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[bookmark: _Toc231750046]A. Report on Deviations From the Preregistration
In this section, we transparently report all deviations from the preregistration, including methodological and analytical aspects that were preregistered but not carried out, and methodological and analytical aspects that were carried out but not preregistered. This document follows the recommendations made by Harris, Campbell, Flake, Fried, Beck, and Kline at the APS Hackathon 2019: Best Research Practices Made Easy (for more details see: https://osf.io/c8xbp/).

	Component
	Were there any deviations? (no, small, large)
	If yes, description of the deviation(s)
	Reasoning for the deviations
	How might the results differ from those without the deviation(s)?

	Hypotheses
	Small
	We modified the wording of the hypotheses to align with logistic regression models.
Example:
H2original: Being at home is associated with higher levels of self-reported state loneliness and being outside of home with lower levels.
H2adjusted: Being at home is associated with a higher probability of self-reporting state loneliness, and being outside of home with a lower probability.
	The hypotheses originally included a qualitative distinction between the levels of the response scale for state loneliness. However, since the variable was dichotomized due to its highly skewed distribution, the exact wording was adapted. This included only the removal of quantitative distinctions, and not their direction or content.
	The overall interpretation should not differ substantially since the modification only concerned the wording of the hypotheses to align with the statistical models and did not affect their theoretical content or direction. However, no qualitative distinctions in the experience of state loneliness can be made due to this deviation.

	Research question
	Small
	As for the hypotheses, we modified the wording of the exploratory research question to align with logistic regression models.
	See reasoning for the hypotheses above.
	The interpretation is not expected to differ substantially, although the ability to make qualitative distinctions in the experience of state loneliness is limited.

	Dataset
	No
	–
	–
	–

	Variables 
(e.g., re-coding, transformation)
	Large
	We re-coded the outcome variable, state loneliness, as a binary variable, for which 0 represents a response of 1 on the original scale (i.e., indicating the absence of loneliness), while 1 includes all responses from 2 to 7 (i.e., indicating some level of loneliness).
	The original variable exhibited a highly skewed distribution, with over 80% of all observations falling into the lowest category. To obtain stable and reliable parameter estimates, and to meet the statistical assumptions required for modeling, a logistic modeling approach was chosen, which required a binary outcome variable.
	The dichotomization of the outcome variable inevitably entails a loss of information regarding the intensity of loneliness, potentially reducing sensitivity to subtle differences. Nevertheless, this approach was necessary to ensure model stability and reliable estimation under the extreme skewness of the data.

	
	Small (anticipated in preregistration)
	We log-transformed the predictor episode duration prior to analysis, as already anticipated in the preregistration.
	This transformation was applied due to the positive skew of episode duration in order to meet model assumptions and ensure more accurate and reliable estimation of effects.
	Results are not expected to differ substantially, as the transformation preserves the conceptual meaning of episode duration.

	
	Small (anticipated in preregistration)
	Prior to any inferential analysis, we merged the original 10 categories indicating the social company during an episode into seven mutually exclusive categories. Furthermore, we merged the original 23/25 activities into 12 categories.
	Categories were merged to ensure reliable statistical analyses and adequate sample sizes per category, while preserving theoretical meaning. This approach was anticipated in the preregistration to aid the interpretation of results.
	Results may be less fine-grained due to the merging of categories, but the overall interpretation of effects is not expected to change.

	
	Small
	we labeled the composite category, which indicated multiple selections on the social company variable, as “multiple groups” instead of “multiple people”.
	The label was changed to improve clarity and facilitate understanding.
	Results are not expected to differ, as the change only concerns the label, not the underlying coding or conceptual meaning of the category.

	Sample size
	No
	–
	–
	–

	Exclusion criteria
	Small
	We excluded a total of 736 episodes without a rating on state loneliness from the analysis. This was not explicitly stated in the preregistration.
	Ratings on state loneliness were necessary for analysis. Therefore, the exclusion of episodes without these ratings was unavoidable.
	Excluding episodes with missing ratings is not expected to alter the results, as these episodes could not have been included in the analysis anyway.

	Statistical analyses
	Small to large
	We used a logistic multilevel modeling framework. The preregistration specified multilevel models, but not a specific link function.
	The logistic link was chosen to appropriately model the binary outcome.
	Results are not expected to differ substantially, but are less fine-grained regarding qualitative differences in state loneliness.

	
	Small
	We estimated a separate model including only the control variables.
	The model was added to examine the role of the control variables and to provide a clear comparison baseline for the focal predictors.
	The inclusion of additional control-only models should not substantially alter the main results, as it primarily serves a descriptive and diagnostic purpose. Without this model, the incremental value of the contextual predictors would be less explicitly demonstrated, but the overall pattern and direction of results would likely remain unchanged.

	
	Small (anticipated/ in preregistration)
	We excluded the activity commuting from two models as part of an additional robustness check and estimated Models 4 and 5 again on the filtered dataset.
	The exclusion and re-estimation were made to address multicollinearity and to evaluate the stability of the results, as the category consistently co-occurred with the location category somewhere else.
	The exclusion improved model diagnostics and ensured more stable parameter estimation. Without this adjustment, the effects of (overlapping) contextual predictors might have been confounded, leading to biased estimates.
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[bookmark: _Toc231750047]B. Descriptive Statistics
This section provides descriptive statistics covering socio-demographic characteristics (i.e., age and gender) and all other relevant variables (i.e., state loneliness, social company, activity, location, episode duration, weekday, and time of day), as well as co-occurrence patterns of social company, activity, and location. 

Table S1
Socio-demographic characteristics by survey year
	Subsample
	Age
	Male
	Female

	
	n
	M
	SD
	Median
	Min
	Max
	n
	%
	n
	%

	Unique
	2,550
	50.00
	18.86
	51
	17
	95
	1,210
	47.45
	1,340
	52.55

	2012
	2,303
	51.80
	18.00
	53
	17
	95
	1,101
	47.81
	1,202
	52.19

	2013
	1,920
	52.23
	18.06
	53
	17
	96
	914
	47.60
	1,006
	52.40

	2014
	1,753
	52.94
	18.36
	54
	17
	95
	832
	47.19
	931
	52.81

	2015
	1,635
	53.28
	18.50
	55
	17
	96
	754
	46.12
	881
	53.88


Note. Subsample “unique” represents participants at their respective entry point into the panel.
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Table S2
Descriptive statistics for continuous variables overall and by survey year
	Variable
	n
	M
	SD
	Median
	Min
	Max
	Skewness
	Kurtosis
	SE

	State loneliness
	
	
	
	
	
	
	
	
	

	Total
	22,031
	1.40
	1.02
	1
	1
	7
	3.05
	9.63
	0.01

	2012
	6,563
	1.42
	1.05
	1
	1
	7
	2.91
	8.56
	0.01

	2013
	5,575
	1.38
	1.00
	1
	1
	7
	3.13
	10.35
	0.01

	2014
	5,169
	1.37
	0.99
	1
	1
	7
	3.18
	10.63
	0.01

	2015
	4,724
	1.40
	1.01
	1
	1
	7
	3.01
	9.37
	0.01

	Episode duration
	
	
	
	
	
	
	
	
	

	Total (all episodes)
	84,829
	77.51
	99.80
	40
	0
	1,430
	3.18
	12.73
	0.34

	Total (rated episodes)
	22,031
	87.28
	116.09
	45
	0
	1,430
	3.03
	11.97
	0.78

	2012
	6,563
	89.46
	121.06
	45
	0
	1,045
	2.88
	9.89
	1.49

	2013
	5,575
	86.38
	115.51
	45
	0
	1,045
	2.94
	10.37
	1.55

	2014
	5,169
	85.56
	111.99
	45
	0
	1,015
	2.92
	10.43
	1.56

	2015
	4,724
	87.20
	114.12
	45
	0
	1,430
	3.48
	18.85
	1.66

	Time of day
	
	
	
	
	
	
	
	
	

	Total (all episodes)
	84,829
	13.38
	5.03
	13.25
	0.08
	23.92
	0.04
	−1.20
	0.02

	Total (rated episodes)
	22,031
	13.31
	5.09
	13.00
	0.08
	23.92
	0.07
	−1.22
	0.03

	2012
	6,563
	13.35
	5.10
	13.00
	0.08
	23.92
	0.07
	−1.23
	0.06

	2013
	5,575
	13.16
	5.08
	13.00
	0.42
	23.92
	0.10
	−1.25
	0.07

	2014
	5,169
	13.39
	5.14
	13.00
	0.17
	23.92
	0.07
	−1.23
	0.07

	2015
	4,724
	13.36
	5.04
	13.25
	0.08
	23.92
	0.04
	−1.19
	0.07


Note. All episodes refer to all reconstructed episodes. Rated episodes refer to episodes for which participants reported state loneliness.
Year-specific values are based on rated episodes.


Figure S1
Histogram for state loneliness on the original 7-point scale (1 = not at all to 7 = very strongly)
[image: ]


Figure S2 
Histogram for episode duration before applying log-transformation
[image: ]


Table S3
Distribution of categorical variables overall and by survey year
	Variable
	Total
	Survey year

	
	n
	%
	2012
	2013
	2014
	2015

	Company
	
	
	
	
	
	

	Nobody around
	12,001
	54.51
	3,539
	3,061
	2,783
	2,618

	Partner/spouse around
	4,913
	22.31
	1,517
	1,237
	1,129
	1,030

	Friend(s) around
	638
	2.90
	179
	173
	156
	130

	Family member(s) around
	1,585
	7.20
	491
	382
	376
	336

	Work-related contacts around
	1,220
	5.54
	357
	294
	322
	247

	Other person(s) around
	399
	1.81
	129
	99
	85
	86

	Multiple groups of people around
	1,262
	5.73
	343
	327
	317
	275

	Activity
	
	
	
	
	
	

	Care work
	965
	4.38
	270
	249
	241
	205

	Commuting
	2,190
	9.94
	629
	575
	504
	482

	Eating
	4,125
	18.72
	1,125
	1,040
	1,005
	955

	Household chores
	3,657
	16.60
	1,148
	902
	853
	754

	Media use
	1,193
	5.42
	375
	306
	257
	255

	Other activity
	1,131
	5.13
	411
	291
	222
	207

	Physical activity
	526
	2.39
	151
	124
	126
	125

	Resting/relaxing
	1,349
	6.12
	437
	327
	311
	274

	Self-care/health
	2,854
	12.95
	825
	771
	678
	580

	Social contacts
	665
	3.02
	178
	194
	166
	127

	Watching TV
	2,064
	9.37
	600
	494
	492
	478

	Working/studying
	1,312
	5.96
	414
	302
	314
	282

	Location
	
	
	
	
	
	

	At home
	16,583
	72.96
	4,963
	4,239
	3,836
	3,545

	At work
	1,249
	5.50
	388
	306
	295
	260

	Somewhere else
	4,896
	21.54
	1,492
	1,200
	1,133
	1,071

	Weekday
	
	
	
	
	
	

	Monday
	1,876
	24.62
	583
	475
	392
	426

	Tuesday
	1,686
	22.12
	484
	428
	405
	369

	Wednesday
	1,484
	19.47
	430
	373
	353
	328

	Thursday
	1,073
	14.08
	352
	240
	248
	233

	Friday
	650
	8.53
	207
	176
	168
	99

	Saturday
	101
	1.33
	29
	28
	23
	21

	Sunday
	749
	9.83
	218
	200
	172
	159

	NA
	2
	0.03
	0
	0
	2
	0


Note. Distributions are based on rated episodes on state loneliness.


Table S4
Cross-tabulation for co-occurrence patterns of social company, activity, and location
	Activity
	Location
	Social Company

	
	
	Alone
	Partner
	Friend(s)
	Family
	Work-related contacts
	Other
	Multiple groups

	Commuting
	At home
	0
	0
	0
	0
	0
	0
	0

	
	At work
	0
	0
	0
	0
	0
	0
	0

	
	Somewhere else
	1567
	211
	103
	85
	121
	48
	55

	Working/studying
	At home
	149
	10
	0
	14
	24
	4
	5

	
	At work
	101
	9
	3
	0
	802
	23
	68

	
	Somewhere else
	16
	2
	3
	3
	62
	3
	9

	Self-care/health
	At home
	2445
	161
	1
	35
	0
	13
	16

	
	At work
	14
	1
	0
	0
	4
	0
	0

	
	Somewhere else
	81
	23
	3
	11
	6
	29
	8

	Eating
	At home
	1265
	1656
	17
	429
	9
	24
	419

	
	At work
	21
	10
	1
	0
	104
	0
	1

	
	Somewhere else
	28
	31
	25
	24
	25
	7
	27

	Household chores
	At home
	2044
	615
	12
	225
	0
	14
	97

	
	At work
	8
	1
	0
	1
	0
	1
	0

	
	Somewhere else
	395
	133
	19
	54
	3
	19
	13

	Care work
	At home
	222
	98
	1
	196
	1
	9
	104

	
	At work
	0
	0
	0
	2
	0
	0
	0

	
	Somewhere else
	139
	23
	11
	123
	0
	11
	25

	Social contacts
	At home
	115
	55
	72
	42
	4
	8
	48

	
	At work
	1
	0
	1
	0
	1
	0
	0

	
	Somewhere else
	6
	24
	190
	29
	3
	9
	57

	Resting/relaxing
	At home
	810
	367
	8
	52
	0
	4
	53

	
	At work
	7
	0
	0
	0
	5
	0
	0

	
	Somewhere else
	10
	10
	4
	5
	1
	8
	3

	Watching TV
	At home
	845
	966
	21
	103
	3
	7
	89

	
	At work
	1
	0
	0
	0
	0
	0
	0

	
	Somewhere else
	11
	6
	5
	2
	1
	0
	3

	Media use
	At home
	932
	181
	14
	22
	0
	8
	12

	
	At work
	2
	0
	0
	0
	5
	0
	0

	
	Somewhere else
	8
	3
	0
	1
	0
	0
	1

	Physical activity
	At home
	201
	64
	5
	7
	0
	1
	3

	
	At work
	1
	0
	0
	0
	3
	0
	0

	
	Somewhere else
	84
	24
	64
	8
	1
	40
	18

	Other activity
	At home
	315
	118
	10
	45
	2
	25
	43

	
	At work
	12
	0
	0
	0
	9
	1
	2

	
	Somewhere else
	138
	110
	45
	67
	21
	83
	83





Table S5
Descriptive statistics on state loneliness across activities and locations when alone and when with others
	Variable
	State loneliness

	
	Alone
	With others

	
	n
	M
	SD
	n
	M
	SD

	Activity
	
	
	
	
	
	

	Commuting
	1,567
	1.44
	1.05
	623
	1.33
	0.91

	Working/studying
	268
	1.38
	0.97
	1,044
	1.24
	0.76

	Self-care/health
	2,541
	1.43
	1.06
	312
	1.42
	0.94

	Eating
	1,315
	1.73
	1.39
	2,809
	1.22
	0.72

	Household chores
	2,448
	1.50
	1.12
	1,207
	1.26
	0.79

	Care work
	361
	1.39
	1.00
	604
	1.21
	0.73

	Social contacts
	122
	1.45
	1.00
	543
	1.23
	0.74

	Resting/relaxing
	827
	1.68
	1.35
	520
	1.30
	0.91

	Watching TV
	857
	1.88
	1.49
	1,206
	1.27
	0.76

	Media use
	944
	1.35
	0.98
	247
	1.33
	0.92

	Physical activity
	286
	1.34
	0.89
	238
	1.21
	0.63

	Other activity
	465
	1.43
	1.03
	664
	1.23
	0.78

	Location
	
	
	
	
	
	

	At home
	9,343
	1.54
	1.20
	6,671
	1.25
	0.77

	At work
	168
	1.48
	1.15
	1,058
	1.27
	0.80

	Somewhere else
	2,483
	1.41
	1.00
	2,287
	1.25
	0.78




[bookmark: _Toc231750048]C. Merging of Categories in Social Company and Activity 
This section provides a brief overview of the merging process of some categories of the categorical predictors social company and activity. The goal of this process was to ensure sufficient cell sizes for multivariate analysis by grouping conceptually similar categories.
For social company, 10 categories originally indicated which individuals were present during each episode. Based on their co-occurrence matrix (see Table S6) and in consideration of conceptual overlap, they were merged into 6 mutually exclusive categories (see Table S7). In detail, colleague(s) around, clients around, and supervisor around were combined into a broader category labeled work-related contacts around, as all three refer to professional interactions. Similarly, children around and relatives around were merged into a single category, family member(s) around. Furthermore, since the category no information contained no observations, it was removed. As multiple selections were possible and could not completely be covered by summarizing categories, a new composite category labeled multiple groups around was added. This new category indicated when different groups of people were around (e.g., partner and friends simultaneously). The merged labels of social company were thus:
(1) nobody around, 
(2) partner/spouse around, 
(3) friend(s) around, 
(4) family member(s) around, 
(5) work-related contacts around, 
(6) other person(s) around, and 
(7) multiple groups around.
To indicate the activity performed during an episode, participants could choose from up to 25 different categories. Based on the frequency distribution of reported activities (see Table S8) and considerations of conceptual overlap, the revised categories were as follows (see also Table S7): 
(1) commuting (commuting to work/study, commuting to spare time activity),
(2) working/studying,
(3) self-care/health (washing/ showering/ bathing/ brushing teeth, visiting the doctor),
(4) eating (eating, drinking coffee/tea),
(5) household chores (shopping, doing housework, preparing food),
(6) care work (taking care of children, pet care),
(7) social contacts (meet friends, on the phone, intimate relations),
(8) resting/relaxing (resting/taking a nap, relaxing),
(9) watching TV,
(10) media use (computer/internet, listening to music/radio, reading),
(11) physical activity (doing sports, gardening), and
(12) other activity (including worship/ meditation, other activity).



Table S6
Co-occurrence matrix of the original variables around1 to around10 indicating social company
	
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	1 Nobody around
	12,451
	
	
	
	
	
	
	
	
	

	2 Partner/spouse around
	0
	6,124
	
	
	
	
	
	
	
	

	3 Friend(s) around
	0
	134
	897
	
	
	
	
	
	
	

	4 Colleague(s) around
	0
	18
	24
	1,146
	
	
	
	
	
	

	5 Client(s) around
	0
	11
	14
	145
	325
	
	
	
	
	

	6 Children around
	0
	824
	63
	7
	5
	1,934
	
	
	
	

	7 Relatives around
	0
	91
	33
	8
	3
	64
	745
	
	
	

	8 Supervisor around
	0
	1
	15
	130
	68
	0
	1
	209
	
	

	9 Other person(s) around
	0
	79
	47
	39
	17
	30
	36
	29
	616
	

	10 No information
	0
	0
	0
	0
	0
	0
	0
	0
	0
	0




Table S7
Merged and original categories of social company and activity type
	Predictor Variable
	Merged categories
	Original categories that belong 
to each merged category

	Social company
	Alone (nobody around)
	Nobody around

	
	Partner/spouse around
	Partner/spouse around

	
	Friend(s) around
	Friend(s) around

	
	Family member(s) around
	Children around 
Relatives around


	
	Work-related contacts around
	Colleague(s) around
Client(s) around
Supervisor around


	
	Other person(s) around 
	Other person(s) around


	
	Multiple groups around 
	Multiple selections (e.g., partner and friends simultaneously)


	Activity type
	Commuting
	Commuting (work/study)
Commuting (spare time activity)


	
	Working/studying
	Working/studying

	
	Self-care/health
	Washing / showering / bathing / brushing teeth
Visiting the doctor


	
	Eating
	Eating
Drinking coffee/tea


	
	Household chores
	Shopping
Doing housework
Preparing food


	
	Care Work
	Taking care of children
Pet care


	
	Social Contacts
	Meet friends
On the phone
Intimate relations


	
	Resting/relaxing
	Resting/taking a nap
Relaxing
	

	
	Watching TV
	Watching TV

	
	Media Use
	Computer/internet
Listening to music/radio
Reading


	
	Physical activity
	Doing sports
Gardening


	
	Other activity
	Worship/meditation
Other activity




Table S8
Frequency distribution of reported activities across all episodes and rated episodes on loneliness
	Category
	All episodes
	Rated episodes

	
	n
	%
	n
	%

	Commuting (work/study)
	5,010
	5.42
	1,420
	6.45

	Commuting (spare time activity)
	3,055
	3.30
	770
	3.50

	Working/studying
	4,538
	4.91
	1,312
	5.96

	Shopping
	2,653
	2.87
	659
	2.99

	Preparing food
	6,647
	7.19
	1,512
	6.86

	Eating
	15,162
	16.40
	3,918
	17.78

	Washing/showering/bathing/brushing teeth/dressing
	9,857
	10.66
	2,728
	12.38

	Doing housework
	6,138
	6.64
	1,486
	6.75

	Taking care of children
	2,606
	2.82
	648
	2.94

	Meet friends
	1,522
	1.65
	427
	1.94

	Resting, taking a nap
	2,443
	2.64
	641
	2.91

	Relaxing
	2,654
	2.87
	708
	3.21

	Intimate relations
	67
	0.07
	22
	0.10

	Worship, meditation
	192
	0.21
	39
	0.18

	Watching TV
	7,438
	8.05
	2,064
	9.37

	Reading
	2,287
	2.47
	558
	2.53

	Computer/internet
	2,353
	2.55
	617
	2.80

	On the phone
	1,012
	1.09
	216
	0.98

	Doing sports
	938
	1.01
	243
	1.10

	Visiting a doctor
	566
	0.61
	126
	0.57

	Gardening
	1,086
	1.17
	283
	1.28

	Pet care
	1,361
	1.47
	317
	1.44

	Other activity
	4,312
	4.66
	1,092
	4.96

	End of the day
	7,617
	8.24
	0
	0.00

	Drinking coffee/tea
	851
	0.92
	207
	0.94

	Listening to music/radio
	80
	0.09
	18
	0.08





[bookmark: _Toc231750049]D. Modeling Framework and Requirements
Considering the highly skewed distribution of state loneliness with a high concentration of observations at the lowest scale point (n = 17,954), we tested different modeling frameworks to identify the most suitable one. Initially, we tested linear mixed models, but these proved unsuitable due to violations of normality and homoscedasticity assumptions. Then, we explored cumulative ordinal models to account for the ordinal nature of the scale. However, these models encountered convergence issues already when estimating an intercept-only model. This was likely caused by sparse data in the upper response categories, which provided insufficient information for the reliable estimation of threshold parameters. To address this pronounced sparsity particularly in the upper response categories, we additionally collapsed the original seven response options into four broader categories (i.e., 1 = no loneliness, 2-3 = low loneliness, 4-5 = moderate loneliness, 6-7 = high loneliness). Although this recoding allowed the intercept-only model to converge, convergence problems reappeared once control variables were introduced. Subsequently, we examined Poisson regression models, as the coding structure of loneliness aligns with formal prerequisites of count data, characterized by a discrete, ordered scale, limited to non-negative integer values with a meaningful zero point. However, these models exhibited underdispersion, likely due to the restricted range of the outcome variable, as no values above 7 were possible. Further information on the results of the tested modeling frameworks is available in R script 03 on hypotheses and research question-based analyses.
To overcome these issues, we used a logistic regression framework to model the probability of reporting state loneliness. This necessitated dichotomizing the outcome variable. While this approach inevitably led to a loss of information on the intensity of loneliness, it enabled a statistically stable identification of factors associated with the general experience of state loneliness. Table S9 contains the requirements for multilevel regression models, the methods and results of their review, as well as the procedure in case of violation.


Table S9
Requirements, review, and procedure in case of violation for logistic multilevel models
	Requirement
	Method of Review
	Violation (yes/no)
	Procedure in case of violation

	Sufficient variance between Level 2 units
	Estimate the intraclass correlation coefficient (ICC)
	No
	Estimate single-level models, as they may be sufficient and more parsimonious 

	Independence of Level 2 units
	Determined by sampling design and data structure
	No
	Not applicable; independence ensured by sampling structure

	Conditional independence within clusters
	Theoretically assess if dependencies remain after accounting for predictors and random effects
	No
	Add relevant predictors, adjust random effects structure, consider autocorrelation structures

	Binomial distribution of the outcome
	Ensure the dependent variable is coded dichotomous (0/1)
	No
	Recode variable; use ordinal logistic regression or alternative models for > 2 categories

	Linearity between continuous predictors and logit 
	Graphic inspectiona via residual plots
	No
	Include non-linear terms for the respective predictor(s); test model fit improvements

	No strong multicollinearity between predictors
	Calculate the variance inflation factor (VIF)
	Yes, partially
	Exclude or combine highly correlated variables or categories

	No influential outliers
	Graphic inspectiona via residual plots
	No
	Conduct sensitivity analyses excluding flagged cases to assess robustness of results


Note. Supplemented by statistical tests if visual anomalies are observed.

[bookmark: _Toc231750050]E. Full Model Results and Tukey-Adjusted Comparisons
This section summarizes the full results of all reported multilevel logistic regression models, including the control variables. The estimates are presented as odds ratios (ORs). Confidence intervals and p-values are based on Wald z-tests. Additionally, the full results on the Tukey-adjusted comparisons are presented. 

Table S10
Results for model including only the control variables
	Predictor
	OR
	95% CI
	p

	(Intercept)
	0.08
	[0.06, 0.09]
	< .001

	Age
	1.00
	[1.00, 1.01]
	.409

	Gendera
	0.80
	[0.64, 1.00]
	.052

	Weekday
	
	
	

	Monday
	0.97
	[0.88, 1.06]
	.440

	Tuesday
	1.07
	[0.98, 1.18]
	.140

	Wednesday
	0.92
	[0.83, 1.02]
	.117

	Thursday
	1.07
	[0.94, 1.21]
	.333

	Friday
	0.94
	[0.78, 1.14]
	.542

	Saturday
	1.56
	[0.98, 2.49]
	.063

	Sunday
	0.99
	[0.85, 1.16]
	.929

	Daytime
	0.98
	[0.97, 0.99]
	< .001

	Survey year
	
	
	

	2012
	1.04
	[0.97, 1.11]
	.317

	2013
	0.95
	[0.88, 1.03]
	.231

	2014
	0.90
	[0.83, 0.97]
	.009

	2015
	1.13
	[1.04, 1.23]
	.005


Note. N = 2,508 participants (Level 2), n = 22,031 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1



Table S11
Results for Models 1a (social company only), 1b (including episode duration as covariate) and 1c (including interaction terms with episode duration)
	Predictor
	Model 1a
	Model 1b
	Model 1c

	
	OR
	95% CI
	p
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.07
	[0.06, 0.09]
	< .001
	0.07
	[0.06, 0.09]
	< .001
	0.07
	[0.06, 0.09]
	< .001

	Company
	
	
	
	
	
	
	
	
	

	Alone
	1.48
	[1.41, 1.55]
	< .001
	1.48
	[1.41, 1.55]
	< .001
	1.48
	[1.41, 1.56]
	< .001

	Partner
	0.66
	[0.59, 0.73]
	< .001
	0.66
	[0.59, 0.73]
	< .001
	0.66
	[0.59, 0.73]
	< .001

	Friend(s)
	0.43
	[0.31, 0.58]
	< .001
	0.42
	[0.31, 0.58]
	< .001
	0.42
	[0.31, 0.58]
	< .001

	Family
	0.71
	[0.59, 0.86]
	< .001
	0.71
	[0.59, 0.86]
	< .001
	0.71
	[0.58, 0.85]
	< .001

	Work-related contacts
	0.80
	[0.65, 0.98]
	.032
	0.78
	[0.63, 0.97]
	.023
	0.78
	[0.63, 0.97]
	.024

	Multiple groups
	0.39
	[0.30, 0.49]
	< .001
	0.38
	[0.30, 0.49]
	< .001
	0.39
	[0.30, 0.49]
	< .001

	Other
	0.87
	[0.62, 1.22]
	.419
	0.87
	[0.62, 1.21]
	.400
	0.87
	[0.62, 1.22]
	.411

	Age
	1.00
	[1.00, 1.01]
	.706
	1.00
	[1.00, 1.01]
	.725
	1.00
	[1.00, 1.01]
	.734

	Gendera
	0.78
	[0.62, 0.98]
	.036
	0.78
	[0.62, 0.98]
	.035
	0.78
	[0.62, 0.98]
	.035

	Weekday
	
	
	
	
	
	
	
	
	

	Monday
	0.94
	[0.86, 1.03]
	.197
	0.94
	[0.86, 1.03]
	.196
	0.94
	[0.86, 1.03]
	.186

	Tuesday
	1.06
	[0.96, 1.17]
	.218
	1.06
	[0.96, 1.17]
	.218
	1.06
	[0.97, 1.17]
	.206

	Wednesday
	0.91
	[0.82, 1.01]
	.079
	0.91
	[0.82, 1.01]
	.079
	0.91
	[0.82, 1.01]
	.077

	Thursday
	1.06
	[0.93, 1.20]
	.414
	1.06
	[0.93, 1.20]
	.410
	1.05
	[0.93, 1.20]
	.419

	Friday
	0.98
	[0.81, 1.19]
	.826
	0.98
	[0.81, 1.19]
	.829
	0.98
	[0.81, 1.19]
	.842

	Saturday
	1.64
	[1.02, 2.64]
	.040
	1.64
	[1.02, 2.64]
	.041
	1.65
	[1.03, 2.65]
	.039

	Sunday
	1.08
	[0.92, 1.27]
	.366
	1.08
	[0.92, 1.27]
	.371
	1.08
	[0.92, 1.27]
	.367

	Time of day
	0.99
	[0.98, 1.00]
	.111
	0.99
	[0.98, 1.00]
	.100
	0.99
	[0.98, 1.00]
	.095

	Survey year
	
	
	
	
	
	
	
	
	

	2012
	1.04
	[0.97, 1.12]
	.240
	1.04
	[0.97, 1.12]
	.236
	1.04
	[0.97, 1.12]
	.234

	2013
	0.96
	[0.89, 1.04]
	.290
	0.96
	[0.89, 1.04]
	.289
	0.96
	[0.89, 1.04]
	.290

	2014
	0.90
	[0.83, 0.97]
	.010
	0.90
	[0.83, 0.97]
	.010
	0.90
	[0.83, 0.97]
	.010

	2015
	1.11
	[1.02, 1.21]
	.015
	1.11
	[1.02, 1.21]
	.016
	1.11
	[1.02, 1.21]
	.015

	Episode Duration
	
	
	
	1.02
	[0.97, 1.06]
	.441
	1.02
	[0.97, 1.06]
	.482

	Interaction
	
	
	
	
	
	
	
	
	

	Alone × Duration
	
	
	
	
	
	
	1.01
	[0.97, 1.05]
	.650

	Partner × Duration
	
	
	
	
	
	
	0.97
	[0.88, 1.06]
	.477

	Friend(s) × Duration
	
	
	
	
	
	
	0.85
	[0.65, 1.11]
	.229

	Family × Duration
	
	
	
	
	
	
	1.08
	[0.91, 1.28]
	.373

	Work-related × Duration
	
	
	
	
	
	
	0.94
	[0.81, 1.10]
	.473

	Multiple groups × Duration
	
	
	
	
	
	
	1.05
	[0.84, 1.32]
	.643

	Other × Duration
	
	
	
	
	
	
	1.15
	[0.85, 1.56]
	.375


Note. N = 2,508 participants (Level 2), n = 22,018 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1

Table S12
Tukey-adjusted pairwise comparisons of odds ratios for company types in Model 1a
	Comparison
	OR
	95% CI
	z
	p

	Alone / partner
	2.42
	[1.92, 2.77]
	11.37
	< .001

	Alone / friend(s)
	3.45
	[2.14, 5.56]
	7.63
	< .001

	Alone / family
	2.08
	[1.52, 2.84]
	6.94
	< .001

	Alone / work-related contacts
	1.84
	[1.33, 2.57]
	5.48
	< .001

	Alone / other
	1.70
	[1.01, 2.85]
	3.01
	.042

	Alone / multiple groups
	3.82
	[2.57, 5.67]
	10.00
	< .001

	Partner / friend(s)
	1.54
	[0.93, 2.55]
	2.51
	.157

	Partner / family
	0.93
	[0.65, 1.32]
	−0.63
	.996

	Partner / work-related contacts
	0.82
	[0.57, 1.20]
	−1.53
	.730

	Partner / other
	0.76
	[0.44, 1.30]
	−1.51
	.736

	Partner / multiple groups
	1.70
	[1.12, 2.59]
	3.72
	.003

	Friend(s) / family
	0.60
	[0.35, 1.05]
	−2.71
	.097

	Friend(s) / work-related contacts
	0.54
	[0.30, 0.94]
	−3.25
	.020

	Friend(s) / other
	0.49
	[0.25, 0.98]
	−3.02
	.041

	Friend(s) / multiple groups
	1.11
	[0.61, 2.02]
	0.49
	.999

	Family / work-related contacts
	0.89
	[0.58, 1.37]
	−0.80
	.986

	Family / other
	0.82
	[0.45, 1.47]
	−1.02
	.950

	Family / multiple groups
	1.84
	[1.14, 2.95]
	3.79
	.003

	Work-related contacts / other
	0.92
	[0.50, 1.67]
	−0.42
	.999

	Work-related contacts / multiple groups
	2.07
	[1.26, 3.39]
	4.31
	< .001

	Other / multiple groups
	2.25
	[1.19, 4.26]
	3.75
	.003


Note. OR = odds ratio; CI = confidence interval. p-values were adjusted using the Tukey method for multiple comparisons.


Table S13
Results for Models 2a (activity only), 2b (including episode duration as covariate) and 2c (including interaction terms with episode duration)
	Predictor
	Model 2a
	Model 2b
	Model 2c

	
	OR
	95% CI
	p
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.08
	[0.06, 0.09]
	< .001
	0.08
	[0.06, 0.09]
	< .001
	0.08
	[0.06, 0.09]
	< .001

	Activity
	
	
	
	
	
	
	
	
	

	Commuting
	1.23
	[1.07, 1.41]
	.004
	1.20
	[1.04, 1.38]
	.010
	1.21
	[1.05, 1.39]
	.008

	Working/studying
	0.77
	[0.63, 0.94]
	.011
	0.85
	[0.69, 1.05]
	.133
	0.84
	[0.68, 1.05]
	.121

	Self-care/health
	1.10
	[0.97, 1.23]
	.129
	1.04
	[0.92, 1.18]
	.521
	1.05
	[0.93, 1.19]
	.452

	Eating
	0.87
	[0.79, 0.96]
	.006
	0.85
	[0.77, 0.94]
	.001
	0.85
	[0.77, 0.94]
	.002

	Household chores
	1.14
	[1.03, 1.27]
	.011
	1.13
	[1.02, 1.26]
	.019
	1.14
	[1.02, 1.26]
	.015

	Care work
	0.72
	[0.57, 0.90]
	.005
	0.72
	[0.57, 0.91]
	.006
	0.72
	[0.57, 0.91]
	.006

	Social contacts
	0.51
	[0.39, 0.68]
	< .001
	0.53
	[0.40, 0.70]
	< .001
	0.51
	[0.38, 0.68]
	< .001

	Resting/relaxing
	1.25
	[1.05, 1.48]
	.012
	1.27
	[1.07, 1.51]
	.007
	1.27
	[1.07, 1.51]
	.007

	Watching TV
	1.52
	[1.32, 1.76]
	< .001
	1.59
	[1.37, 1.84]
	< .001
	1.58
	[1.36, 1.83]
	< .001

	Media use
	0.92
	[0.76, 1.12]
	.419
	0.93
	[0.77, 1.14]
	.491
	0.93
	[0.76, 1.14]
	.484

	Physical activity
	0.78
	[0.58, 1.06]
	.112
	0.81
	[0.60, 1.10]
	.180
	0.81
	[0.60, 1.10]
	.174

	Other activity
	0.66
	[0.54, 0.82]
	< .001
	0.68
	[0.55, 0.84]
	< .001
	0.68
	[0.55, 0.84]
	< .001

	Age
	1.00
	[1.00, 1.01]
	.523
	1.00
	[1.00, 1.01]
	.503
	1.00
	[1.00, 1.01]
	.503

	Gendera
	0.79
	[0.63, 0.99]
	.039
	0.79
	[0.63, 0.99]
	.043
	0.79
	[0.63, 0.99]
	.040

	Weekday
	
	
	
	
	
	
	
	
	

	Monday
	0.97
	[0.88, 1.06]
	.448
	0.97
	[0.88, 1.06]
	.445
	0.96
	[0.88, 1.05]
	.415

	Tuesday
	1.07
	[0.97, 1.17]
	.187
	1.07
	[0.97, 1.17]
	.191
	1.06
	[0.97, 1.17]
	.204

	Wednesday
	0.92
	[0.83, 1.02]
	.114
	0.92
	[0.83, 1.02]
	.109
	0.92
	[0.82, 1.02]
	.101

	Thursday
	1.07
	[0.94, 1.21]
	.318
	1.07
	[0.94, 1.21]
	.327
	1.07
	[0.94, 1.22]
	.308

	Friday
	0.95
	[0.78, 1.15]
	.578
	0.95
	[0.78, 1.15]
	.586
	0.95
	[0.78, 1.15]
	.601

	Saturday
	1.55
	[0.97, 2.48]
	.069
	1.55
	[0.97, 2.49]
	.068
	1.57
	[0.98, 2.52]
	.061

	Sunday
	1.00
	[0.85, 1.18]
	.969
	1.01
	[0.86, 1.18]
	.928
	1.01
	[0.86, 1.19]
	.860

	Time of day
	0.97
	[0.96, 0.98]
	< .001
	0.97
	[0.96, 0.98]
	< .001
	0.97
	[0.96, 0.98]
	< .001

	Survey year
	
	
	
	
	
	
	
	
	

	2012
	1.04
	[0.97, 1.11]
	.321
	1.03
	[0.96, 1.11]
	.353
	1.03
	[0.96, 1.11]
	.375

	2013
	0.96
	[0.89, 1.03]
	.271
	0.96
	[0.89, 1.04]
	.285
	0.96
	[0.89, 1.04]
	.336

	2014
	0.89
	[0.82, 0.97]
	.007
	0.89
	[0.82, 0.97]
	.006
	0.89
	[0.82, 0.97]
	.005

	2015
	1.13
	[1.04, 1.23]
	.005
	1.13
	[1.04, 1.24]
	.004
	1.13
	[1.04, 1.24]
	.004

	Episode Duration
	
	
	
	0.95
	[0.90, 0.99]
	.018
	0.95
	[0.90, 0.99]
	.025

	Interaction
	
	
	
	
	
	
	
	
	

	Commuting × Duration
	
	
	
	
	
	
	1.11
	[0.98, 1.25]
	.108

	Working/studying × Duration
	
	
	
	
	
	
	1.10
	[0.92, 1.31]
	.282

	Self-care/health × Duration
	
	
	
	
	
	
	1.06
	[0.92, 1.21]
	.437

	Eating × Duration
	
	
	
	
	
	
	0.91
	[0.79, 1.05]
	.215

	Household chores × Duration
	
	
	
	
	
	
	1.04
	[0.94, 1.16]
	.433

	Care work × Duration
	
	
	
	
	
	
	1.32
	[1.04, 1.67]
	.024

	Social contacts × Duration
	
	
	
	
	
	
	0.67
	[0.52, 0.86]
	.002

	Resting/relaxing × Duration
	
	
	
	
	
	
	0.98
	[0.82, 1.18]
	.823

	Watching TV × Duration
	
	
	
	
	
	
	0.87
	[0.77, 0.99]
	.032

	Media Use × Duration
	
	
	
	
	
	
	0.98
	[0.80, 1.20]
	.830

	Physical activity × Duration
	
	
	
	
	
	
	0.87
	[0.60, 1.24]
	.434

	Other activity × Duration
	
	
	
	
	
	
	1.01
	[0.83, 1.22]
	.928


Note. N = 2,508 participants (Level 2), n = 22,031 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1

Table S14
Tukey-adjusted pairwise comparisons of odds ratios for activity types in Model 2a
	Comparison
	OR
	95% CI
	z
	p

	Commuting / working/studying
	1.59
	[1.06, 2.38]
	3.72
	.011

	Commuting / self-care/health
	1.12
	[0.82, 1.53]
	1.16
	.992

	Commuting / eating
	1.40
	[1.04, 1.90]
	3.67
	.013

	Commuting / household chores
	1.07
	[0.79, 1.46]
	0.74
	.999

	Commuting / care work
	1.71
	[1.07, 2.74]
	3.74
	.010

	Commuting / social contacts
	2.39
	[1.39. 4.11]
	5.27
	< .001

	Commuting / resting/relaxing
	0.98
	[0.67, 1.45]
	−0.14
	.999

	Commuting / watching TV
	0.81
	[0.57, 1.15]
	−2.00
	.695

	Commuting / media use
	1.33
	[0.87, 2.02]
	2.22
	.535

	Commuting / physical activity
	1.57
	[0.89, 2.78]
	2.57
	.294

	Commuting / other activity
	1.85
	[1.19, 2.88]
	4.52
	< .001

	Working/studying / self-care/health
	0.71
	[0.48, 1.05]
	−2.90
	.139

	Working/studying / eating
	0.89
	[0.60, 1.30]
	−1.03
	.997

	Working/studying / household chores
	0.68
	[0.46, 1.00]
	−3.26
	.051

	Working/studying / care work
	1.08
	[0.64, 1.83]
	0.48
	.999

	Working/studying / social contacts
	1.51
	[0.83, 2.73]
	2.26
	.509

	Working/studying / resting/relaxing
	0.62
	[0.39, 0.98]
	−3.40
	.033

	Working/studying / watching TV
	0.51
	[0.33, 0.79]
	−5.08
	< .001

	Working/studying / media use
	0.84
	[0.52, 1.36]
	−1.19
	.990

	Working/studying / physical activity
	0.99
	[0.53, 1.84]
	−0.06
	.999

	Working/studying / other activity
	1.16
	[0.70, 1.93]
	0.98
	.998

	Self-care/health / eating
	1.26
	[0.95, 1.65]
	2.70
	.226

	Self-care/health / household chores
	0.96
	[0.73, 1.27]
	−0.49
	.999

	Self-care/health / care work
	1.53
	[0.97, 2.41]
	3.08
	.088

	Self-care/health / social contacts
	2.14
	[1.26, 3.63]
	4.69
	< .001

	Self-care/health / resting/relaxing
	0.88
	[0.61, 1.27]
	−1.15
	.992

	Self-care/health / watching TV
	0.72
	[0.51, 1.01]
	−3.19
	.064

	Self-care/health / media use
	1.19
	[0.80, 1.78]
	1.41
	.963

	Self-care/health / physical activity
	1.40
	[0.80, 2.45]
	1.99
	.703

	Self-care/health / other activity
	1.65
	[1.08, 2.53]
	3.85
	.007

	Eating / household chores
	0.76
	[0.59, 0.99]
	−3.41
	.032

	Eating / care work
	1.22
	[0.79, 1.90]
	1.48
	.947

	Eating / social contacts
	1.70
	[1.02, 2.85]
	3.38
	.035

	Eating / resting/relaxing
	0.70
	[0.50, 0.99]
	−3-37
	.036

	Eating / watching TV
	0.57
	[0.42, 0.78]
	−5.92
	< .001

	Eating / media use
	0.95
	[0.65, 1.39]
	−0.47
	.999

	Eating / physical activity
	1.12
	[0.65, 1.92]
	0.67
	.999

	Eating / other activity
	1.32
	[0.87, 1.98]
	2.18
	.564

	Household chores / care work
	1.60
	[1.03, 2.48]
	3.46
	.027

	Household chores / social contacts
	2.23
	[1.33, 3.74]
	5.05
	< .001

	Household chores / resting/relaxing
	0.92
	[0.65, 1.30]
	−0.81
	.999

	Household chores / watching TV
	0.75
	[0.55, 1.03]
	−2.99
	.111

	Household chores / media use
	1.24
	[0.84, 1.83]
	1.80
	.817

	Household chores / physical activity
	1.46
	[0.85, 2.53]
	2.27
	.500

	Household chores / other activity
	1.72
	[1.14, 2.60]
	4.28
	.001

	Care work / social contacts
	1.40
	[0.74, 2.62]
	1.73
	.854

	Care work / resting/relaxing
	0.57
	[0.35, 0.95]
	−3.63
	.015

	Care work / watching TV
	0.47
	[0.29, 0.76]
	−5.22
	< .001

	Care work / media use
	0.78
	[0.46, 1.31]
	−1.57
	.919

	Care work / physical activity
	0.92
	[0.48, 1.76]
	−0.44
	.999

	Care work / other activity
	1.08
	[0.62, 1.86]
	0.45
	.999

	Social contacts / resting/relaxing
	0.41
	[0.23, 0.72]
	−5.14
	< .001

	Social contacts / watching TV
	0.34
	[0.20, 0.58]
	−6.62
	< .001

	Social contacts / media use
	0.56
	[0.31, 1.00]
	−3.28
	.048

	Social contacts / physical activity
	0.66
	[0.32, 1.33]
	−1.96
	.723

	Social contacts / other activity
	0.77
	[0.42, 1.42]
	−1.39
	.966

	Resting/relaxing / watching TV
	0.82
	[0.56, 1.20]
	−1.71
	.863

	Resting/relaxing / media use
	1.35
	[0.86, 2.12]
	2.20
	.547

	Resting/relaxing / physical activity
	1.60
	[0.88, 2.88]
	2.59
	.287

	Resting/relaxing / other activity
	1.88
	[1.17, 3.01]
	4.38
	.001

	Watching TV / media use
	1.65
	[1.09, 2.49]
	3.97
	.004

	Watching TV / physical activity
	1.95
	[1.10, 3.43]
	3.84
	.007

	Watching TV / other activity
	2.29
	[1.47, 3.57]
	6.11
	< .001

	Media use / physical activity
	1.18
	[0.64, 2.17]
	0.88
	.999

	Media use / other activity
	1.39
	[0.84, 2.29]
	2.14
	.591

	Physical activity / other activity
	1.18
	[0.63, 2.21]
	0.85
	.999


Note. OR = odds ratio; CI = confidence interval. p-values were adjusted using the Tukey method for multiple comparisons.



[bookmark: _Toc221629593]Table S15
Results for Models 3a (location only), 3b (including episode duration as covariate) and 3c (including interaction terms with episode duration)
	Predictor
	Model 3a
	Model 3b
	Model 3c

	
	OR
	95% CI
	p
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.08
	[0.06, 0.09]
	< .001
	0.08
	[0.06, 0.09]
	< .001
	0.08
	[0.06, 0.09]
	< .001

	Location
	
	
	
	
	
	
	
	
	

	At home
	1.07
	[1.03, 1.10]
	< .001
	1.06
	[1.03, 1.09]
	< .001
	1.06
	[1.03, 1.09]
	< .001

	At work
	0.75
	[0.61, 0.92]
	.007
	0.80
	[0.65, 1.00]
	.045
	0.80
	[0.65, 1.00]
	.046

	Somewhere else
	0.87
	[0.79, 0.95]
	.002
	0.87
	[0.80, 0.95]
	.003
	0.87
	[0.80, 0.95]
	.003

	Age
	1.00
	[1.00, 1.01]
	.642
	1.00
	[1.00, 1.01]
	.609
	1.00
	[1.00, 1.01]
	.598

	Gendera
	0.79
	[0.63, 1.00]
	.045
	0.79
	[0.63, 1.00]
	.047
	0.79
	[0.63, 1.00]
	.046

	Weekday
	
	
	
	
	
	
	
	
	

	Monday
	0.97
	[0.88, 1.06]
	.452
	0.97
	[0.88, 1.06]
	.448
	0.97
	[0.88, 1.06]
	.443

	Tuesday
	1.08
	[0.98, 1.19]
	.105
	1.08
	[0.98, 1.19]
	.108
	1.08
	[0.98, 1.19]
	.112

	Wednesday
	0.92
	[0.83, 1.02]
	.104
	0.92
	[0.83, 1.02]
	.103
	0.92
	[0.83, 1.02]
	.104

	Thursday
	1.07
	[0.94, 1.21]
	.320
	1.07
	[0.94, 1.21]
	.329
	1.07
	[0.94, 1.21]
	.334

	Friday
	0.95
	[0.78, 1.15]
	.583
	0.95
	[0.78, 1.15]
	.581
	0.95
	[0.78, 1.15]
	.586

	Saturday
	1.54
	[0.96, 2.46]
	.072
	1.55
	[0.97, 2.47]
	.069
	1.55
	[0.97, 2.47]
	.069

	Sunday
	0.97
	[0.83, 1.14]
	.756
	0.98
	[0.83, 1.15]
	.792
	0.98
	[0.84, 1.15]
	.820

	Time of day
	0.98
	[0.97, 0.99]
	< .001
	0.98
	[0.97, 0.99]
	< .001
	0.98
	[0.97, 0.99]
	< .001

	Survey year
	
	
	
	
	
	
	
	
	

	2012
	1.04
	[0.97, 1.11]
	.322
	1.04
	[0.96, 1.11]
	.336
	1.04
	[0.96, 1.11]
	.338

	2013
	0.95
	[0.88, 1.03]
	.219
	0.95
	[0.88, 1.03]
	.223
	0.95
	[0.88, 1.03]
	.215

	2014
	0.90
	[0.83, 0.97]
	.009
	0.90
	[0.83, 0.97]
	.008
	0.90
	[0.83, 0.97]
	.009

	2015
	1.13
	[1.04, 1.23]
	.004
	1.13
	[1.04, 1.24]
	.004
	1.13
	[1.04, 1.24]
	.004

	Episode Duration
	
	
	
	0.96
	[0.92, 1.00]
	.078
	0.96
	[0.92, 1.00]
	.074

	Interaction
	
	
	
	
	
	
	
	
	

	At home × Duration
	
	
	
	
	
	
	1.03
	[1.00, 1.06]
	.102

	At work × Duration
	
	
	
	
	
	
	1.07
	[0.91, 1.25]
	.437

	Somewhere else × Duration
	
	
	
	
	
	
	0.91
	[0.85, 0.99]
	.023


Note. N = 2,508 participants (Level 2), n = 22,020 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1


Table S16
Tukey-adjusted pairwise comparisons of odds ratios for location types in Model 3a
	Comparison
	OR
	95% CI
	z
	p

	At home / at work
	1.42
	[1.09, 1.84]
	3.10
	.006

	At home / somewhere else
	1.23
	[1.07, 1.41]
	3.47
	.002

	At work / somewhere else
	0.87
	[0.66, 1.14]
	−1.20
	.452


Note. OR = odds ratio; CI = confidence interval. p-values were adjusted using the Tukey method for multiple comparisons.


Table S17
Results for Models 4a (all contextual predictors simultaneously) and 4b (without activity category commuting)
	Predictor
	Model 4a
	Model 4b

	
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.07
	[0.06, 0.09]
	< .001
	0.07
	[0.06, 0.09]
	< .001

	Company
	
	
	
	
	
	

	Alone
	1.49
	[1.41, 1.57]
	< .001
	1.54
	[1.45, 1.63]
	< .001

	Partner
	0.60
	[0.53, 0.67]
	< .001
	0.61
	[0.54, 0.68]
	< .001

	Friend(s)
	0.54
	[0.39, 0.76]
	< .001
	0.53
	[0.37, 0.77]
	< .001

	Family
	0.74
	[0.61, 0.90]
	.003
	0.77
	[0.63, 0.94]
	.010

	Work-related contacts
	0.84
	[0.61, 1.16]
	.291
	0.73
	[0.50, 1.06]
	.094

	Multiple groups
	0.40
	[0.31, 0.51]
	< .001
	0.42
	[0.33, 0.54]
	< .001

	Other
	1.06
	[0.75, 1.51]
	.725
	1.02
	[0.70, 1.49]
	.928

	Activity
	
	
	
	
	
	

	Commuting
	1.28
	[1.05, 1.56]
	.014
	–
	–
	–

	Working/studying
	0.88
	[0.64, 1.21]
	.430
	0.94
	[0.68, 1.29]
	.702

	Self-care/health
	0.84
	[0.74, 0.95]
	.005
	0.85
	[0.75, 0.96]
	.010

	Eating
	1.02
	[0.92, 1.14]
	.661
	1.04
	[0.94, 1.16]
	.419

	Household chores
	1.04
	[0.93, 1.15]
	.501
	1.05
	[0.94, 1.17]
	.359

	Care work
	0.81
	[0.64, 1.04]
	.094
	0.84
	[0.65, 1.07]
	.156

	Social contacts
	0.79
	[0.58, 1.07]
	.130
	0.83
	[0.60, 1.14]
	.240

	Resting/relaxing
	1.09
	[0.92, 1.31]
	.321
	1.13
	[0.94, 1.35]
	.184

	Watching TV
	1.59
	[1.36, 1.85]
	< .001
	1.66
	[1.43, 1.93]
	< .001

	Media use
	0.72
	[0.59, 0.88]
	.002
	0.75
	[0.61, 0.92]
	.005

	Physical activity
	0.81
	[0.59, 1.10]
	.177
	0.83
	[0.61, 1.14]
	.263

	Other activity
	0.76
	[0.61, 0.95]
	.016
	0.79
	[0.63, 0.99]
	.037

	Location
	
	
	
	
	
	

	At home
	1.05
	[1.00, 1.10]
	.034
	1.02
	[0.98, 1.06]
	.276

	At work
	1.04
	[0.72, 1.51]
	.823
	1.15
	[0.79, 1.69]
	.469

	Somewhere else
	0.83
	[0.73, 0.96]
	.011
	0.82
	[0.70, 0.96]
	.015

	Age
	1.00
	[1.00, 1.01]
	.718
	1.00
	[1.00, 1.01]
	.472

	Gendera
	0.77
	[0.61, 0.97]
	.028
	0.78
	[0.62, 0.98]
	.035

	Weekday
	
	
	
	
	
	

	Monday
	0.95
	[0.86, 1.04]
	.249
	0.94
	[0.86, 1.04]
	.230

	Tuesday
	1.06
	[0.96, 1.17]
	.231
	1.09
	[0.99, 1.21]
	.092

	Wednesday
	0.90
	[0.81, 1.01]
	.064
	0.89
	[0.79, 0.99]
	.033

	Thursday
	1.05
	[0.93, 1.20]
	.422
	1.01
	[0.88, 1.16]
	.862

	Friday
	0.98
	[0.81, 1.19]
	.838
	1.01
	[0.82, 1.25]
	.909

	Saturday
	1.64
	[1.02, 2.64
	.042
	1.64
	[1.00, 2.69]
	.048

	Sunday
	1.08
	[0.91, 1.27]
	.374
	1.10
	[0.93, 1.30]
	.270

	Time of day
	0.98
	[0.97, 0.99]
	.001
	0.98
	[0.97, 0.99]
	< .001

	Survey year
	
	
	
	
	
	

	2012
	1.05
	[0.98, 1.13]
	.187
	1.05
	[0.97, 1.13]
	.259

	2013
	0.96
	[0.89, 1.04]
	.353
	0.93
	[0.8, 1.01]
	.104

	2014
	0.89
	[0.82, 0.97]
	.005
	0.92
	[0.84, 1.00]
	.049

	2015
	1.11
	[1.02, 1.21]
	.019
	1.12
	[1.02, 1.23]
	.014


Note. N4.1 = 2,508 participants (Level 2), n4.1 = 22,010 observations (Level 1); N4.2 = 2,503 participants (Level 2), n4.2 = 19,820 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1


Table S18
Results for Models 5a (all contextual predictors and episode duration simultaneously) and 5b (without activity category commuting)
	Predictor
	Model 5a
	Model 5b

	
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.07
	[0.06, 0.09]
	< .001
	0.07
	[0.06, 0.09]
	< .001

	Company
	
	
	
	
	
	

	Alone
	1.49
	[1.41, 1.57]
	< .001
	1.53
	[1.44, 1.63]
	< .001

	Partner
	0.60
	[0.53, 0.67]
	< .001
	0.61
	[0.54, 0.68]
	< .001

	Friend(s)
	0.54
	[0.39, 0.76]
	< .001
	0.54
	[0.37, 0.78]
	.001

	Family
	0.74
	[0.61, 0.90]
	.003
	0.77
	[0.63, 0.94]
	.011

	Work-related contacts
	0.84
	[0.61, 1.16]
	.292
	0.73
	[0.50, 1.06]
	.103

	Multiple groups
	0.40
	[0.31, 0.51]
	< .001
	0.43
	[0.33, 0.55]
	< .001

	Other
	1.06
	[0.75, 1.51]
	.725
	1.02
	[0.70, 1.49]
	.918

	Activity
	
	
	
	
	
	

	Commuting
	1.28
	[1.05, 1.57]
	.015
	–
	–
	–

	Working/studying
	0.88
	[0.64, 1.22]
	.443
	0.97
	[0.70, 1.35]
	.862

	Self-care/health
	0.84
	[0.73, 0.95]
	.007
	0.83
	[0.73, 0.95]
	.006

	Eating
	1.02
	[0.92, 1.14]
	.671
	1.03
	[0.93, 1.15]
	.576

	Household chores
	1.04
	[0.93, 1.15]
	.502
	1.05
	[0.94, 1.17]
	.401

	Care work
	0.81
	[0.64, 1.04]
	.094
	0.83
	[0.65, 1.07]
	.151

	Social contacts
	0.79
	[0.58, 1.07]
	.130
	0.83
	[0.60, 1.14]
	.250

	Resting/relaxing
	1.10
	[0.91, 1.31]
	.324
	1.14
	[0.95, 1.37]
	.147

	Watching TV
	1.59
	[1.36, 1.86]
	< .001
	1.70
	[1.45, 1.98]
	< .001

	Media use
	0.72
	[0.59, 0.89]
	.002
	0.76
	[0.62, 0.93]
	.007

	Physical activity
	0.81
	[0.59, 1.10]
	.179
	0.85
	[0.62, 1.16]
	.301

	Other activity
	0.76
	[0.61, 0.95]
	.016
	0.79
	[0.63, 0.99]
	.041

	Location
	
	
	
	
	
	

	At home
	1.05
	[1.00, 1.10]
	.035
	1.02
	[0.98, 1.06]
	.330

	At work
	1.04
	[0.72, 1.51]
	.822
	1.16
	[0.79, 1.70]
	.447

	Somewhere else
	0.83
	[0.73, 0.96]
	.011
	0.83
	[0.71, 0.97]
	.021

	Episode duration
	1.00
	[0.95, 1.05]
	.971
	0.97
	[0.92, 1.03]
	.302

	Age
	1.00
	[1.00, 1.01]
	.717
	1.00
	[1.00, 1.01]
	.456

	Gendera
	0.77
	[0.62, 0.97]
	.028
	0.78
	[0.62, 0.98]
	.037

	Weekday
	
	
	
	
	
	

	Monday
	0.95
	[0.86, 1.04]
	.249
	0.94
	[0.86, 1.04]
	.230

	Tuesday
	1.06
	[0.96, 1.17]
	.231
	1.09
	[0.99, 1.21]
	.092

	Wednesday
	0.90
	[0.81, 1.01]
	.064
	0.88
	[0.79, 0.99]
	.033

	Thursday
	1.05
	[0.93, 1.20]
	.422
	1.01
	[0.88, 1.16]
	.865

	Friday
	0.98
	[0.81, 1.19]
	.838
	1.01
	[0.82, 1.25]
	.907

	Saturday
	1.64
	[1.02, 2.64]
	.042
	1.64
	[1.00, 2.69]
	.048

	Sunday
	1.08
	[0.91, 1.27]
	.374
	1.10
	[0.93, 1.30]
	.265

	Time of day
	0.98
	[0.97, 0.99]
	.001
	0.98
	[0.97, 0.99]
	< .001

	Survey year
	
	
	
	
	
	

	2012
	1.05
	[0.98, 1.13]
	.187
	1.04
	[0.97, 1.13]
	.273

	2013
	0.96
	[0.89, 1.04]
	.353
	0.93
	[0.86, 1.02]
	.110

	2014
	0.89
	[0.82, 0.97]
	.005
	0.92
	[0.84, 1.00]
	.047

	2015
	1.11
	[1.02, 1.21]
	.019
	1.12
	[1.02, 1.23]
	.013


Note. N5.1 = 2,508 participants (Level 2), n5.1 = 22,010 observations (Level 1); N5.2 = 2,503 participants (Level 2), n5.2 = 19,820 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1



Table S19
Results for exploratory analysis on Model 2c
	Predictor
	OR
	95% CI
	p

	(Intercept)
	0.07
	[0.06, 0.09]
	< .001

	Activity
	
	
	

	Working/studying
	1.03
	[0.74, 1.43]
	.878

	Self-care/health
	0.84
	[0.73, 0.95]
	.008

	Eating
	1.04
	[0.93, 1.15]
	.514

	Household chores
	1.05
	[0.94, 1.17]
	.405

	Care work
	0.83
	[0.65, 1.06]
	.141

	Social contacts
	0.78
	[0.56, 1.08]
	.132

	Resting/relaxing
	1.14
	[0.95, 1.36]
	.164

	Watching TV
	1.67
	[1.43, 1.95]
	< .001

	Media use
	0.75
	[0.61, 0.92]
	.005

	Physical activity
	0.83
	[0.60, 1.14]
	.245

	Other activity
	0.79
	[0.63, 0.99]
	.040

	Episode Duration
	0.98
	[0.93, 1.03]
	.479

	Interaction
	
	
	

	Working/studying × Duration
	1.20
	[1.00, 1.45]
	.055

	Self-care/health × Duration
	1.07
	[0.93, 1.24]
	.313

	Eating × Duration
	0.95
	[0.82, 1.10]
	.479

	Household chores × Duration
	1.02
	[0.92, 1.14]
	.672

	Care work × Duration
	1.37
	[1.07, 1.75]
	.013

	Social contacts × Duration
	0.76
	[0.58, 0.99]
	.046

	Resting/relaxing × Duration
	0.95
	[0.79, 1.14]
	.567

	Watching TV × Duration
	0.86
	[0.76, 0.98]
	.021

	Media Use × Duration
	0.90
	[0.73, 1.11]
	.316

	Physical activity × Duration
	0.86
	[0.60, 1.24]
	.425

	Other activity × Duration
	1.06
	[0.88, 1.29]
	.537

	Company
	
	
	

	Alone
	1.54
	[1.45, 1.64]
	< .001

	Partner
	0.61
	[0.54, 0.68]
	< .001

	Friend(s)
	0.58
	[0.40, 0.85]
	.005

	Family
	0.76
	[0.62, 0.93]
	.007

	Work-related contacts
	0.69
	[0.47, 1.01]
	.055

	Multiple groups
	0.43
	[0.33, 0.55]
	< .001

	Other
	1.00
	[0.68, 1.46]
	.991

	Location
	
	
	

	At home
	1.02
	[0.98, 1.06]
	.296

	At work
	1.11
	[0.76, 1.64]
	.585

	Somewhere else
	0.84
	[0.72, 0.98]
	.031

	Age
	1.00
	[1.00, 1.01]
	.461

	Gendera
	0.78
	[0.62, 0.98]
	.034

	Weekday
	
	
	

	Monday
	0.94
	[0.86, 1.04]
	.230

	Tuesday
	1.09
	[0.98, 1.21]
	.101

	Wednesday
	0.88
	[0.79, 0.99]
	.029

	Thursday
	1.01
	[0.88, 1.16]
	.848

	Friday
	1.01
	[0.82, 1.25]
	.893

	Saturday
	1.66
	[1.01, 2.71]
	.045

	Sunday
	1.11
	[0.93, 1.31]
	.238

	Daytime
	0.98
	[0.97, 0.99]
	.001

	Survey year
	
	
	

	2012
	1.04
	[0.97, 1.13]
	.284

	2013
	0.94
	[0.86, 1.02]
	.118

	2014
	0.91
	[0.84, 1.00]
	.044

	2015
	1.12
	[1.03, 1.23]
	.012


Note. N = 2,503 participants (Level 2), n = 19,820 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1


Table S20
Results for exploratory analysis on Model 3c
	Predictor
	OR
	95% CI
	p

	(Intercept)
	0.07
	[0.06, 0.09]
	< .001

	Location
	
	
	

	At home
	1.01
	[0.97, 1,05]
	.595

	At work
	1.29
	[0.86, 1.94]
	.213

	Somewhere else
	0.83
	[0.71, 0.97]
	.020

	Episode Duration
	0.98
	[0.93, 1.03]
	.387

	Interaction
	
	
	

	At home × Duration
	0.98
	[0.95, 1.01]
	.138

	At work × Duration
	1.17
	[0.98, 1.41]
	.087

	Somewhere else × Duration
	1.03
	[0.89, 1.18]
	.722

	Company
	
	
	

	Alone
	1.54
	[1.45, 1.63]
	< .001

	Partner
	0.61
	[0.54, 0.68]
	< .001

	Friend(s)
	0.53
	[0.37, 0.78]
	< .001

	Family
	0.77
	[0.63, 0.94]
	.012

	Work-related contacts
	0.71
	[0.49, 1.04]
	.078

	Multiple groups
	0.42
	[0.33, 0.54]
	< .001

	Other
	1.01
	[0.69, 1.48]
	.960

	Activity
	
	
	

	Working/studying
	0.86
	[0.60, 1.23]
	.422

	Self-care/health
	0.83
	[0.72, 0.95]
	.005

	Eating
	1.04
	[0.94, 1.16]
	.449

	Household chores
	1.05
	[0.95, 1.17]
	.339

	Care work
	0.84
	[0.66, 1.08]
	.178

	Social contacts
	0.83
	[0.60, 1.14]
	.253

	Resting/relaxing
	1.16
	[0.97, 1.39]
	.108

	Watching TV
	1.73
	[1.47, 2.02]
	< .001

	Media use
	0.76
	[0.62, 0.94]
	.009

	Physical activity
	0.85
	[0.62, 1.17]
	.322

	Other activity
	0.80
	[0.63, 1.00]
	.049

	Age
	1.00
	[1.00, 1.01]
	.461

	Gendera
	0.78
	[0.62, 0.98]
	.036

	Weekday
	
	
	

	Monday
	0.94
	[0.86, 1.04]
	.248

	Tuesday
	1.09
	[0.98, 1.21]
	.099

	Wednesday
	0.88
	[0.79, 0.99]
	.032

	Thursday
	1.01
	[0.88, 1.16]
	.879

	Friday
	1.01
	[0.82, 1.25]
	.902

	Saturday
	1.64
	[1.00, 2.68]
	.050

	Sunday
	1.10
	[0.93, 1.30]
	.265

	Daytime
	0.98
	[0.97, 0.99]
	.001

	Survey year
	
	
	

	2012
	1.04
	[0.97, 1.13]
	.273

	2013
	0.93
	[0.86, 1.01]
	.100

	2014
	0.92
	[0.84, 1.00]
	.051

	2015
	1.12
	[1.03, 1.23]
	.012


Note. N = 2,503 participants (Level 2), n = 19,820 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1


Table S21
Results for exploratory analysis on activity-specific confounding and suppressing effects in Model 4a
	Predictor
	OR

	
	Model 1
	Model 2
	Model 3
	Model 4
	Model 5
	Model 6
	Model 7
	Model 8
	Model 9

	(Intercept)
	0.07***
	0.07***
	0.07***
	0.08***
	0.08***
	0.08***
	0.08***
	0.07***
	0.08***

	Activity
	
	
	
	
	
	
	
	
	

	Commuting
	1.26***
	1.26***
	1.27***
	1.27***
	1.27***
	1.23**
	1.20*
	1.07
	1.56***

	Working/studying
	0.85
	0.85
	0.86
	0.85
	0.85
	0.77*
	0.85
	0.92
	0.85

	Self-care/health
	1.17**
	1.17**
	1.17**
	1.17**
	1.17**
	1.10
	1.04
	0.85*
	1.00

	Eating
	0.88**
	0.88**
	0.88**
	0.88**
	0.88**
	0.87**
	0.85**
	1.06
	0.81***

	Household chores
	1.15**
	1.16**
	1.15**
	1.16**
	1.16**
	1.14*
	1.13*
	1.05
	1.11

	Care work
	0.71**
	0.71**
	0.71**
	0.71**
	0.71**
	0.72**
	0.72**
	0.79
	0.75*

	Social contacts
	0.48***
	0.48***
	0.48***
	0.48***
	0.48***
	0.51***
	0.53***
	0.78
	0.56***

	Resting/relaxing
	1.20*
	1.20*
	1.20*
	1.20*
	1.19*
	1.25*
	1.27**
	1.14
	1.18

	Watching TV
	1.33***
	1.33***
	1.33***
	1.33***
	1.33***
	1.52***
	1.59***
	1.67***
	1.46***

	Media use
	0.88
	0.88
	0.88
	0.87
	0.87
	0.92
	0.93
	0.76**
	0.86

	Physical activity
	0.76
	0.76
	0.76
	0.76
	0.76
	0.78
	0.81
	0.78
	0.86

	Other activity
	0.66***
	0.66***
	0.66***
	0.66***
	0.66***
	0.66***
	0.68***
	0.73**
	0.73**

	Survey year
	
	
	
	
	
	
	
	
	

	2012
	
	1.03
	1.04
	1.04
	1.04
	1.04
	1.03
	1.05
	1.04

	2013
	
	0.96
	0.96
	0.96
	0.96
	0.96
	0.96
	0.97
	0.96

	2014
	
	0.89**
	0.89**
	0.89**
	0.89**
	0.89**
	0.89**
	0.89**
	0.89**

	2015
	
	1.13**
	1.13**
	1.13**
	1.13**
	1.13**
	1.13**
	1.11*
	1.14**

	Age
	
	
	1.00
	1.00
	1.00
	1.00
	1.00
	1.00
	1.00

	Gendera
	
	
	
	0.78*
	0.78*
	0.79*
	0.79*
	0.77*
	0.79*

	Weekday
	
	
	
	
	
	
	
	
	

	Monday
	
	
	
	
	0.97
	0.97
	0.97
	0.95
	0.97

	Tuesday
	
	
	
	
	1.06
	1.07
	1.07
	1.06
	1.07

	Wednesday
	
	
	
	
	0.92
	0.92
	0.92
	0.91
	0.92

	Thursday
	
	
	
	
	1.07
	1.07
	1.07
	1.06
	1.06

	Friday
	
	
	
	
	0.94
	0.95
	0.95
	0.98
	0.95

	Saturday
	
	
	
	
	1.54
	1.55
	1.55
	1.63*
	1.56

	Sunday
	
	
	
	
	1.01
	1.00
	1.01
	1.09
	1.00

	Time of day
	
	
	
	
	
	0.97***
	0.97***
	0.98**
	0.97***

	Episode duration
	
	
	
	
	
	
	0.95*
	0.99
	0.96

	Company
	
	
	
	
	
	
	
	
	

	Alone
	
	
	
	
	
	
	
	1.50***
	–

	Partner
	
	
	
	
	
	
	
	0.60***
	–

	Friend(s)
	
	
	
	
	
	
	
	0.50***
	–

	Family
	
	
	
	
	
	
	
	0.73**
	–

	Work-related contacts
	
	
	
	
	
	
	
	0.84
	–

	Multiple groups
	
	
	
	
	
	
	
	0.40***
	–

	Other
	
	
	
	
	
	
	
	1.00
	–

	Location
	
	
	
	
	
	
	
	
	

	At home
	
	
	
	
	
	
	
	
	1.08***

	At work
	
	
	
	
	
	
	
	
	0.96

	Somewhere else
	
	
	
	
	
	
	
	
	0.77***


Note. OR = odds ratio.
a Coding: male = 0, female = 1
*p < .05. **p < .01. ***p < .001.


F. Additional Exploratory Analyses

Table S22
Results for exploratory analysis of the role of participation frequency across models
	Extended model
	Effect of participation frequency
	Likelihood ratio test against primary model

	
	OR
	95% CI
	p
	

	1aParticipation frequency
	1.00
	[0.90, 1.11]
	.991
	χ2(1) < 0.01, p = .992

	2aParticipation frequency
	1.02
	[0.92, 1.12]
	.770
	χ2(1) = 0.09, p = .770

	3aParticipation frequency
	1.01
	[0.91, 1.12]
	.830
	χ2(1) = 0.05, p = .830

	1cParticipation frequency
	1.00
	[0.90, 1.11]
	.987
	χ2(1) < 0.01, p = .987

	2cParticipation frequency
	1.02
	[0.92, 1.13]
	.748
	χ2(1) = 0.10, p = .748

	3cParticipation frequency
	1.01
	[0.91, 1.12]
	.834
	χ2(1) = 0.04, p = .834

	5bParticipation frequency
	1.00
	[0.90, 1.11]
	.968
	χ2(1) < 0.01, p = .968


Note. The primary models represent the original model specifications. The extended models include the frequency of participation in DRM modules between 2012 and 2015 as an additional covariate. Test statistics for the Likelihood Ratio Test evaluate whether adding this covariate statistically significantly improves model fit. OR = odds ratio; CI = confidence interval.


Table S23
Results for exploratory analysis of the role of living alone versus living with others in Model 3a
	Predictor
	Model 3aLiving alone
	Model 3aLocation × Living alone

	
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.06
	[0.05, 0.08]
	< .001
	0.06
	[0.05, 0.08]
	< .001

	Location
	
	
	
	
	
	

	At home
	1.07
	[1.04, 1.10]
	< .001
	1.06
	[1.03, 1.09]
	< .001

	At work
	0.75
	[0.61, 0.92]
	.005
	0.78
	[0.63, 0.95]
	.015

	Somewhere else
	0.86
	[0.79, 0.94]
	.001
	0.89
	[0.81, 0.97]
	.008

	Age
	1.00
	[0.99, 1.00]
	.189
	1.00
	[0.99, 1.00]
	.169

	Gendera
	0.76
	[0.61, 0.95]
	.016
	0.76
	[0.61, 0.95]
	.015

	Weekday
	
	
	
	
	
	

	Monday
	0.96
	[0.88, 1.05]
	.412
	0.96
	[0.88, 1.05]
	.358

	Tuesday
	1.07
	[0.97, 1.17]
	.190
	1.07
	[0.97, 1.18]
	.170

	Wednesday
	0.92
	[0.83, 1.02]
	.119
	0.92
	[0.83, 1.02]
	.119

	Thursday
	1.07
	[0.94, 1.21]
	.313
	1.07
	[0.94, 1.22]
	.289

	Friday
	0.99
	[0.81, 1.20]
	.888
	0.99
	[0.81, 1.20]
	.899

	Saturday
	1.57
	[0.99, 2.51]
	.057
	1.57
	[0.98, 2.50]
	.061

	Sunday
	0.97
	[0.83, 1.14]
	.717
	0.97
	[0.83, 1.14]
	.714

	Time of day
	0.98
	[0.97, 0.99]
	< .001
	0.98
	[0.97, 0.99]
	< .001

	Survey year
	
	
	
	
	
	

	2012
	1.06
	[0.98, 1.13]
	.141
	1.05
	[0.98, 1.13]
	.145

	2013
	0.96
	[0.88, 1.03]
	.241
	0.95
	[0.88, 1.03]
	.238

	2014
	0.89
	[0.82, 0.96]
	.004
	1.05
	[0.98, 1.13]
	.145

	2015
	1.12
	[1.02, 1.21]
	.012
	1.11
	[1.02, 1.21]
	.013

	Living aloneb
	3.53
	[2.82, 4.42]
	< .001
	3.52
	[2.81, 4.40]
	< .001

	Interaction
	
	
	
	
	
	

	At home × Living alone
	
	
	
	1.23
	[1.15, 1.32]
	< .001

	At work × Living alone
	
	
	
	0.42
	[0.25, 0.69]
	< .001

	Somewhere else × Living alone
	
	
	
	0.63
	[0.51, 0.77]
	< .001


Note. N = 2,508 participants (Level 2), n = 22,020 observations (Level 1); OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1
b Coding: living with others = 0, living alone = 1


Table S24
Results for exploratory analysis of the role of living alone versus living with others in Model 5b
	Predictor
	Model 5bLiving alone
	Model 5bLocation × Living alone

	
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.06
	[0.05, 0.07]
	< .001
	0.06
	[0.05, 0.07]
	< .001

	Company
	
	
	
	
	
	

	Alone
	1.47
	[1.39, 1.57]
	< .001
	1.46
	[1.37, 1.55]
	< .001

	Partner
	0.66
	[0.59, 0.74]
	< .001
	0.67
	[0.59, 0.75]
	< .001

	Friend(s)
	0.51
	[0.35, 0.74]
	< .001
	0.51
	[0.35, 0.74]
	< .001

	Family
	0.79
	[0.64, 0.96]
	.020
	0.79
	[0.65, 0.97]
	.023

	Work-related contacts
	0.71
	[0.49, 1.03]
	.071
	0.72
	[0.49, 1.05]
	.084

	Multiple groups
	0.45
	[0.35, 0.58]
	< .001
	0.45
	[0.35, 0.58]
	< .001

	Other
	0.99
	[0.68, 1.45]
	.955
	0.98
	[0.67, 1.44]
	.918

	Activity
	
	
	
	
	
	

	Working/studying
	0.96
	[0.69, 1.33]
	.814
	0.96
	[0.69, 1.33]
	.802

	Self-care/health
	0.85
	[0.74, 0.97]
	.017
	0.86
	[0.75, 0.98]
	.024

	Eating
	1.01
	[0.91, 1.12]
	.863
	1.01
	[0.90, 1.12]
	.021

	Household chores
	1.05
	[0.95, 1.17]
	.350
	1.05
	[0.95, 1.17]
	.346

	Care work
	0.86
	[0.67, 1.10]
	.233
	0.86
	[0.67,1.10]
	.232

	Social contacts
	0.81
	[0.59, 1.11]
	.191
	0.80
	[0.58, 1.10]
	.168

	Resting/relaxing
	1.15
	[0.96, 1.38]
	.120
	1.15
	[0.96, 1.38]
	.117

	Watching TV
	1.66
	[1.42, 1.94]
	< .001
	1.65
	[1.41, 1.93]
	< .001

	Media use
	0.77
	[0.63, 0.94]
	.011
	0.77
	[0.63, 0.95]
	.014

	Physical activity
	0.87
	[0.63, 1.19]
	.375
	0.87
	[0.63, 1.19]
	.392

	Other activity
	0.78
	[0.62, 0.98]
	.036
	0.79
	[0.63, 0.99]
	.040

	Location
	
	
	
	
	
	

	At home
	1.02
	[0.98, 1.06]
	.355
	1.01
	[0.98, 1.05]
	.471

	At work
	1.19
	[0.81, 1.74]
	.376
	1.21
	[0.82, 1.78]
	.329

	Somewhere else
	0.83
	[0.71, 0.97]
	.018
	0.84
	[0.72, 0.98]
	.029

	Episode duration
	0.97
	[0.92, 1.02]
	.291
	0.97
	[0.92, 1.02]
	.297

	Age
	1.00
	[0.99, 1.00]
	.386
	1.00
	[0.99, 1.00]
	.343

	Gendera
	0.75
	[0.60, 0.95]
	.015
	0.75
	[0.60, 0.95]
	.015

	Weekday
	
	
	
	
	
	

	Monday
	0.94
	[0.85, 1.03]
	.203
	0.94
	[0.85, 1.03]
	.193

	Tuesday
	1.08
	[0.97, 1.20]
	.143
	1.08
	[0.98, 1.20]
	.136

	Wednesday
	0.89
	[0.79, 0.99]
	.040
	0.89
	[0.79, 0.99]
	.038

	Thursday
	1.02
	[0.88, 1.17]
	.823
	1.02
	[0.89, 1.17]
	.804

	Friday
	1.05
	[0.85, 1.29]
	.661
	1.05
	[0.85, 1.29]
	.648

	Saturday
	1.68
	[1.03, 2.75]
	.038
	1.68
	[1.02, 2.74]
	.040

	Sunday
	1.09
	[0.92, 1.29]
	.323
	1.09
	[0.92, 1.29]
	.328

	Time of day
	0.98
	[0.97, 0.99]
	< .001
	0.98
	[0.97, 0.99]
	< .001

	Survey year
	
	
	
	
	
	

	2012
	1.06
	[0.98, 1.14]
	.159
	1.06
	[0.98, 1.14]
	.171

	2013
	0.93
	[0.86, 1.02]
	.113
	0.94
	[0.86, 1.02]
	.116

	2014
	0.91
	[0.83, 0.99]
	.031
	0.91
	[0.83, 0.99]
	.033

	2015
	1.11
	[1.02, 1.22]
	.022
	1.11
	[1.02, 1.22]
	.022

	Living aloneb
	3.14
	[2.46, 3.99]
	< .001
	3.15
	[2.48, 4.02]
	< .001

	Interaction
	
	
	
	
	
	

	At home × Living alone
	
	
	
	1.10
	[1.03, 1.17]
	.003

	At work × Living alone
	
	
	
	0.46
	[0.27, 0.76]
	.003

	Somewhere else × Living alone
	
	
	
	0.81
	[0.61, 1.10]
	.177


Note. N = 2,503 participants (Level 2), n = 19,820 observations (Level 1); OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1
b Coding: living with others = 0, living alone = 1


Table S25
Results for exploratory analysis of the moderating role of age on company in Model 1a and 5b
	Predictor
	Model 1aCompany × Age
	Model 5bCompany × Age

	
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.07
	[0.06, 0.09]
	< .001
	0.07
	[0.06, 0.09]
	< .001

	Company
	
	
	
	
	
	

	Alone
	1.47
	[1.40, 1.54]
	< .001
	1.52
	[1.43, 1.62]
	< .001

	Partner
	0.67
	[0.60, 0.74]
	< .001
	0.61
	[0.54, 0.69]
	< .001

	Friend(s)
	0.43
	[0.31, 0.58]
	< .001
	0.53
	[0.37, 0.78]
	.001

	Family
	0.71
	[0.59, 0.86]
	< .001
	0.77
	[0.63, 0.95]
	.013

	Work-related contacts
	0.81
	[0.66, 0.99]
	.042
	0.74
	[0.51, 1.08]
	.115

	Multiple groups
	0.39
	[0.30, 0.49]
	< .001
	0.43
	[0.33, 0.55]
	< .001

	Other
	0.87
	[0.62, 1.21]
	.405
	1.02
	[0.70, 1.49]
	.921

	Interaction
	
	
	
	
	
	

	Alone × age
	1.00
	[0.99, 1.00]
	.002
	1.00
	[0.99, 1.00]
	.002

	Partner × age
	1.01
	[1.00, 1.02]
	.003
	1.01
	[1.00, 1.01]
	.028

	Friend(s) × age
	1.00
	[0.98, 1.01]
	.715
	1.00
	[0.98, 1.02]
	.914

	Family × age
	1.00
	[0.99, 1.01]
	.946
	1.00
	[0.99, 1.01]
	.755

	Work-related contacts × age
	1.00
	[0.99, 1.02]
	.618
	1.00
	[0.99, 1.02]
	.729

	Multiple groups × age
	1.01
	[0.99, 1.03]
	.336
	1.01
	[0.99, 1.03]
	.169

	Other × age
	1.00
	[0.99, 1.02]
	.693
	1.01
	[0.99, 1.03]
	.430

	Age
	1.00
	[1.00, 1.01]
	.559
	1.00
	[1.00, 1.01]
	.329

	Gendera
	0.79
	[0.63, 1.00]
	.045
	0.79
	[0.62, 1.00]
	.046

	Weekday
	
	
	
	
	
	

	Monday
	0.94
	[0.86, 1.03]
	.189
	0.94
	[0.85, 1.04]
	.219

	Tuesday
	1.06
	[0.96, 1.17]
	.220
	1.09
	[0.99, 1.21]
	.087

	Wednesday
	0.91
	[0.82, 1.01]
	.090
	0.89
	[0.79, 0.99]
	.036

	Thursday
	1.05
	[0.92, 1.19]
	.472
	0.07
	[0.87, 1.15]
	.952

	Friday
	0.98
	[0.81, 1.19]
	.848
	1.02
	[0.82, 1.25]
	.889

	Saturday
	1.65
	[1.03, 2.66]
	.039
	1.65
	[1.01, 2.71]
	.047

	Sunday
	1.08
	[0.92, 1.27]
	.345
	1.10
	[0.93, 1.31]
	.248

	Time of day
	0.99
	[0.98, 1.00]
	.151
	0.98
	[0.97, 0.99]
	.001

	Survey year
	
	
	
	
	
	

	2012
	1.05
	[0.97, 1.12]
	.226
	1.04
	[0.97, 1.11]
	.268

	2013
	0.96
	[0.89, 1.04]
	.294
	0.94
	[0.86, 1.02]
	.115

	2014
	0.90
	[0.83, 0.97]
	.009
	0.91
	[0.84, 1.00]
	.043

	2015
	1.11
	[1.02, 1.21]
	.015
	1.12
	[1.03, 1.23]
	.013

	Episode Duration
	
	
	
	0.97
	[0.92, 1.03]
	.308

	Activity
	
	
	
	
	
	

	Working/studying
	
	
	
	0.97
	[0.70, 1.35]
	.868

	Self-care/health
	
	
	
	0.82
	[0.72, 0.94]
	.005

	Eating
	
	
	
	1.02
	[0.92, 1.14]
	.681

	Household chores
	
	
	
	1.05
	[0.94, 1.17]
	.356

	Care work
	
	
	
	0.84
	[0.66, 1.08]
	.177

	Social contacts
	
	
	
	0.83
	[0.60, 1.15]
	.259

	Resting/relaxing
	
	
	
	1.15
	[0.96, 1.38]
	.130

	Watching TV
	
	
	
	1.70
	[1.46, 1.99]
	< .001

	Media use
	
	
	
	0.76
	[0.62, 0.93]
	.007

	Physical activity
	
	
	
	0.86
	[0.63, 1.18]
	.351

	Other activity
	
	
	
	0.78
	[0.62, 0.98]
	.034

	Location
	
	
	
	
	
	

	At home
	
	
	
	1.02
	[0.98, 1.06]
	.332

	At work
	
	
	
	1.16
	[0.79, 1.71]
	.441

	Somewhere else
	
	
	
	0.83
	[0.71, 0.97]
	.021


Note. N1a Company × Age = 2,508 participants (Level 2), n1a Company × Age = 22,018 observations (Level 1); N5b Company × Age = 2,503 participants (Level 2), n5b Company × Age = 19,820 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1


Table S26
Results for exploratory analysis of the role of age on activity in Model 2a and 5b
	Predictor
	Model 2aActivity × Age
	Model 5bActivity × Age

	
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.08
	[0.06, 0.09]
	< .001
	0.07
	[0.06, 0.09]
	< .001

	Activity
	
	
	
	
	
	

	Commuting
	1.22
	[1.06, 1.41]
	.005
	–
	–
	–

	Working/studying
	0.77
	[0.64, 0.95]
	.012
	0.96
	[0.69, 1.33]
	.794

	Self-care/health
	1.10
	[0.97, 1.23]
	.129
	0.83
	[0.72, 0.94]
	.005

	Eating
	0.87
	[0.79, 0.96]
	.006
	1.03
	[0.92, 1.14]
	.640

	Household chores
	1.14
	[1.03, 1.27]
	.012
	1.05
	[0.94, 1.17]
	.400

	Care work
	0.71
	[0.56, 0.90]
	.005
	0.83
	[0.65, 1.06]
	.134

	Social contacts
	0.51
	[0.38, 0.68]
	< .001
	0.84
	[0.61, 1.16]
	.282

	Resting/relaxing
	1.25
	[1.05, 1.49]
	.011
	1.15
	[0.96, 1.38]
	.130

	Watching TV
	1.53
	[1.32, 1.76]
	< .001
	1.71
	[1.47, 2.01]
	< .001

	Media use
	0.92
	[0.76, 1.12]
	.413
	0.76
	[0.62, 0.93]
	.007

	Physical activity
	0.78
	[0.58, 1.06]
	.113
	0.86
	[0.62, 1.18]
	.340

	Other activity
	0.67
	[0.54, 0.83]
	< .001
	0.80
	[0.63, 1.00]
	.049

	Interaction
	
	
	
	
	
	

	Commuting × age
	0.99
	[0.98, 1.00]
	.063
	–
	–
	–

	Working/studying × age
	1.00
	[0.99, 1.02]
	.701
	1.00
	[0.98, 1.01]
	.836

	Self-care/health × age
	1.00
	[0.99, 1.00]
	.252
	1.00
	[0.99, 1.00]
	.608

	Eating × age
	1.01
	[1.00, 1.01]
	.012
	1.01
	[1.00, 1.01]
	.015

	Household chores × age
	1.00
	[1.00, 1.01]
	.595
	1.00
	[0.99, 1.01]
	.732

	Care work × age
	1.01
	[0.99, 1.03]
	.237
	1.00
	[0.99, 1.02]
	.674

	Social contacts × age
	1.01
	[0.99, 1.02]
	.330
	1.00
	[0.99, 1.02]
	.848

	Resting/relaxing × age
	1.00
	[0.99, 1.01]
	.744
	1.00
	[0.99, 1.01]
	.627

	Watching TV × age
	1.00
	[0.99, 1.01]
	.903
	1.00
	[0.99, 1.01]
	.584

	Media use × age
	0.99
	[0.98, 1.00]
	.008
	0.99
	[0.98, 1.00]
	.016

	Physical activity × age
	0.99
	[0.98, 1.01]
	.532
	0.99
	[0.97, 1.00]
	.141

	Other activity × age
	1.00
	[0.99, 1.01]
	.728
	1.00
	[0.99, 1.01]
	.758

	Age
	1.00
	[1.00, 1.01]
	.464
	1.00
	[1.00, 1.01]
	.401

	Gendera
	0.79
	[0.63, 0.99]
	.041
	0.78
	[0.62, 0.98]
	.036

	Weekday
	
	
	
	
	
	

	Monday
	0.96
	[0.88, 1.06]
	.435
	0.94
	[0.86, 1.04]
	.232

	Tuesday
	1.06
	[0.97, 1.17]
	.201
	1.09
	[0.98, 1.21]
	.098

	Wednesday
	0.92
	[0.83, 1.02]
	.115
	0.89
	[0.79, 0.99]
	.034

	Thursday
	1.07
	[0.94, 1.21]
	.317
	1.01
	[0.88, 1.16]
	.879

	Friday
	0.95
	[0.78, 1.16]
	.617
	1.02
	[0.83, 1.26]
	.866

	Saturday
	1.54
	[0.96, 2.47]
	.073
	1.64
	[1.00, 2.68]
	.049

	Sunday
	1.01
	[0.86, 1.18]
	.945
	1.10
	[0.93, 1.30]
	.268

	Time of day
	0.97
	[0.96, 0.98]
	< .001
	0.98
	[0.97, 0.99]
	< .001

	Survey year
	
	
	
	
	
	

	2012
	1.04
	[0.97, 1.11]
	.320
	1.04
	[0.97, 1.13]
	.263

	2013
	0.96
	[0.89, 1.03]
	.267
	0.93
	[0.86, 1.02]
	.108

	2014
	0.89
	[0.82, 0.97]
	.007
	0.92
	[0.84, 1.00]
	.049

	2015
	1.13
	[1.04, 1.23]
	.005
	1.12
	[1.02, 1.23]
	.014

	Episode Duration
	
	
	
	0.97
	[0.92, 1.02]
	.219

	Company
	
	
	
	
	
	

	Alone
	
	
	
	1.53
	[1.44, 1.63]
	< .001

	Partner
	
	
	
	0.60
	[0.53, 0.67]
	< .001

	Friend(s)
	
	
	
	0.52
	[0.36, 0.76]
	< .001

	Family
	
	
	
	0.80
	[0.65, 0.98]
	.034

	Work-related contacts
	
	
	
	0.74
	[0.51, 1.08]
	.119

	Multiple groups
	
	
	
	0.43
	[0.34, 0.56]
	< .001

	Other
	
	
	
	1.00
	[0.69, 1.47]
	.987

	Location
	
	
	
	
	
	

	At home
	
	
	
	1.02
	[0.98, 1.06]
	.344

	At work
	
	
	
	1.18
	[0.81, 1.74]
	-393

	Somewhere else
	
	
	
	0.83
	[0.71, 0.97]
	.018


Note. N2a Activity × Age = 2,508 participants (Level 2), n2a Activity × Age = 22,031 observations (Level 1); N5b Activity × Age = 2,503 participants (Level 2), n5b Activity × Age = 19,820 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1


Table S27
Results for exploratory analysis of the role of age on location in Model 3a and 5b
	Predictor
	Model 3aLocation × Age
	Model 5bLocation × Age

	
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.08
	[0.06, 0.09]
	< .001
	0.07
	[0.06, 0.09]
	< .001

	Location
	
	
	
	
	
	

	At home
	1.07
	[1.03, 1.10]
	< .001
	1.02
	[0.98, 1.06]
	.316

	At work
	0.76
	[0.62, 0.93]
	.007
	1.15
	[0.78, 1.70]
	.467

	Somewhere else
	0.87
	[0.79, 0.95]
	.002
	0.83
	[0.71, 0.97]
	.020

	Interaction
	
	
	
	
	
	

	At home × age
	1.00
	[1.00, 1.00]
	.371
	1.00
	[1.00, 1.00]
	.507

	At work × age
	1.00
	[0.99, 1.02]
	.688
	1.00
	[0.98, 1.02]
	.969

	Somewhere else × age
	1.00
	[0.99, 1.00]
	.257
	1.00
	[1.00, 1.01]
	.453

	Age
	1.00
	[1.00, 1.01]
	.648
	1.00
	[1.00, 1.01]
	.438

	Gendera
	0.79
	[0.63, 1.00]
	.045
	0.78
	[0.62, 0.99]
	.037

	Weekday
	
	
	
	
	
	

	Monday
	0.97
	[0.88, 1.06]
	.447
	0.94
	[0.86, 1.04]
	.230

	Tuesday
	1.08
	[0.98, 1.19]
	.106
	1.09
	[0.99, 1.21]
	.092

	Wednesday
	0.92
	[0.83, 1.02]
	.106
	0.88
	[0.79, 0.99]
	.032

	Thursday
	1.07
	[0.94, 1.21]
	.312
	1.01
	[0.88, 1.16]
	.876

	Friday
	0.95
	[0.78, 1.15]
	.574
	1.01
	[0.82, 1.25]
	.899

	Saturday
	1.54
	[0.96, 2.46]
	.071
	1.64
	[1.00, 2.69]
	.048

	Sunday
	0.97
	[0.83, 1.14]
	-751
	1.10
	[0.93, 1.30]
	.261

	Time of day
	0.98
	[0.97, 0.99]
	< .001
	0.98
	[0.97, 0.99]
	< .001

	Survey year
	
	
	
	
	
	

	2012
	1.04
	[0.97, 1.11]
	.318
	1.04
	[0.97, 1.13]
	.275

	2013
	0.95
	[0.88, 1.03]
	.222
	0.93
	[0.86, 1.02]
	.108

	2014
	0.90
	[0.83, 0.97]
	.009
	0.92
	[0.84, 1.00]
	.048

	2015
	1.13
	[1.04, 1.23]
	.004
	1.12
	[1.03, 1.23]
	.013

	Episode Duration
	
	
	
	0.97
	[0.92, 1.02]
	.297

	Company
	
	
	
	
	
	

	Alone
	
	
	
	1.53
	[1.44, 1.63]
	< .001

	Partner
	
	
	
	0.61
	[0.54, 0.68]
	< .001

	Friend(s)
	
	
	
	0.54
	[0.37, 0.79]
	.001

	Family
	
	
	
	0.77
	[0.63, 0.94]
	.011

	Work-related contacts
	
	
	
	0.74
	[0.50, 1.08]
	.113

	Multiple groups
	
	
	
	0.43
	[0.33, 0.55]
	< .001

	Other
	
	
	
	1.01
	[0.69, 1.48]
	.949

	Activity
	
	
	
	
	
	

	Working/studying
	
	
	
	0.98
	[0.70, 1.35]
	.884

	Self-care/health
	
	
	
	0.83
	[0.72, 0.95]
	.005

	Eating
	
	
	
	1.03
	[0.93, 1.15]
	.576

	Household chores
	
	
	
	1.05
	[0.94, 1.17]
	.407

	Care work
	
	
	
	0.84
	[0.65, 1.07]
	.158

	Social contacts
	
	
	
	0.83
	[0.60, 1.14]
	.255

	Resting/relaxing
	
	
	
	1.14
	[0.95, 1.37]
	.145

	Watching TV
	
	
	
	1.70
	[1.45, 1.98]
	< .001

	Media use
	
	
	
	0.76
	[0.62, 0.93]
	.007

	Physical activity
	
	
	
	0.84
	[0.62, 1.16]
	.297

	Other activity
	
	
	
	0.79
	[0.63, 0.99]
	.038


Note. N3a Location × Age = 2,508 participants (Level 2), n3a Location × Age = 22,020 observations (Level 1); N5b Location × Age = 2,503 participants (Level 2), n5b Location × Age = 19,820 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1



Table S28
Results for exploratory analysis on moderating effects between company and survey year in Models 1a and 5b
	Predictor
	Model 1aCompany × Survey year
	Model 5bCompany × Survey year

	
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.07
	[0.06, 0.09]
	< .001
	0.07
	[0.06, 0.09]
	< .001

	Company
	
	
	
	
	
	

	Alone
	1.49
	[1.42, 1.56]
	< .001
	1.54
	[1.45, 1.64]
	< .001

	Partner
	0.66
	[0.59, 0.74]
	< .001
	0.61
	[0.54, 0.68]
	< .001

	Friend(s)
	0.42
	[0.30, 0.57]
	< .001
	0.52
	[0.36, 0.76]
	< .001

	Family
	0.71
	[0.59, 0.86]
	< .001
	0.77
	[0.63, 0.95]
	.013

	Work-related contacts
	0.80
	[0.65, 0.98]
	.031
	0.74
	[0.51, 1.09]
	.125

	Multiple groups
	0.37
	[0.29, 0.48]
	< .001
	0.41
	[0.31, 0.53]
	< .001

	Other
	0.79
	[0.55, 1.13]
	.195
	0.91
	[0.61, 1.37]
	.657

	Interaction
	
	
	
	
	
	

	2012 × Alone
	1.01
	[0.95, 1.09]
	.674
	1.02
	[0.94, 1.10]
	.651

	2012 × Partner
	0.89
	[0.77, 1.03]
	.112
	0.87
	[0.75, 1.01]
	.059

	2012 × Friend(s)
	0.67
	[0.40, 1.14]
	.140
	0.77
	[0.45, 1.34]
	.358

	2012 × Family
	0.97
	[0.74, 1.27]
	.836
	0.95
	[0.72, 1.26]
	.732

	2012 × Work-related contacts
	1.15
	[0.85, 1.55]
	.382
	1.12
	[0.81, 1.56]
	.501

	2012 × Multiple groups
	1.65
	[1.15, 2.37]
	.007
	1.78
	[1.23, 2.56]
	.002

	2012 × Other
	0.90
	[0.54, 1.50]
	.695
	0.86
	[0.48, 1.51]
	.593

	2013 × Alone
	0.96
	[0.89, 1.04]
	.307
	0.95
	[0.87, 1.03]
	.209

	2013 × Partner
	1.12
	[0.96, 1.32]
	.160
	1.17
	[0.99, 1.38]
	.060

	2013 × Friend(s)
	1.59
	[0.99, 2.56]
	.054
	1.58
	[0.94, 2.64]
	.083

	2013 × Family
	1.10
	[0.81, 1.50]
	.525
	1.13
	[0.83, 1.55]
	.429

	2013 × Work-related contacts
	1.19
	[0.85, 1.68]
	.311
	1.20
	[0.83, 1.75]
	.334

	2013 × Multiple groups
	0.71
	[0.46, 1.09]
	.116
	0.65
	[0.42, 1.02]
	.061

	2013 × Other
	0.44
	[0.22, 0.90]
	.023
	0.42
	[0.19, 0.95]
	.038

	2014 × Alone
	1.02
	[0.94, 1.11]
	.619
	1.05
	[0.96, 1.14]
	.327

	2014 × Partner
	1.11
	[0.93, 1.32]
	.238
	1.09
	[0.92, 1.30]
	.318

	2014 × Friend(s)
	0.86
	[0.49, 1.49]
	.589
	0.78
	[0.42, 1.44]
	.421

	2014 × Family
	0.90
	[0.65, 1.24]
	.530
	0.90
	[0.65, 1.26]
	.543

	2014 × Work-related contacts
	0.74
	[0.53, 1.05]
	.089
	0.72
	[0.50, 1.05]
	.087

	2014 × Multiple groups
	0.88
	[0.58, 1.34]
	.555
	0.82
	[0.53, 1.27]
	.368

	2014 × Other
	1.35
	[0.74, 2.45]
	.328
	1.32
	[0.70, 2.50]
	.393

	2015 × Alone
	1.00
	[0.93, 1.09]
	.920
	0.99
	[0.91, 1.08]
	.845

	2015 × Partner
	0.92
	[0.77, 1.10]
	.371
	0.92
	[0.77, 1.11]
	.385

	2015 × Friend(s)
	1.12
	[0.63, 1.99]
	.709
	1.08
	[0.57, 2.05]
	.821

	2015 × Family
	1.04
	[0.75, 1.45]
	.793
	1.04
	[0.74, 1.46]
	.819

	2015 × Work-related contacts
	0.98
	[0.66, 1.45]
	.929
	1.05
	[0.69, 1.59]
	.825

	2015 × Multiple groups
	0.94
	[0.59, 1.48]
	.774
	1.00
	[0.63, 1.59]
	.988

	2015 × Other
	2.22
	[1.22, 4.04]
	.009
	2.48
	[1.29, 4.76]
	.007

	Age
	1.00
	[1.00, 1,01]
	,674
	1.00
	[1.00, 1.01]
	.427

	Gendera
	0.78
	[0.62, 0.99]
	.037
	0.78
	[0.62, 0.99]
	.037

	Weekday
	
	
	
	
	
	

	Monday
	0.94
	[0.86, 1.03]
	.208
	0.95
	[0.86, 1.04]
	.254

	Tuesday
	1.07
	[0.97, 1.18]
	.192
	1.10
	[0.99, 1.22]
	.078

	Wednesday
	0.91
	[0.82, 1.01]
	.074
	0.88
	[0.79, 0.99]
	.028

	Thursday
	1.05
	[0.92, 1.19]
	.478
	1.00
	[0.87, 1.15]
	.982

	Friday
	0.98
	[0.80, 1.19]
	.816
	1.01
	[0.82, 1.25]
	.908

	Saturday
	1.67
	[1.04, 2.69]
	.035
	1.66
	[1.01, 2.73]
	.044

	Sunday
	1.08
	[0.92, 1.27]
	.361
	1.10
	[0.93, 1.31]
	.252

	Time of day
	0.99
	[0.98, 1.00]
	.114
	0.98
	[0.97, 0.99]
	< .001

	Survey year
	
	
	
	
	
	

	2012
	1.05
	[0.97, 1.13]
	.228
	1.05
	[0.97, 1.13]
	.244

	2013
	0.96
	[0.89, 1.04]
	.318
	0.94
	[0.86, 1.02]
	.124

	2014
	0.90
	[0.82, 0.97]
	.011
	0.91
	[0.83, 0.99]
	.038

	2015
	1.11
	[1.02, 1.21]
	.020
	1.13
	[1.02, 1.24]
	.014

	Episode Duration
	
	
	
	0.97
	[0.92, 1.02]
	.254

	Activity
	
	
	
	
	
	

	Working/studying
	
	
	
	0.97
	[0.70, 1.35]
	.861

	Self-care/health
	
	
	
	0.83
	[0.72, 0.94]
	.005

	Eating
	
	
	
	1.03
	[0.93, 1.15]
	.566

	Household chores
	
	
	
	1.05
	[0.94, 1.17]
	.401

	Care work
	
	
	
	0.83
	[0.65, 1.06]
	.144

	Social contacts
	
	
	
	0.82
	[0.60, 1.14]
	.236

	Resting/relaxing
	
	
	
	1.15
	[0.96, 1.37]
	.134

	Watching TV
	
	
	
	1.70
	[1.46, 1.99]
	< .001

	Media use
	
	
	
	0.76
	[0.62, 0.93]
	.007

	Physical activity
	
	
	
	0.85
	[0.62, 1.17]
	.320

	Other activity
	
	
	
	0.79
	[0.63, 0.99]
	.041

	Location
	
	
	
	
	
	

	At home
	
	
	
	1.02
	[0.98, 1.06]
	.312

	At work
	
	
	
	1.14
	[0.77, 1.67]
	.509

	Somewhere else
	
	
	
	0.83
	[0.71, 0.98]
	.024


Note. N1a Company × Survey year = 2,508 participants (Level 2), n1a Company × Survey year = 22,018 observations (Level 1); N5b Company × Survey year = 2,503 participants (Level 2), n5b Company × Survey year = 19,820 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1


Table S29
Results for exploratory analysis on moderating effects between activity and survey year in Models 2a and 5b
	Predictor
	Model 2aActivity × Survey year
	Model 5bActivity × Survey year

	
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.08
	[0.06, 0.09]
	< .001
	0.07
	[0.06, 0.09]
	< .001

	Activity
	
	
	
	
	
	

	Commuting
	1.22
	[1.06, 1.40]
	.005
	–
	–
	–

	Working/studying
	0.77
	[0.63, 0.94]
	.009
	0.96
	[0.69, 1.34]
	.824

	Self-care/health
	1.10
	[0.97, 1.23]
	.128
	0.83
	[0.72, 0.95]
	.006

	Eating
	0.87
	[0.79, 0.96]
	.006
	1.03
	[0.93, 1.15]
	.541

	Household chores
	1.14
	[1.03, 1.27]
	.011
	1.05
	[0.94, 1.17]
	.404

	Care work
	0.72
	[0.57, 0.91]
	.006
	0.84
	[0.65, 1.08]
	.165

	Social contacts
	0.51
	[0.39, 0.68]
	< .001
	0.83
	[0.60, 1.14]
	.257

	Resting/relaxing
	1.25
	[1.05, 1.49]
	.012
	1.14
	[0.96, 1.37]
	.142

	Watching TV
	1.52
	[1.32, 1.76]
	< .001
	1.70
	[1.45, 1.99]
	< .001

	Media use
	0.93
	[0.76, 1.13]
	.443
	0.75
	[0.62, 0.93]
	.007

	Physical activity
	0.78
	[0.58, 1.06]
	.120
	0.85
	[0.62, 1.16]
	.300

	Other activity
	0.66
	[0.53, 0.82]
	< .001
	0.78
	[0.62, 0.98]
	.036

	Interaction
	
	
	
	
	
	

	2012 × Commuting
	1.05
	[0.85, 1.30]
	.633
	–
	–
	–

	2012 × Working/studying
	1.28
	[0.97, 1.69]
	.080
	1.27
	[0.96, 1.68]
	.099

	2012 × Self-care/health
	0.88
	[0.73, 1.06]
	.169
	0.88
	[0.74, 1.06]
	.181

	2012 × Eating
	1.05
	[0.90, 1.23]
	.520
	1.08
	[0.92, 1.26]
	.358

	2012 × Household chores
	0.89
	[0.76, 1.03]
	.121
	0.89
	[0.76, 1.03]
	.121

	2012 × Care work
	1.33
	[0.93, 1.90]
	.114
	1.35
	[0.94, 1.95]
	.103

	2012 × Social contacts
	1.04
	[0.64, 1.67]
	.884
	1.09
	[0.67, 1.77]
	.737

	2012 × Resting/relaxing
	1.09
	[0.85, 1.39]
	.504
	1.11
	[0.87, 1.43]
	.395

	2012 × Watching TV
	0.96
	[0.78, 1.19]
	.731
	0.96
	[0.78, 1.19]
	.702

	2012 × Media use
	1.00
	[0.74, 1.33]
	.974
	0.94
	[0.70, 1.26]
	.660

	2012 × Physical activity
	0.69
	[0.42, 1.12]
	.130
	0.79
	[0.48, 1.29]
	.350

	2012 × Other activity
	1.02
	[0.77, 1.35]
	.882
	1.00
	[0.75, 1.32]
	.983

	2013 × Commuting
	1.31
	[1.05, 1.63]
	.016
	–
	–
	–

	2013 × Working/studying
	1.04
	[0.73, 1.48]
	.830
	1.10
	[0.77, 1.57]
	.610

	2013 × Self-care/health
	0.88
	[0.73, 1.07]
	.194
	0.88
	[0.73, 1.07]
	.209

	2013 × Eating
	0.87
	[.73, 1.02]
	.094
	0.89
	[0.75, 1.06]
	.192

	2013 × Household chores
	1.08
	[0.91, 1.28]
	.385
	1.13
	[0.95, 1.25]
	.162

	2013 × Care work
	0.83
	[0.56, 1.23]
	.360
	0.86
	[0.58, 1.29]
	.479

	2013 × Social contacts
	1.07
	[0.69, 1.64]
	.769
	1.06
	[0.69, 1.65]
	.784

	2013 × Resting/relaxing
	0.94
	[0.69, 1.28]
	.677
	0.98
	[0.71, 1.34]
	.877

	2013 × Watching TV
	0.90
	[0.71, 1.15]
	.407
	0.96
	[0.75, 1.23]
	.741

	2013 × Media use
	1.02
	[0.74, 1.41]
	.888
	1.09
	[0.79, 1.50]
	.615

	2013 × Physical activity
	1.37
	[0.81, 2.31]
	.244
	1.27
	[0.75. 2.17]
	.373

	2013 × Other activity
	1.27
	[]0.90, 1.80
	.177
	1.27
	[0.89, 1.81]
	.189

	2014× Commuting
	0.75
	[0.58, 0.96]
	.025
	–
	–
	–

	2014× Working/studying
	0.65
	[0.45, 0.93]
	.019
	0.60
	[0.42, 0.87]
	.007

	2014× Self-care/health
	1.17
	[0.96, 1.44]
	.128
	1.12
	[0.91, 1.37]
	.282

	2014× Eating
	1.04
	[0.87, 1.23]
	.679
	1.02
	[0.86, 1.21]
	.858

	2014× Household chores
	1.02
	[0.85, 1.22]
	.844
	0.98
	[0.81, 1.17]
	.790

	2014× Care work
	0.97
	[0.66, 1.44]
	.896
	0.94
	[0.63. 1.40]
	.763

	2014× Social contacts
	0.99
	[0.60, 1.66]
	.980
	0.96
	[0.57, 1.62]
	.884

	2014× Resting/relaxing
	0.94
	[0.69, 1.28]
	.703
	0.92
	[0.67, 1.26]
	.612

	2014× Watching TV
	1.21
	[0.96, 1.52]
	.112
	1.17
	[0.93, 1.49]
	.187

	2014× Media use
	0.99
	[0.68, 1.44]
	.954
	1.00
	[0.69, 1.46]
	.993

	2014× Physical activity
	1.42
	[0.84, 2.40]
	.188
	1.37
	[0.80, 2.34]
	.247

	2014× Other activity
	1.07
	[0.68, 1.67]
	.778
	1.07
	[0.68, 1.69]
	.767

	2015× Commuting
	0.92
	[0.71, 1.18]
	.504
	–
	–
	–

	2015× Working/studying
	1.08
	[0.76, 1.54]
	.673
	1.12
	[0.78, 1.61]
	.537

	2015× Self-care/health
	1.18
	[0.94, 1.47]
	.150
	1.23
	[0.98, 1.54]
	.068

	2015× Eating
	1.06
	[0.89, 1.25]
	.504
	1.02
	[0.86, 1.21]
	.834

	2015× Household chores
	1.07
	[0.88, 1.30]
	.491
	1.06
	[0.88, 1.29]
	.537

	2015× Care work
	0.88
	[0.58, 1.34]
	.562
	0.86
	[0.56, 1.32]
	.492

	2015× Social contacts
	0.87
	[0.51, 1.49]
	.611
	0.85
	[0.49, 1.49]
	.572

	2015× Resting/relaxing
	1.01
	[0.73, 1.41]
	.935
	0.95
	[0.68, 1.34]
	.776

	2015× Watching TV
	0.96
	[0.76, 1.22]
	.724
	0.93
	[0.73, 1.19]
	.577

	2015× Media use
	0.99
	[0.69, 1.42]
	.958
	1.00
	[0.69, 1.44]
	.982

	2015× Physical activity
	0.81
	[0.47, 1.39]
	.443
	0.76
	[0.44, 1.31]
	.322

	2015× Other activity
	0.64
	[0.39, 1.03]
	.068
	0.67
	[0.41, 1.09]
	.103

	Age
	1.00
	[1.00, 1.01]
	.499
	1.00
	[1.00, 1.01]
	.433

	Gendera
	0.79
	[0.63, 0.99]
	.041
	0.78
	[0.62, 0.98]
	.037

	Weekday
	
	
	
	
	
	

	Monday
	0.96
	[0.88, 1.06]
	.421
	0.94
	[0.85, 1.04]
	.211

	Tuesday
	1.07
	[0.97, 1.18]
	.185
	1.09
	[0.98, 1.21]
	.096

	Wednesday
	0.92
	[0.83, 1.02]
	.112
	0.88
	[0.79, 0.99]
	.033

	Thursday
	1.07
	[0.94, 1.21]
	.329
	1.01
	[0.88, 1.16]
	.845

	Friday
	0.95
	[0.78, 1.16]
	.629
	1.01
	[0.82, 1.25]
	.892

	Saturday
	1.55
	[0.96, 2.48]
	.070
	1.65
	[1.01, 2.70]
	.047

	Sunday
	1.00
	[0.86, 1.18]
	.952
	1.11
	[0.93, 1.31]
	.245

	Time of day
	0.97
	[0.96, 0.98]
	< .001
	0.98
	[0.97, 0.99]
	< .001

	Survey year
	
	
	
	
	
	

	2012
	1.04
	[0.97, 1.12]
	.239
	1.05
	[0.97, 1.14]
	.200

	2013
	0.96
	[0.89, 1.03]
	.270
	0.93
	[0.86, 1.02]
	.115

	2014
	0.89
	[0.82, 0.96]
	.005
	0.91
	[0.83, 0.99]
	.036

	2015
	1.13
	[1.03, 1.23]
	.006
	1.12
	[1.02, 1.23]
	.018

	Episode Duration
	
	
	
	0.97
	[0.92, 1.03]
	.304

	Company
	
	
	
	
	
	

	Alone
	
	
	
	1.54
	[1.45, 1.63]
	< .001

	Partner
	
	
	
	0.60
	[0.54, 0.68]
	< .001

	Friend(s)
	
	
	
	0.54
	[0.37, 0.79]
	.001

	Family
	
	
	
	0.77
	[0.63, 0.94]
	.011

	Work-related contacts
	
	
	
	0.73
	[050, 1.06]
	.097

	Multiple groups
	
	
	
	0.42
	[0.33, 0.54]
	< .001

	Other
	
	
	
	1.02
	[0.70, 1.50]
	.900

	Location
	
	
	
	
	
	

	At home
	
	
	
	1.02
	[0.98, 1.06]
	.357

	At work
	
	
	
	1.17
	[0.79, 1.71]
	.435

	Somewhere else
	
	
	
	0.83
	[0.71, 0.98]
	.024


Note. N2a Activity × Survey year = 2,508 participants (Level 2), n2a Activity × Survey year = 22,031 observations (Level 1); N5b Activity × Survey year = 2,503 participants (Level 2), n5b Activity × Survey year = 19,820 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1


Table S30
Results for exploratory analysis on moderating effects between location and survey year in Models 3a and 5b
	Predictor
	Model 3aLocation × Survey year
	Model 5bLocation × Survey year

	
	OR
	95% CI
	p
	OR
	95% CI
	p

	(Intercept)
	0.08
	[0.06, 0.09]
	< .001
	0.07
	[0.06, 0.09]
	< .001

	Location
	
	
	
	
	
	

	At home
	1.07
	[1.04, 1.10]
	< .001
	1.02
	[0.98, 1.06]
	.301

	At work
	0.75
	[0.61, 0.92]
	.006
	1.14
	[0.78, 1.68]
	.494

	Somewhere else
	0.87
	[0.79, 0.95]
	.002
	0.83
	[0.71, 0.97]
	.021

	Interaction
	
	
	
	
	
	

	2012 × At home
	1.00
	[0.96, 1.05]
	.877
	1.01
	[0.97, 1.05]
	.506

	2012 × At work
	1.33
	[1.00, 1.78]
	.048
	1.33
	[0.99, 1.78]
	.059

	2012 × Somewhere else
	0.92
	[0.80, 1.05]
	.204
	0.81
	[0.66, 0.99]
	.043

	2013 × At home
	0.93
	[0.89, 0.97]
	.002
	0.96
	[0.92, 1.00]
	.043

	2013 × At work
	0.89
	[0.63, 1.26]
	.506
	0.93
	[0.65, 1.33]
	.693

	2013 × Somewhere else
	1.34
	[1.15, 1.56]
	< .001
	1.39
	[1.09, 1.77]
	.008

	2014 × At home
	1.08
	[1.02, 1.13]
	.006
	1.05
	[1.00, 1.10]
	.060

	2014 × At work
	0.71
	[0.49, 1.02]
	.063
	0.66
	[1.45, 0.95]
	.025

	2014 × Somewhere else
	0.86
	[0.73, 1.01]
	.060
	0.93
	[0.73, 1.19]
	.566

	2015 × At home
	1.00
	[0.95, 1.06]
	.885
	0.98
	[0.94, 1.03]
	.494

	2015 × At work
	1.11
	[0.76, 1.62]
	.576
	1.16
	[0.79, 1.70]
	.447

	2015 × Somewhere else
	0.96
	[0.82, 1.13]
	.638
	1.03
	[0.81, 1.32]
	.796

	Age
	1.00
	[1.00, 1.01]
	.637
	1.00
	[1.00, 1.01]
	.449

	Gendera
	0.79
	[0.63, 1.00]
	.047
	0.78
	[0.62, 0.99]
	.038

	Weekday
	
	
	
	
	
	

	Monday
	0.97
	[0.88, 1.06]
	.489
	0.95
	[0.86, 1.04]
	.263

	Tuesday
	1.08
	[0.99, 1.19]
	.096
	1.09
	[0.99, 1.21]
	.087

	Wednesday
	0.91
	[0.82, 1.02]
	.093
	0.88
	[0.79, 0.99]
	.028

	Thursday
	1.06
	[0.94, 1.21]
	.345
	1.01
	[0.88, 1.16]
	.899

	Friday
	0.95
	[0.78, 1.15]
	.573
	1.01
	[0.82, 1.24]
	.954

	Saturday
	1.53
	[0.96, 2.46]
	.074
	1.64
	[1.00, 2.68]
	.051

	Sunday
	0.98
	[0.83, 1.14]
	.758
	1.10
	[0.93, 1.31]
	.247

	Time of day
	0.98
	[0.97, 0.99]
	< .001
	0.98
	[0.97, 0.99]
	< .001

	Survey year
	
	
	
	
	
	

	2012
	1.04
	[0.97, 1.12]
	.299
	1.04
	[0.96, 1.17]
	.312

	2013
	0.96
	[0.88, 1.03]
	.242
	0.94
	[0.86, 1.02]
	.143

	2014
	0.89
	[0.82, 0.97]
	.006
	0.91
	[0.84, 1.00]
	.038

	2015
	1.13
	[1.04, 1.24]
	.004
	1.13
	[1.03, 1.24]
	.011

	Episode Duration
	
	
	
	0.97
	[0.92, 1.02]
	.270

	Company
	
	
	
	
	
	

	Alone
	
	
	
	1.53
	[1.44, 1.63]
	< .001

	Partner
	
	
	
	0.61
	[0.54, 0.68]
	< .001

	Friend(s)
	
	
	
	0.53
	[0.36, 0.77]
	< .001

	Family
	
	
	
	0.77
	[0.63, 0.95]
	.012

	Work-related contacts
	
	
	
	0.74
	[0.51, 1.08]
	.119

	Multiple groups
	
	
	
	0.42
	[0.33, 0.54]
	< .001

	Other
	
	
	
	1.03
	[0.71, 1.51]
	.871

	Activity
	
	
	
	
	
	

	Working/studying
	
	
	
	0.97
	[0.70, 1.35]
	.861

	Self-care/health
	
	
	
	0.83
	[0.72, 0.95]
	.006

	Eating
	
	
	
	1.03
	[0.93, 1.15]
	.558

	Household chores
	
	
	
	1.05
	[0.94, 1.17]
	.380

	Care work
	
	
	
	0.83
	[0.65, 1.06]
	.140

	Social contacts
	
	
	
	0.82
	[0.60, 1.13]
	.226

	Resting/relaxing
	
	
	
	1.14
	[0.95, 1.36]
	.153

	Watching TV
	
	
	
	1.70
	[1.45, 1.99]
	< .001

	Media use
	
	
	
	0.76
	[0.62, 0.93]
	.007

	Physical activity
	
	
	
	0.85
	[0.62, 1.17]
	.317

	Other activity
	
	
	
	0.79
	[0.63, 0.99]
	.038


Note. N3a Location × Survey year = 2,508 participants (Level 2), n3a Location × Survey year = 22,020 observations (Level 1); N5b Location × Survey year = 2,503 participants (Level 2), n5b Location × Survey year = 19,820 observations (Level 1). OR = odds ratio; CI = confidence interval. 
a Coding: male = 0, female = 1


image1.png
15000

10000

Count

5000

1,

4
State Loneliness




image2.svg
                                                                                                                                                                              


image3.png
6000

4000

Count

2000

500
Episode duration (in minutes)

1000

1500




image4.svg
                                                                                                                                                                                                                                                                 


