	TV6 (10 min)
	Orangutans
	2.66
	0.50
	(Animal Planet, 2023a)

	TV7 (10 min)
	Cinnamon
	2.95
	0.55
	(Business Insider, 2024)

	TV8 (10 min)
	Leather Bags
	4.03
	0.50
	(Science Channel, 2023b)

	TV9 (10 min)
	Bamboo Steamers
	3.23
	0.52
	(Science Channel, 2023a)


Note. Videos selected for Study 7 are listed in boldface type.

Considering the results from the two pilot tests above, we selected TV1 ‘Airport dog’, TV2 ‘Miyazaki Mangoes’, TV4 ‘Alpaca’ and TV9 ‘Bamboo Steamers’ as the four 10-minute videos randomly assigned to participants in the no-switching condition in Study 7. We selected FV1 ‘Rome’, FV3 ‘Rice’ , FV4 ‘Tumbleweeds’, FV5 ‘Flatware’, FV6 ‘Sorting Machine’, FV7 ‘Fabric’, FV9 ‘Sheep’, FV10 ‘Baby Kestrel’, FV11 ‘Lobster’, FV12 ‘Bear’, FV13 ‘Waldrapp Ibises’, FV14 ‘Paper’, FV15 ‘Peeps’ and FV16 ‘Jellyfish’ as the fourteen 5-minute videos for participants to switch between in the switching condition in Study 7. 
[bookmark: _Toc155272073][bookmark: _Toc165545629]Testing the Two Subsamples in Study 2
In Study 2, participants were randomly assigned to predict their feelings for switching between videos (Scenarios A and B; n = 118) and within video (Scenarios C and D; n = 113). We performed a series of mixed ANOVAs with switching (yes vs. no) and ways of switching (between vs. within videos) predicting the outcome variables (Table S8). For all the outcome variables, we only found main effects of whether participants switch or not. There were no significant main effects of the ways of switching, or interaction effects. 
[bookmark: _Toc165545630]Table S8
Results from 2 (Switching: yes vs. no) × 2 (Ways of Switching: between vs. within videos) Mixed ANOVAs in Study 2
	
	Effect

	Boredom 
	

	Switching
	F(1, 229) = 75.98, p < .001

	Ways of Switching 
	F(1, 229) = 0.17, p = .683

	Two-way Interaction
	F(1, 229) = 2.38, p = .124

	Satisfaction 
	

	Switching
	F(1, 229) = 31.86, p < .001

	Ways of Switching 
	F(1, 229) = 1.39, p = .240

	Two-way Interaction
	F(1, 229) = 0.14, p = .707

	Attention 
	

	Switching
	F(1, 229) = 4.05, p = .045

	Ways of Switching 
	F(1, 229) = 0.24, p = .625

	Two-way Interaction
	F(1, 229) = 0.59, p = .443

	Meaning
	

	Switching
	F(1, 229) = 8.90, p = .003

	Ways of Switching 
	F(1, 229) = 2.47, p = .118

	Two-way Interaction
	F(1, 229) = 0.10, p = .754




[bookmark: _Toc155272074]

[bookmark: _Toc165545631]Qualitative Data from Study 5
	At the end of Study 5, we asked participants two open-ended questions regarding the reasons why they switched between and within videos on YouTube in the switching condition. Their responses are presented in Table S9 and Table S10. Responses related to boredom are coded as 1, or else 0. 
[bookmark: _Toc165545632]Table S9
Reasons for Switching Between Videos on YouTube in Study 5’s Switching Condition
	Participant ID
	Response
	Coding

	2
	I saw a more interesting video in the recommended section while watching the first one
	1

	11
	to boring
	1

	16
	It got boring and repetitive
	1

	18
	I got bored of the contents of the first video, and I changed it to a another which I found more interesting.
	1

	20
	I was watching until I lost interest in the video and decided to switch
	1

	31
	Not finding the video I was watching engaging
	1

	32
	When I wasn't interested in the video anynmore
	1

	34
	If videos does not interest me in the first few minutes, I change it
	1

	39
	it got boring
	1

	41
	One video was really short (less than 1 minute), so I went to go find another video. I found another video, but I wanted to watch the rest of it later so I switched to a video that I found more interesting and that was the last one.
	1

	43
	Interest in seeing something more entertaining
	1

	44
	Lost of interest or ideology I don't agree with
	1

	47
	videos becoming monotonous
	1

	48
	Lose interest, or lost excitement
	1

	50
	They got boring after a bit
	1

	51
	I was bored or whatever I was watching made me think of something else that would interest me more in that moment than whatever I was watching.
	1

	54
	A more interesting and captivating title compared to the video i was watching
	1

	57
	Boring content
	1

	67
	I wanted to watch something more interesting and motivating.
	1

	71
	Lack of interest got me to drop the videos, and other videos that had interesting titles got me to click on them
	1

	87
	lost interest or saw a more promising interesting video
	1

	90
	based on how bored i got or not finding something i can watch enjoyably
	1

	119
	I chose a video that seemed interesting and that was under 5 minutes so I could watch another video
	1

	127
	I was looking at the list beside the video and found a more interesting headline.
	1

	133
	I only watched two videos and I like the second video I watched. I switch from the first video because I think this video is not that cute and fun (I was watching videos about pets). The first video are shortcuts of different scenes, but I don't think these scenes are that funny or cute as its title addressed.
	1

	135
	Bored
	1

	141
	The video was boring in the beginning and so I dropped it and watched one with an interesting title and had an interesting beginning.
	1

	145
	The first video was boring
	1

	151
	interest
	1

	157
	The thumbnail looked more interesting and enjoyable
	1

	162
	I finished the previous video or I got bored
	1

	172
	I just switched them when they were completed, or if I didn't find the content interesting in the first few mins.
	1

	174
	The first video had way too many advertisements and too many promos so it got boring
	1

	3
	Sometimes the video would get uninteresting, and I would not want to pay attention anymore so I would switch the video.
	1

	10
	I got bored. The video was uninteresting. Also I watch youtube videos in 2x speed so the video finished a few times.
	1

	12
	taking too long to get into the video or a boring video
	1

	14
	Short attention span, and not being interested in the video I selected.
	1

	17
	I was watching clothing hauls so if the clothes the YouTube bought were not what I liked then I would switch to another video that had a more intriguing thumbnail.
	1

	23
	interest
	1

	28
	It was boring at first. Then I switched to something else
	1

	30
	not interested anymore
	1

	33
	lost attention for one video
	1

	55
	it was very long and not interesting
	1

	59
	my mood and the interest at that moment
	1

	69
	I had already watched the video or I didn't find the video entertaining
	1

	80
	the video I chose at first was not very engaging.
	1

	86
	got bored
	1

	92
	sometimes the video wasn't exactly as interesting as I thought it would be so I would skip
	1

	94
	Deciding which would be more interesting to watch.
	1

	97
	I found some of them to be boring, and /or ones I have already seen.
	1

	101
	Finding more interesting videos to watch from the recommended section.
	1

	104
	Boredom and to find a more interesting video.
	1

	105
	content was getting a bit redundant
	1

	109
	When I felt unentertained I switched the videos
	1

	111
	when it's not interesting
	1

	113
	I saw a video in the recommendations that caught my interest
	1

	117
	The videos weren't as interesting as I have thought.
	1

	126
	uninterested
	1

	136
	If I believe it began to become uninteresting, I would find another video.
	1

	140
	The end of the video was not exciting and was a little bit not interesting so I switched to listening to a song instead.
	1

	148
	When the video was ending or I wasn't engaged after 1 minute of watching it.
	1

	150
	The video was talking about things I wasn't interested in.
	1

	153
	The subject of the video did not interest me that much and was getting boring, and I saw something more interesting in the recommended tab.
	1

	155
	When the previous video was meaningless.
	1

	156
	Loss of interest
	1

	158
	The recommendation list suggested me more interesting videos.
	1

	163
	bored, not interested
	1

	165
	Just got bored of the video I was watching
	1

	167
	I'm bored with the video
	1

	173
	bored
	1

	7
	I had watched short videos and when they were finished i picked the next recommended video
	0

	25
	The first video had finished.
	0

	37
	I had already watched half the video so I picked another one to watch after I finished the first one
	0

	52
	They were short clips from my favourite show so i'd move to a next clip
	0

	53
	did not like what video one was talking about so when to video two
	0

	56
	The videos were under 10 minutes.
	0

	58
	Theme of the video
	0

	73
	I was watching YouTube shorts so I had to switch a lot since they last for 1 to 2 minutes.
	0

	89
	I wanted to see more videos
	0

	100
	The video ended.
	0

	102
	i didnt
	0

	107
	I was watching a car video and switched to another car video
	0

	116
	Because the video was short.
	0

	134
	When the youtuber started promoting a brand or when an ad popped up
	0

	143
	The end of the video made me switch to the other.
	0

	152
	The video is not what I expected.
	0

	154
	I don’t know.
	0

	168
	to google the information about country the video was about
	0

	6
	I didn't manually switch them, the changed on their own due to being in a playlist. What prevented me from leaving the playlist was the quality of the videos.
	0

	19
	I only watched one video for this task.
	0

	36
	I didn't particularly switch videos before finishing one, but there was a point where a video auto-played that I stopped to switch to another video I wanted to watch more.
	0

	60
	when I finish watching one, I switch to another
	0

	66
	The video was short so when it was over I would watch another video.
	0

	74
	The video ended or I saw it already and only wanted to see part of it again
	0

	81
	The song was over with 2 seconds left on the video so I clicked to a new song
	0

	132
	In Task B I was watching different clips from different Tamil movies and the clips were around 2 mins each so after each clip was done I continued to go onto the next clip until the timer was up.
	0

	147
	I didn't
	0

	159
	I switched videos when the one I was watching was done. I mostly watched short 3 minute videos
	0

	166
	the content and creator
	0

	170
	At the beginning, I was mostly watching shorts, which meant that I was frequently switching videos as they were all only a few seconds to a few minutes long. When it came to actual videos, I didn't tend to switch out of them until I finished.
	0


Note. Participants’ responses towards an open-ended question “When you were watching videos, what drove you to switch videos (i.e., drop the video you were watching and watch another one)?”. Responses related to boredom are coded as 1, or else 0. 

[bookmark: _Toc165545633]Table S10
Reasons for Switching Within Videos on YouTube in Study 5’s Switching Condition
	Participant ID
	Response
	Coding

	29
	Interesting shot
	1

	34
	Get to the part of the video that I had the most interest in (initial intention when I clicked)
	1

	39
	to skip to more interesting parts
	1

	43
	Suspense and interest
	1

	50
	A funny or cute part I wanted to rewatch
	1

	51
	When there was an intro, when I got bored.
	1

	52
	I usually watch rewatch stuff ive seen before because it brings me comfort so sometimes I might skip forward. or if there is a funny part in a vid id skip backwards
	1

	57
	boring content
	1

	58
	Boring pauses
	1

	67
	I felt like the video was too slow or started to bore me.
	1

	90
	intros and endings are borning or i would skip to the good fun part of the video
	1

	102
	some boring parts
	1

	121
	When I found that part of the video is boring, then I will skip forward the video.
	1

	151
	was not engaging
	1

	154
	I don’t know because it got boring
	1

	162
	Got bored because they were talking too much
	1

	3
	Sometimes there were parts that I felt were unnecessary or boring, so I would skip those parts to keep myself more focused and still interested in the video.
	1

	14
	Boredom, or a lack of interest in what was going on in the video at that moment.
	1

	15
	if its bored than I will just skip forward, if there is really nice movement or moment than I will go backward and watch it for couple times
	1

	23
	a little boredom
	1

	28
	I found something more interesting
	1

	30
	not interested anymore
	1

	46
	Whenever I found or missed something interesting, I'd rewind to make sure I caught the moment
	1

	74
	To rewatch something interesting or visually appealing
	1

	92
	i skip the intro sometimes and if something was funny i would play it again just for the laugh
	1

	94
	Skip to the most interesting parts.
	1

	98
	I got bored of the video I had chosen, or found certain points of the video boring.
	1

	101
	I wanted to skip to the most interesting parts of the video
	1

	104
	Boredom and to skip to the part of the video I came to watch from the title.
	1

	108
	Boring parts
	1

	122
	I only skipped backward to rewatch a moment again that I thought was funny, and I only skipped forward when the youtuber I was watching did an Ad read.
	1

	123
	If a certain part was boring or not engaging enough
	1

	136
	I would try to find interesting parts of the videos if it became uninteresting.
	1

	155
	When the previous video was boring.
	1

	156
	Content was intriguing but the presentation was subpar
	1

	158
	When I find the video uninteresting
	1

	163
	wanna watch interesting moments only
	1

	2
	To see what is coming next in the video
	0

	11
	Want to make sure I understand all detail
	0

	16
	To see something I liked again
	0

	24
	ads
	0

	31
	not finding helpful videos
	0

	41
	I'd go backward if I missed something on screen or something said, and I'd skip forward if there was a promotional ad in the beginning
	0

	42
	rewatch a highlight
	0

	48
	wanting to see the end of the video, or looking forward to the content in the later video
	0

	54
	If i felt I missed an important part of the video or didnt understand what was being said
	0

	56
	Trying to "re-see" a specific image or hear a specific phrase repeated.
	0

	72
	montage scenes
	0

	73
	I skipped a short when I didn't like the content.
	0

	84
	I lost track of my thoughts and the point made in the video, so I skipped backward to focus.
	0

	89
	I did backward to make sure I understood clearly
	0

	100
	Skip some parts.
	0

	107
	to listen to car noises again
	0

	135
	To watch it faster
	0

	172
	I skipped forward through the introductions, as I either already know them or didn't find them necessary. I went backwards a few times when I missed some writing so I needed go back and re-read, when I missed a dialogue or when I really liked a part that I wanted to rewatch.
	0

	174
	Every time i saw an advertisement i would skip
	0

	10
	I didn't
	0

	17
	I was watching clothing hauls so if the clothes the YouTube bought were not what I liked then I would skip.
	0

	19
	I fast-forwarded once because a distasteful scene was shown and I did not want to view it.
	0

	33
	was not moving along quickly enough
	0

	36
	I only skipped forward once, which was to skip the opening "theme" for the video (only about 5 seconds). I also skipped backward once to re-listen to a part of the song that the individual was singing in the video.
	0

	55
	The video was too fast.
	0

	59
	mood
	0

	60
	I skip forward when I think I fully understand what he/she is talking and curious about what happen next or I didn't hear clearly about what the youtuber said so skip backward to watch again
	0

	79
	some parts were slow
	0

	111
	When I'm in a hurry or skip parts I don't want to watch
	0

	115
	i skipped backward when i missed a few words or important details
	0

	126
	slow talking
	0

	147
	Wanting to hear a part again if I didn't hear it clearly the first time
	0

	150
	The video was talking about a sponsorship.
	0

	159
	I did not skip forward or backward while watching the video
	0

	166
	the content
	0

	173
	slow
	0


Note. Participants’ responses towards an open-ended question “When you were watching videos, what drove you to skip forward or backward a video?”. Responses related to boredom are coded as 1, or else 0. 



[bookmark: _Toc165545634]Exploratory Analyses for Studies 6 and 7
To check the effect of time in Studies 6 and 7, we ran a series of 2 (Time: 1, 2) ×  2 (Condition: no-switching, switching) repeated-measures ANOVAs with boredom, satisfaction, attention, and meaning as outcome variables (Table S11). They consistently showed a main effect of time (all ps < .001), that participants reported higher levels of boredom, dissatisfaction, disengagement and meaninglessness over time.
[bookmark: _Toc165545635]Table S11
Results from 2 (Time: 1, 2) × 2 (Condition: no-switching, switching) Repeated-measures ANOVAs in Studies 6 & 7
	 
	Study 6 
	
	Study 7 

	
	Effect
	
	Effect

	Boredom 
	
	
	

	Time
	F(1, 176) = 15.89, p < .001
	
	F(1, 172.23) = 13.54, p < .001 

	Condition
	F(1, 176) = 0.01, p = .905
	
	F(1, 172.23) = 0.09, p = .759 

	Two-way Interaction
	F(1, 176) = 4.65, p = .032
	
	F(1, 173.14) = 1.30, p = .256 

	Satisfaction 
	
	
	

	Time
	F(1, 176) = 23.35, p < .001
	
	F(1, 173) = 21.89, p < .001 

	Condition
	F(1, 176) = 1.69, p = .195
	
	F(1, 173) = 0.15, p = .702 

	Two-way Interaction
	F(1, 176) = 2.64, p = .106
	
	F(1, 173) = 0.07, p = .799 

	Attention 
	
	
	

	Time
	F(1, 176) = 15.09, p < .001
	
	F(1, 173) = 17.99, p < .001

	Condition
	F(1, 176) = 0.27, p = .602
	
	F(1, 173) = 2.44, p = .120 

	Two-way Interaction
	F(1, 176) = 4.68, p = .032
	
	F(1, 173) = 2.01, p = .158

	Meaning
	
	
	

	Time
	F(1, 176) = 17.62, p < .001
	
	F(1, 173) = 14.15, p < .001

	Condition
	F(1, 176) = 1.02, p = .314
	
	F(1, 173) = 3.05, p = .083 

	Two-way Interaction
	F(1, 176) = 5.86, p = .017
	
	F(1, 173) = 0.20, p = .653










[bookmark: _Toc165545636]Additional Demographic Information from Study 7
	Table S12 displays participants’ education level, employment status and occupation field in Study 7. 
[bookmark: _Toc165545637]Table S12
Additional Demographic Information from Study 7
	Education
	n

	Associate degree
	14

	Bachelor's degree
	73

	Doctorate degree 
	4

	High school graduate - high school diploma or the equivalent
	21

	Master's degree
	22

	Professional degree
	3

	Some college, but no degree
	38

	Employment Status 
	n

	Full-time
	98

	Part-time 
	27

	Business Owner
	9

	Not in paid work (e.g., homemaker, disabled)
	14

	Student
	9

	Retired
	2

	Unemployed
	14

	Prefer not to say
	2

	Occupation Field
	n

	Agriculture, Food and Natural Resources
	1

	Architecture and Construction
	6

	Arts
	5

	Business Management & Administration
	12

	Education & Training
	10

	Finance
	8

	Government & Public Administration
	5

	Hospitality & Tourism
	2

	Information Technology
	16

	Legal
	2

	Manufacturing 
	8

	Marketing and Sales
	5

	Medicine
	7

	Military
	1

	Other
	36

	Retail
	15

	Retired
	2

	Science, Technology, Engineering & Mathematics
	20

	Transportation, Distribution & Logistics
	5

	I’d Rather Not Say
	9


[bookmark: _Toc165371481][bookmark: _Toc165545638]Descriptive and Correlation in Studies 1-7
	Table S13 reports the descriptive and zero-order correlations of the measured variables within each condition across Studies 1-7.
[bookmark: _Toc165371482][bookmark: _Toc165545639]Table S13
Means, Standard Deviations and Correlations of the Measured Variables Within Condition in Studies 1-7
	Study 1 (N = 140)
	
	
	
	
	
	
	

	Interesting condition
	Mean
	SD
	1
	2
	3
	4
	5

	1. INT-switch between
	6.26
	9.17
	
	
	
	
	

	2. INT-switch within
	1.76
	0.92
	0.27**
	
	
	
	

	3. INT-boredom
	2.20
	1.54
	0.06
	-0.05
	
	
	

	4. INT-satisfaction
	5.13
	1.56
	-0.03
	0.01
	-0.66***
	
	

	5. INT-attention
	5.00
	1.66
	-0.02
	-0.05
	-0.58***
	0.73***
	

	6. INT-meaning
	4.16
	2.02
	0.02
	0.16
	-0.49***
	0.74***
	0.54***

	Boring condition
	Mean
	SD
	1
	2
	3
	4
	5

	1. BOR-switch between
	9.56
	8.50
	
	
	
	
	

	2. BOR-switch within
	2.62
	1.52
	0.24**
	
	
	
	

	3. BOR-boredom
	4.16
	2.08
	0.03
	0.09
	
	
	

	4. BOR-satisfaction
	2.78
	1.91
	-0.09
	-0.10
	-0.59***
	
	

	5. BOR-attention
	2.85
	1.88
	-0.18*
	-0.10
	-0.54***
	0.84***
	

	6. BOR-meaning
	3.00
	1.99
	-0.09
	0.03
	-0.50***
	0.82***
	0.75***

	Study 2 (N = 231)
	
	
	
	
	
	
	

	No-switching condition
	Mean
	SD
	1
	2
	3
	
	

	1. NOSWITCH-boredom
	4.59
	1.64
	
	
	
	
	

	2. NOSWITCH-satisfaction
	3.32
	1.31
	-0.48***
	
	
	
	

	3. NOSWITCH-attention
	3.68
	1.35
	-0.53***
	0.67***
	
	
	

	4. NOSWITCH-meaning
	3.43
	1.35
	-0.39***
	0.70***
	0.62***
	
	

	Switching condition
	Mean
	SD
	1
	2
	3
	
	

	1. SWITCH-boredom
	3.56
	1.53
	
	
	
	
	

	2. SWITCH-satisfaction
	3.88
	1.50
	-0.39***
	
	
	
	

	3. SWITCH-attention
	3.89
	1.36
	-0.41***
	0.73***
	
	
	

	4. SWITCH-meaning
	3.74
	1.51
	-0.24***
	0.76***
	0.62***
	
	

	Study 3 (N = 159)
	
	
	
	
	
	
	

	No-switching condition
	Mean
	SD
	1
	2
	3
	
	

	1. NOSWITCH-boredom
	3.26
	1.82
	
	
	
	
	

	2. NOSWITCH-satisfaction
	4.34
	1.66
	-0.57***
	
	
	
	

	3. NOSWITCH-attention
	4.48
	1.67
	-0.62***
	0.81***
	
	
	

	4. NOSWITCH-meaning
	4.47
	1.69
	-0.44***
	0.73***
	0.65***
	
	

	Switching condition
	Mean
	SD
	1
	2
	3
	4
	

	1. SWITCH-switch between
	8.45
	8.38
	
	
	
	
	

	2. SWITCH-boredom
	3.72
	1.93
	0.11
	
	
	
	

	3. SWITCH-satisfaction
	3.90
	1.59
	0
	-0.55***
	
	
	

	4. SWITCH-attention
	4.06
	1.63
	-0.13
	-0.50***
	0.71***
	
	

	5. SWITCH-meaning
	3.87
	1.69
	-0.06
	-0.30***
	0.56***
	0.50***
	

	Study 4 (N = 166)
	
	
	
	
	
	
	

	No-switching condition
	Mean
	SD
	1
	2
	3
	4
	

	1. NOSWITCH-switch within
	1.28
	0.75
	
	
	
	
	

	2. NOSWITCH-boredom
	3.02
	1.71
	0.14
	
	
	
	

	3. NOSWITCH-satisfaction
	4.31
	1.57
	-0.15*
	-0.46***
	
	
	

	4. NOSWITCH-attention
	4.54
	1.50
	-0.18*
	-0.45***
	0.69***
	
	

	5. NOSWITCH-meaning
	4.74
	1.52
	-0.16*
	-0.23**
	0.71***
	0.52***
	

	Switching condition
	Mean
	SD
	1
	2
	3
	4
	

	1. SWITCH-switch within
	2.17
	1.28
	
	
	
	
	

	2. SWITCH-boredom
	3.47
	1.87
	0.13
	
	
	
	

	3. SWITCH-satisfaction
	3.94
	1.77
	-0.15
	-0.57***
	
	
	

	4. SWITCH-attention
	4.02
	1.68
	-0.17*
	-0.56***
	0.77***
	
	

	5. SWITCH-meaning
	4.27
	1.67
	-0.21**
	-0.39***
	0.73***
	0.66***
	

	Study 5 (N = 174)
	
	
	
	
	
	
	

	No-switching condition
	Mean
	SD
	1
	2
	3
	4
	5

	1. NOSWITCH-switch between
	1.47
	1.04
	
	
	
	
	

	2. NOSWITCH-switch within
	1.48
	0.97
	0.57***
	
	
	
	

	3. NOSWITCH-boredom
	2.49
	1.33
	0.13
	0.07
	
	
	

	4. NOSWITCH-satisfaction
	5.19
	1.40
	0.04
	-0.01
	-0.33***
	
	

	5. NOSWITCH-attention
	5.00
	1.37
	0.02
	0.01
	-0.42***
	0.61***
	

	6. NOSWITCH-meaning
	4.01
	1.96
	0.15*
	0.10
	-0.20**
	0.45***
	0.42***

	Switching condition
	Mean
	SD
	1
	2
	3
	4
	5

	1. SWITCH-switch between
	2.22
	1.34
	
	
	
	
	

	2. SWITCH-switch within
	1.80
	1.13
	0.52***
	
	
	
	

	3. SWITCH-boredom
	2.74
	1.53
	0.06
	0.05
	
	
	

	4. SWITCH-satisfaction
	5.17
	1.23
	-0.04
	-0.06
	-0.33***
	
	

	5. SWITCH-attention
	5.09
	1.26
	-0.13
	-0.09
	-0.47***
	0.62***
	

	6. SWITCH-meaning
	3.86
	1.79
	-0.05
	0.01
	-0.24**
	0.35***
	0.37***

	Study 6 (N = 178)
	
	
	
	
	
	
	

	No-switching condition
	Mean
	SD
	1
	2
	3
	
	

	1. NOSWITCH-boredom
	2.57
	1.81
	
	
	
	
	

	2. NOSWITCH-satisfaction
	4.50
	1.73
	-0.58***
	
	
	
	

	3. NOSWITCH-attention
	4.65
	1.84
	-0.64***
	0.75***
	
	
	

	4. NOSWITCH-meaning
	4.81
	1.78
	-0.58***
	0.74***
	0.74***
	
	

	Switching condition
	Mean
	SD
	1
	2
	3
	4
	

	1. SWITCH-switch between
	7.84
	9.14
	
	
	
	
	

	2. SWITCH-boredom
	2.58
	1.74
	0.07
	
	
	
	

	3. SWITCH-satisfaction
	4.60
	1.58
	-0.09
	-0.59***
	
	
	

	4. SWITCH-attention
	4.69
	1.68
	-0.22**
	-0.63***
	0.80***
	
	

	5. SWITCH-meaning
	4.68
	1.62
	-0.08
	-0.45***
	0.79***
	0.68***
	

	Study 7 (N = 175)
	
	
	
	
	
	
	

	No-switching condition
	Mean
	SD
	1
	2
	3
	4
	

	1. NOSWITCH-boredom
	2.38
	1.41
	
	
	
	
	

	2. NOSWITCH-satisfaction
	5.11
	1.49
	-0.69***
	
	
	
	

	3. NOSWITCH-attention
	5.11
	1.67
	-0.68***
	0.79***
	
	
	

	4. NOSWITCH-meaning
	4.78
	1.67
	-0.48***
	0.74***
	0.65***
	
	

	5. NOSWITCH-opportunity cost
	3.18
	1.82
	0.28***
	-0.23**
	-0.25***
	-0.22**
	

	Switching condition
	Mean
	SD
	1
	2
	3
	4
	5

	1. SWITCH-switch between
	7.80
	7.21
	
	
	
	
	

	2. SWITCH-boredom
	2.40
	1.56
	0.10
	
	
	
	

	3. SWITCH-satisfaction
	5.09
	1.46
	-0.16*
	-0.62***
	
	
	

	4. SWITCH-attention
	4.95
	1.62
	-0.19**
	-0.57***
	0.78***
	
	

	5. SWITCH-meaning
	4.58
	1.71
	-0.16*
	-0.37***
	0.70***
	0.66***
	

	6. SWITCH-opportunity cost
	3.71
	1.74
	-0.02
	-0.07
	0.18*
	0.18*
	0.23**


Note. INT = Interesting condition, BOR = Boring condition, NOSWITCH = No-switching condition, SWITCH = Switching condition. 
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