Table S1
Descriptive Information on the Studies Included in the Meta-Analysis of Discontinuous Social Media Use
	Study
	K
	Publication status
	Written language
	Quality
	Particpants
	N
	Men (%)
	Age
	Country
	Individualism
	Platform
	Assessment mode
	Measures of use

	Adhikari & Panda, 2020
	1
	Published
	English
	4
	General
	306
	0.59 
	
	India
	48
	General
	online
	Intention

	Ahmed et al., 2022
	1
	Published
	English
	4
	General
	384
	
	
	Pakistan
	14
	General
	online
	Intention

	Ashiru et al., 2022
	1
	Published
	English
	6
	General
	375
	0.51 
	
	Nigeria
	30
	General
	online
	Behaviour

	Cao & Sun, 2018
	1
	Published
	English
	5
	College students
	259
	0.55 
	
	China
	20
	General
	online
	Intention

	Cao et al., 2020
	1
	Published
	English
	7
	General
	314
	0.51 
	
	Pakistan
	14
	General
	online
	Intention

	Chaouali, 2016
	1
	Published
	English
	5
	College students
	729
	0.48 
	18.74 
	France
	71
	Facebook
	online
	Intention

	Chen, 2020
	1
	Unpublished
	Chinese
	4
	General
	388
	0.43 
	
	China
	20
	Weibo
	online
	Behaviour

	Cheng, 2018
	1
	Unpublished
	Chinese
	5
	General
	513
	0.49 
	
	China
	20
	WeChat
	online
	Intention

	Chung et al., 2023
	1
	Published
	English
	8
	General
	340
	0.35 
	
	China
	20
	Short-form video
	online
	Intention

	Dai et al., 2020
	1
	Published
	English
	7
	General
	254
	0.54 
	
	China
	20
	WeChat
	online
	Intention

	Duan et al., 2021
	4
	Published
	Chinese
	3
	College students
	416
	0.09 
	
	China
	20
	WeChat
	paper-pencil
	Mixed

	Fan et al., 2021
	3
	Published
	English
	5
	General
	331
	0.42 
	
	China
	20
	WeChat
	online
	Intention

	Feng, 2020
	1
	Unpublished
	Chinese
	2
	Workers
	352
	0.46 
	30.87 
	China
	20
	WeChat
	online
	Behaviour

	Fu & Li, 2022
	2
	Published
	English
	6
	General
	412
	0.51 
	
	Finland
	63
	Facebook
	online
	Behaviour

	Fu et al., 2021
	1
	Published
	English
	7
	General
	412
	0.51 
	
	Finland
	63
	Facebook
	online
	Behaviour

	Gan et al., 2021
	1
	Published
	Chinese
	7
	General
	273
	0.39 
	
	China
	20
	WeChat
	online
	Behaviour

	Gan et al., 2023
	1
	Published
	English
	6
	General
	462
	0.49 
	
	China
	20
	WeChat
	online
	Behaviour

	Gao et al., 2018
	1
	Published
	English
	5
	General
	528
	0.45 
	
	China
	20
	General
	online
	Intention

	Guo et al., 2020
	1
	Published
	English
	7
	General
	341
	0.44 
	
	China
	20
	WeChat
	online
	Behaviour

	Guo, 2018
	1
	Published
	Chinese
	5
	General
	254
	0.44 
	
	China
	20
	General
	online
	Intention

	Guo, 2019
	2
	Unpublished
	Chinese
	5
	General
	383
	0.43 
	
	China
	20
	WeChat
	mixed
	Intention & Behaviour

	Han, 2018
	3
	Published
	English
	7
	College students
	144
	0.38 
	
	USA
	91
	Facebook
	paper-pencil
	Intention

	Hong et al., 2023
	1
	Published
	English
	8
	General
	786
	0.41 
	
	China
	20
	WeChat
	online
	Intention

	Huang, 2020
	1
	Published
	Chinese
	7
	General
	292
	0.41 
	
	China
	20
	General
	online
	Intention

	Islam et al., 2022
	1
	Published
	English
	6
	General
	398
	0.60 
	
	
	
	Facebook
	online
	Intention

	Jin, 2019
	1
	Unpublished
	Chinese
	5
	General
	406
	0.54 
	
	China
	20
	Short-form video
	
	Behaviour

	Kang et al., 2020
	2
	Published
	English
	7
	General
	232
	0.45 
	
	Korea
	18
	General
	mixed
	Intention

	Kim et al., 2019
	1
	Published
	English
	8
	General
	579
	0.47 
	
	Korea
	18
	General
	
	Intention

	Le & Chen, 2022
	1
	Published
	Chinese
	4
	General
	348
	0.55 
	
	China
	20
	Short-form video
	online
	Intention

	Lee et al., 2022
	3
	Published
	English
	6
	College students
	206
	0.51 
	
	Korea
	18
	Facebook
	online
	Intention

	Li, 2017
	1
	Unpublished
	Chinese
	3
	General
	449
	0.40 
	
	China
	20
	Weibo
	online
	Intention

	Li et al., 2021
	2
	Published
	Chinese
	4
	General
	384
	0.45 
	
	China
	20
	WeChat & Weibo
	paper-pencil
	Intention & Behaviour

	Li et al., 2020
	1
	Published
	Chinese
	4
	General
	436
	0.48 
	
	China
	20
	General
	online
	Intention

	Li et al., 2022
	1
	Published
	English
	4
	General
	335
	0.45 
	
	China
	20
	General
	online
	Intention

	Li, 2018
	4
	Published
	Chinese
	6
	General
	410
	0.43 
	
	China
	20
	WeChat
	online
	Intention & Behaviour & Mixed

	Liao, 2022
	1
	Unpublished
	Chinese
	4
	General
	408
	0.52 
	
	China
	20
	General
	
	Intention

	Lim & Choi, 2017
	2
	Published
	English
	7
	General
	446
	0.56 
	
	Korea
	18
	General
	online
	Intention & Behaviour

	Lin et al., 2019
	1
	Published
	Chinese
	7
	General
	514
	0.47 
	
	China
	20
	WeChat
	online
	Intention

	Lin et al., 2021
	1
	Published
	English
	7
	General
	502
	0.47 
	
	China
	20
	General
	online
	Intention

	Liu et al., 2020
	1
	Published
	Chinese
	7
	General
	306
	0.46 
	
	China
	20
	General
	online
	Intention

	Liu et al., 2021
	1
	Published
	English
	5
	Generation Z
	322
	0.39 
	
	UK
	89
	General
	online
	Intention

	S. Liu, 2021
	1
	Unpublished
	Chinese
	4
	General
	356
	0.48 
	
	China
	20
	WeChat
	online
	Behaviour

	T. Liu, 2021
	1
	Unpublished
	Chinese
	5
	General
	336
	0.46 
	
	China
	20
	WeChat
	online
	Intention

	Lo, 2019
	1
	Published
	English
	7
	General
	1285
	0.22 
	
	USA
	91
	Facebook
	online
	Intention

	Lu et al., 2018
	1
	Published
	Chinese
	3
	General
	449
	0.38 
	
	China
	20
	Weibo
	online
	Intention

	Luo, 2020
	4
	Published
	Chinese
	3
	General
	362
	0.54 
	
	China
	20
	WeChat
	online
	Intention

	Luqman et al., 2017
	1
	Published
	English
	7
	College students
	360
	0.37 
	
	Pakistan
	14
	Facebook
	online
	Intention

	Ma et al., 2022
	1
	Published
	English
	5
	General
	355
	0.49 
	
	China
	20
	Short-form video
	online
	Intention

	Maier et al., 2015a
	1
	Published
	English
	5
	General
	571
	0.55 
	
	Germany
	67
	General
	online
	Intention

	Maier et al., 2015b
	2
	Published
	English
	5
	College students
	82
	0.52 
	27.70 
	Germany
	67
	Facebook
	online
	Intention & Behaviour

	Meng, 2020
	1
	Unpublished
	Chinese
	5
	General
	386
	0.36 
	
	China
	20
	General
	online
	Mixed

	Nawaz et al., 2018
	1
	Published
	English
	5
	General
	505
	0.60 
	
	Pakistan
	14
	General
	online
	Intention

	Niu et al., 2022
	1
	Published
	English
	7
	College students
	958
	0.49 
	20.79 
	China
	20
	WeChat
	paper-pencil
	Intention

	Niu & Chang, 2018
	1
	Published
	Chinese
	6
	General
	486
	0.36 
	
	China
	20
	General
	online
	Mixed

	Pan, 2020
	1
	Unpublished
	Chinese
	5
	General
	404
	0.48 
	
	China
	20
	Short-form video
	online
	Mixed

	Pradhan, 2022
	1
	Published
	English
	7
	General
	309
	0.56 
	26.76 
	India
	48
	Facebook
	online
	Intention

	Shen, 2020
	2
	Unpublished
	Chinese
	4
	General
	1007
	0.35 
	
	China
	20
	WeChat
	mixed
	Intention & Behaviour

	Shen, 2022
	5
	Unpublished
	Chinese
	4
	College students
	782
	0.49 
	
	China
	20
	WeChat
	online
	Behaviour

	Shin & Shin, 2016
	3
	Published
	English
	4
	General
	334
	0.50 
	
	Korea
	18
	Kakao Talk
	online
	Intention

	Shokouyar et al., 2018
	3
	Published
	English
	7
	General
	163
	0.42 
	
	Iran
	41
	Instagram
	mixed
	Intention & Mixed

	Soror et al., 2022
	1
	Published
	English
	5
	General
	337
	0.41 
	37.04 
	USA
	91
	Facebook
	online
	Intention

	Su, 2020
	1
	Unpublished
	Chinese
	5
	General
	343
	0.41 
	
	China
	20
	General
	online
	Mixed

	Sun & Lee, 2022
	1
	Published
	English
	6
	College students
	311
	0.37 
	19.66 
	USA
	91
	General
	online
	Intention

	Sun et al., 2017
	1
	Published
	English
	5
	General
	240
	0.45 
	
	China
	20
	General
	online
	Intention

	Wan & Wang, 2019
	4
	Published
	Chinese
	5
	General
	429
	0.54 
	
	China
	20
	General
	mixed
	Behaviour

	Wang, 2019
	1
	Unpublished
	Chinese
	5
	General
	418
	0.48 
	
	China
	20
	WeChat
	online
	Mixed

	Wang, 2017
	1
	Unpublished
	Chinese
	2
	General
	334
	0.45 
	
	China
	20
	WeChat
	online
	Intention

	Wang, 2021
	3
	Unpublished
	Chinese
	3
	General
	448
	0.51 
	
	China
	20
	Weibo
	online
	Intention

	Wang & Li, 2018
	1
	Published
	English
	6
	General
	350
	0.72 
	
	China
	20
	Short-form video
	online
	Intention

	Wang et al., 2021
	1
	Published
	English
	5
	General
	144
	0.37 
	
	
	
	General
	online
	Intention

	Wang et al., 2022
	1
	Published
	Chinese
	4
	General
	335
	0.41 
	
	China
	20
	General
	online
	Intention

	Wang, 2022
	1
	Unpublished
	Chinese
	4
	General
	396
	0.53 
	
	China
	20
	Short-form video
	online
	Intention

	Wu, 2021
	1
	Unpublished
	Chinese
	5
	College students
	252
	0.33 
	
	China
	20
	WeChat
	online
	Behaviour

	Xie & Tsai, 2021
	1
	Published
	English
	5
	General
	328
	0.58 
	
	China
	20
	Weibo
	online
	Intention

	Xue & Hong, 2020
	1
	Published
	Chinese
	7
	General
	502
	0.35 
	
	China
	20
	WeChat
	online
	Behaviour

	Yang, 2021
	1
	Unpublished
	Chinese
	4
	General
	251
	0.29 
	
	China
	20
	Short-form video
	online
	Intention

	Yang, 2020
	4
	Published
	Chinese
	6
	General
	353
	0.44 
	
	China
	20
	General
	online
	Mixed

	Ye et al., 2022
	1
	Published
	English
	7
	General
	412
	0.49 
	
	China
	20
	Short-form video
	mixed
	Intention

	Zhang, 2019
	5
	Published
	Chinese
	3
	General
	150
	0.45 
	
	China
	20
	General
	online
	Mixed

	Zhang & Wang, 2021
	1
	Published
	Chinese
	5
	General
	462
	0.50 
	
	China
	20
	Short-form video
	online
	Intention

	Zhang et al., 2019
	3
	Published
	Chinese
	7
	General
	404
	
	
	China
	20
	WeChat
	mixed
	Intention & Mixed

	Zhang et al., 2021
	1
	Published
	Chinese
	3
	College students
	286
	
	
	China
	20
	Short-form video
	online
	Behaviour

	Zhang, 2022
	1
	Published
	Chinese
	5
	General
	398
	0.57 
	
	China
	20
	WeChat
	online
	Mixed

	Zhang, 2020
	1
	Published
	Chinese
	5
	College students
	232
	0.53 
	
	China
	20
	WeChat
	online
	Intention

	Zhang, 2017
	6
	Unpublished
	Chinese
	4
	General
	402
	0.45 
	
	China
	20
	General
	online
	Intention

	Zhang et al., 2016
	1
	Published
	English
	5
	General
	525
	0.52 
	
	China
	20
	QQ
	online
	Intention

	Zhang et al., 2020
	1
	Published
	English
	6
	General
	222
	0.46 
	
	China
	20
	WeChat
	
	Behaviour

	Zhang, 2021
	4
	Unpublished
	Chinese
	5
	General
	397
	0.51 
	
	China
	20
	WeChat
	online
	Behaviour

	D. Zheng, 2021
	1
	Unpublished
	Chinese
	3
	General
	550
	0.59 
	
	China
	20
	General
	online
	Behaviour

	H. Zheng, 2021
	1
	Unpublished
	Chinese
	4
	General
	471
	0.44 
	
	China
	20
	WeChat
	online
	Mixed

	Zhou & Xie, 2023
	1
	Published
	English
	6
	General
	462
	0.45 
	
	China
	20
	General
	online
	Intention

	Zhu, 2020
	4
	Unpublished
	Chinese
	3
	General
	468
	0.42 
	
	China
	20
	WeChat
	online
	Intention & Behaviour

	Zhu, 2022
	2
	Published
	Chinese
	3
	College students
	374
	0.35 
	
	China
	20
	General
	online
	Intention & Behaviour

	Zhu & Bao, 2018
	1
	Published
	English
	7
	General
	301
	0.56 
	
	China
	20
	WeChat
	online
	Behaviour

	Zong et al., 2019
	1
	Published
	English
	6
	General
	227
	0.46 
	
	China
	20
	WeChat
	online
	Intention

	Zou, 2019
	1
	Unpublished
	Chinese
	5
	General
	376
	0.46 
	
	China
	20
	Weibo
	online
	Intention


Note.   K = number of effect sizes; Quality = Scores of methodological quality; N = sample size; An empty cell means it was not reported.



















Table S2
Descriptive Information on the Studies Included in the Meta-Analysis of General Social Media Use
	Study
	K
	Publication status
	Written language
	Quality
	Particpants
	N
	Men (%)
	Age
	Country
	Individualism
	Platform
	Assessment mode
	Measures of use

	Al-Shatti et al., 2022
	1
	Published
	English
	4
	General
	480
	0.40 
	
	Kuwait
	25
	Instagram
	Online
	Objective

	Cramer et al., 2016
	1
	Published
	English
	3
	College students
	267
	0.33 
	23.63 
	USA
	91
	Facebook
	Online
	Objective

	Feng, 2020
	1
	Unpublished
	Chinese
	3
	Workers
	352
	0.46 
	30.87 
	China
	20
	WeChat
	Online
	Subjective

	Fu et al., 2021
	1
	Published
	English
	7
	General
	412
	0.51 
	
	Finland
	63
	Facebook
	Online
	Subjective

	Gan et al., 2023
	1
	Published
	English
	6
	General
	462
	0.49 
	
	China
	20
	WeChat
	Online
	Subjective

	Guo, 2018
	1
	Published
	Chinese
	5
	General
	254
	0.44 
	
	China
	20
	General
	Online
	Subjective

	He, 2020
	1
	Unpublished
	Chinese
	4
	General
	250
	0.39 
	
	China
	20
	General
	Online
	Objective

	Kim et al., 2020
	2
	Published
	English
	6
	Adolescents
	209
	0.85 
	
	Korea
	18
	General
	Paper-pencil
	Objective

	Kim et al., 2019
	1
	Published
	English
	8
	General
	579
	0.47 
	
	Korea
	18
	General
	
	Subjective

	Le & Chen, 2022
	1
	Published
	Chinese
	4
	General
	348
	0.55 
	
	China
	20
	Short-form video
	Online
	Subjective

	Li, 2021
	1
	Published
	Chinese
	4
	College students
	406
	
	
	China
	20
	WeChat
	
	Subjective

	Maier, 2015a
	1
	Published
	English
	5
	General
	571
	0.55 
	
	Germany
	67
	General
	Online
	Objective

	Malik et al., 2021-sample1
	1
	Published
	English
	4
	College students
	1398
	0.43 
	22.81 
	India
	48
	General
	Paper-pencil
	Subjective

	Malik et al., 2021-sample2
	1
	Published
	English
	4
	College students
	472
	0.37 
	20.30 
	India
	48
	General
	Paper-pencil
	Subjective

	Meng, 2020
	2
	Unpublished
	Chinese
	5
	General
	386
	0.36 
	
	China
	20
	General
	Online
	Objective

	Pan, 2020
	1
	Unpublished
	Chinese
	5
	General
	404
	0.48 
	
	China
	20
	Short-form video
	Online
	Objective

	Pradhan, 2022
	1
	Published
	English
	7
	General
	309
	0.56 
	26.76 
	India
	48
	Facebook
	Online
	Subjective

	Sheng et al., 2023
	1
	Published
	English
	5
	General
	2012
	0.47 
	30.13 
	China
	20
	General
	Online
	Objective

	Si et al., 2023
	1
	Published
	English
	4
	Workers
	367
	0.68 
	
	China
	20
	Enterprise social media
	
	Objective

	Soror et al., 2022
	1
	Published
	English
	5
	General
	337
	0.41 
	37.04 
	USA
	91
	Facebook
	Online
	Subjective

	Sun et al., 2017
	1
	Published
	English
	4
	General
	240
	0.45 
	
	China
	20
	General
	Online
	Subjective

	Tugtekin et al., 2020
	2
	Published
	English
	3
	College students
	469
	0.42 
	
	Turkey
	37
	General
	
	Objective

	Wang, 2017
	1
	Unpublished
	Chinese
	2
	General
	334
	0.45 
	
	China
	20
	WeChat
	Online
	Objective

	Wang & Deng, 2022
	1
	Published
	English
	4
	College students
	192
	
	26.00 
	USA
	91
	General
	Online
	Objective

	Whelan et al., 2020
	1
	Published
	English
	7
	College students
	286
	0.52 
	
	Ireland
	70
	General
	Online
	Subjective

	Wu, 2021
	1
	Unpublished
	Chinese
	5
	College students
	252
	0.33 
	
	China
	20
	WeChat
	Online
	Subjective

	Yang & Lin, 2022
	1
	Published
	English
	6
	General
	346
	0.44 
	
	Taiwan
	17
	General
	Online
	Subjective


Note.   K = number of effect sizes; Quality = Scores of methodological quality; N = sample size; An empty cell means it was not reported.







Table S3
Descriptive Information on the Studies Included in the Meta-Analysis of Problematic Social Media Use
	Study
	K
	Publication status
	Written language
	Quality
	Particpants
	N
	Men (%)
	Age
	Country
	Individualism
	Platform
	Assessment mode
	Measures of use

	Cao et al., 2018
	1
	Published
	English
	6
	College students
	505
	0.48 
	
	China
	20
	General
	Paper-pencil
	Excessive use

	Dhir et al., 2018-sample1
	1
	Published
	English
	6
	Adolescents
	1554
	0.55 
	14.63 
	India
	48
	Facebook
	Paper-pencil
	Addictive use

	Dhir et al., 2018-sample2
	1
	Published
	English
	6
	Adolescents
	1144
	0.56 
	14.88 
	India
	48
	Facebook
	Paper-pencil
	Addictive use

	Fontes-Perryman & Spina, 2022-sample1
	1
	Published
	English
	4
	College students
	339
	0.22 
	22.29 
	UK
	89
	General
	Online
	Addictive use

	Fontes-Perryman & Spina, 2022-sample2
	1
	Published
	English
	5
	College students
	260
	0.28 
	24.24 
	UK
	89
	General
	Online
	Addictive use

	Gan et al., 2023
	1
	Published
	English
	6
	General
	462
	0.49 
	
	China
	20
	WeChat
	Online
	Excessive use

	Harren et al., 2021
	2
	Published
	English
	3
	General
	815
	0.15 
	31.00 
	France
	71
	Facebook & Instagram
	Online
	Addictive use

	Hattingh et al., 2022-sample1
	1
	Published
	English
	4
	late adolescents & young adults
	349
	0.26 
	20.24 
	South Africa
	65
	Instagram
	Paper-pencil
	Addictive use

	Hattingh et al., 2022-sample2
	1
	Published
	English
	5
	late adolescents & young adults
	543
	0.35 
	20.85 
	South Africa
	65
	Snapchat
	Paper-pencil
	Addictive use

	Homaid, 2022
	5
	Published
	English
	7
	College students
	312
	0.69 
	
	Saudi Arabia
	48
	General
	Online
	Addictive use

	Kim et al., 2020
	1
	Published
	English
	7
	Adolescents
	209
	0.85 
	
	Korea
	18
	General
	Paper-pencil
	Addictive use

	Kim et al., 2022
	1
	Published
	English
	5
	General
	1198
	0.49 
	
	Multiple countries
	
	General
	Online
	Addictive use

	Lian et al., 2018
	1
	Published
	English
	5
	College students
	1085
	0.43 
	19.66 
	China
	20
	General
	Paper-pencil
	Addictive use

	Liu & Ma, 2020
	1
	Published
	English
	7
	College students
	519
	0.42 
	19.06 
	China
	20
	General
	Paper-pencil
	Addictive use

	Luqman et al., 2017
	3
	Published
	English
	7
	College students
	360
	0.37 
	
	Pakistan
	14
	Facebook
	Online
	Excessive use

	Pang, 2021
	1
	Published
	English
	6
	General
	566
	0.41 
	
	China
	20
	WeChat
	Online
	Addictive use

	Pradhan, 2022
	1
	Published
	English
	7
	General
	309
	0.56 
	26.76 
	India
	48
	Facebook
	Online
	Addictive use

	Sanz-Blas et al., 2019
	2
	Published
	English
	5
	General
	342
	0.30 
	22.00 
	Spain
	51
	Instagram
	Online
	Excessive & addictive use

	Shen et al., 2022
	1
	Published
	English
	3
	College students
	399
	0.43 
	20.40 
	China
	20
	General
	Online
	Addictive use

	Si et al., 2023
	1
	Published
	English
	4
	Workers
	367
	0.68 
	
	China
	20
	Enterprise social media
	
	Excessive use

	Soror et al., 2022
	1
	Published
	English
	5
	General
	337
	0.41 
	37.04 
	USA
	91
	Facebook
	Online
	Addictive use

	Yang & Lin, 2022
	1
	Published
	English
	6
	General
	346
	0.44 
	
	Taiwan
	17
	General
	Online
	Addictive use

	Zhou & Zhang, 2019
	1
	Published
	English
	6
	College students
	503
	0.31 
	21.30 
	China
	20
	WeChat
	Online
	Excessive use


Note.   K = number of effect sizes; Quality = Scores of methodological quality; N = sample size; An empty cell means it was not reported.
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