Table 1.
R-Square statistics for each variable in model 2
	Model
	Variable
	R2 95%CI Lower
	R2 95%CI Upper
	Wald χ2
	p

	1.
	Instagram investment
	.122
	.302
	63.2
	<.001

	
	Intensive mother ideology
	.009
	.113
	12.2
	.002

	
	Maternal competitiveness
	.029
	.161
	22.1
	<.001

	
	Parenting self-efficacy
	.052
	.203
	32.5
	<.001

	
	Parenting satisfaction
	.037
	.176
	25.8
	<.001

	
	Parenting stress
	.038
	.178
	26.2
	<.001





 Figure 1. Path weights for model 2 with a) parenting self-efficacy, b) parenting satisfaction, and c) parenting stress outcomes. Path weights are represented by β(SE). NB: ^p<.05, *p<.025, **p<.01, ***p<.001. Maternal Competitive
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