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SUPPLEMENTARY MATERIALS
Supplementary Materials
In this document, we present the Supplementary Materials for the study ‘The Heart Behind the Art: Motives for Making Art and How They Influence Audience Appreciation’. First, we provide additional insights into the interviews conducted in Study 1, including written elaboration and accompanying tables. Second, we describe a pilot study, which we conducted to validate the experimental vignettes used in Studies 2 and 3. Third, we present a Figure illustrating the on-screen presentation format of the artworks and accompanying rating items (Study 2), the results of exploratory analyses in which we compared artists motivated by self-focused and other-focused motives (Studies 2 and 3), as well as exploratory moderation analyses with the cultural variables ‘individualism’ and ‘collectivism’ (Study 3). Fourth, we present tables summarising the results of robustness checks for the analyses in Studies 2 and 3, where we statistically controlled for participants' art interest and familiarity with the paintings. Next, we provide tables detailing the artworks used as artistic stimuli in Studies 2 and 3. Finally, we include the scale developed to measure artists’ motives for creating art, as applied in Study 4.
Supplementary Insights from Interviews with Professional Artists (Study 1)
During our interviews with professional artists, we discovered that some motives (such as ‘enjoyment’ and ‘need to explore’) were universally endorsed by most interviewees. Interestingly, other motives, however, were more niche and domain specific. Financial motives and reputational concerns were mainly associated with mainstream commercial artists (e.g., pop musicians and DJs). This could suggest these motives to be more socially acceptable or realistic reasons for art creation within their respective domains.
 The motive ‘desire to shape an audience’s attitudes or thoughts’ was more commonly expressed by artists who created new work such as directors, composers and choreographers, compared to artists who performed work created by others. This makes sense given that these artists have greater say over content and message than those interpreting pre-existing pieces, such as classical orchestra musicians and dancers. 
Collaborative artists (e.g., in bands or chorus dancers) often expressed being driven by their desire to connect with other artists and performers, thereby reflecting art's potential as a medium for social bonding and establishing a sense of social identity. Lastly, the desire to uphold traditions was most prevalent among artists practicing classical or traditional artforms like ballet or classical music, emphasising their commitment to preserving their craft's legacy.
Characteristics of the Artists 
	In Supplementary Table 1, we present an overview of the artistic disciplines of the artists who we interviewed in Study 1.

Supplementary Table 1
Artistic Disciplines of Interviewees in Study 1
	Discipline
	Number of Artists Interviewed

	Visual arts (painting/sculpture/illustration)
	11

	Music (classical, pop, jazz, improvisation)
	10

	Dance (classical ballet, contemporary dance)
	4

	Photography/videography
	3

	Fashion
	3

	Multidisciplinary art creation (dance, music, opera)
	3

	N = 34.
	



Motives for Creating Art with Interview Excerpts
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Supplementary Table 2 provides an overview of the 24 professional artists’ motives for creating art identified through our Study 1 interviews, along with illustrative excerpts from their responses.
Supplementary Table 2
Interview Excerpts Illustrating Motives in our Taxonomy in Study 1
	Motive
	Example

	Intrinsic/Self-Focused

	Need for autonomy
	“[One reason I make art is because of] the personal freedom that it allows. Even though it can be tough, there is a sense of autonomy.” 

	Enjoyment
	“I started dancing because I literally had a lot of fun dancing – it made me happy and enthusiastic. I felt good.”

	Absorption
	“I regularly experience a flow. When I’m working, it’s pretty much always. I have my music on and then I’m no longer present. That’s the best thing there is.”

	Need to explore
	“I am an innately curious person, so I like to go out and explore and see what’s there.”

	Need to be creative
	“I started learning to sew from my grandmother and wanting to learn the technique and being drawn to the idea of being able to make anything you see and have a physical product. […] A primary urge to make something.”

	Need for self-expression
	“[My instrument] is the means that I use to express my emotions, my feelings. Different instruments have different characteristics, different timbres, so you can express different emotions with different instruments.”

	Self-therapy
	“I can process the emotions I’m going through in my life. For instance, if I’m going through a period of worry, it gives inspiration for the work, I can see so many different colours and sides to it.”

	Need for meaning
	“I valued art and writing. And so, it made me feel like that was a valuable thing to do in my life.”

	Need for self-esteem
	“There was definitely a satisfaction in being able to do something well, being in control of your instrument and being able to execute something to that degree … mastery – knowing that you’re good.”

	Need for structure
	“I love working in a team (an ensemble) the most because of the structure that it provides. Even if you don’t have performances every day, you do practice every day. And I like that I can do something that is expected of me.”

	Intrinsic/Other-Focused

	Desire to connect with an audience
	“I don’t want to provoke thoughts. I want [the audience] to be able to connect to my feelings.”

	Desire to connect with fellow performers/artists
	“For me, creating art was an excuse for creating contacts/a social environment. When you start creating art, you first get inspired by the people who are around you. You want to learn and to share with them.”

	Desire to connect with a greater entity
	“And you know, knowing all the time it is not me, it is like some bigger sort of energy probably, going through all of us… That kind of drives me […] It is like the art is tapping into a sort of energy field, but it is filtered through the personal information that created me as a person.”

	Affecting the audience’s feelings
	“I try to create images that move people. […] I want to convey a certain essence that I feel, I want others to feel it too. I have no influence on what people feel with my work, but I do want them to feel something. The work must say something.”

	Affecting the audience’s attitudes/thoughts
	“I definitely feel interested in certain subjects such as sustainability and climate change. The driving force is to create awareness about those. […] Wanting to add a tone that is different to journalism. I want to tell something socially relevant in a way that evokes something different than simply discussing the subject in other ways.”

	Affecting the audience’s wellbeing
	“… music is therapeutic. It’s a way to make people feel better. So, it’s kind of my mission to spread this.”

	Extrinsic/Self-Focused

	Art as a signalling mechanism
	“And with [being an artist] comes attention from the opposite sex and an element of being revered which can be enjoyable!”

	Reputational concerns
	"It sounds silly, but I do want to become one of the big names. I want to produce my own music, that people like it. I want people to like me. That I play at festivals and that people go wild.”

	Lack of viable alternatives
	“I started singing because I kind of fell into it. When I was 15, I had the chance to be in a boyband and it was great! Afterwards, I thought it was too late. Like I couldn’t leave. I can’t do much else outside that field.”

	Financial motives
	“Well, sometimes in my career I can say that money drove me to make the art, sure. […] One of the things I did, many years ago […] made quite a bit of money. And they always had a buyer. So, it was like I was fueled by that success.”

	Extrinsic/Other-Focused

	Contractual/professional obligations
	“Yes, because the productions are in some way imposed on you. You don’t get to personally choose what work you do within a season. […] There are definitely days when it’s a job, when you do what you need to do to be professional.”

	Having to conform to others’ expectations
	“I grew up [in an environment] where reading and drawing were especially valued. I wanted to be a writer initially. […] So that was a way to […] do something that would be approved [of]. I didn’t feel it that way, but looking back that probably was, in terms of socialization, valued.”

	Being coerced by others
	“My parents pushed me to play the flute, maybe because it was an orchestral instrument. My parents weren’t musicians, but they found music an important part of our upbringing. So, my brothers also played instruments, even though they never did anything with it later on. We all had to have music education.”

	Duty to uphold traditions
	“I was lucky enough to study with great teachers who taught me about the history of my craft. I feel like I have a duty to keep this tradition going. The “classics” are called that because they have a whole history behind them. Only our technique has evolved. But we cannot forget those who were before us- you need to know about the past in order to be good at what we do.”

	Note. N = 34.



Pilot Study
The goal of the pilot study was to develop and pre-test vignettes with which we could experimentally manipulate information on an artist’s motives in experimental studies. We created four vignettes in the style of interview excerpts, each conveying three motives, capturing what we considered to be the essence of each motive cluster. We incorporated phrases from our interviews with professional artists when possible and used crutch words and ellipses to enhance the vignettes’ ecological validity. The pilot study was approved by the ethics review board of the authors’ university (ERB code: SP-14868).
Method
Participants
Sixty-one first-year students from a Dutch university took part in the study in exchange for research credit (Mage = 20.82 years, SDage = 2.78 years, 52 female, 9 male).
Procedure
Participants were informed that they would be presented with four excerpts from interviews that our team of researchers had conducted with professional artists about their motives for creating art. They were informed that they would have to rate each of these based on a motivational dimension that would be explained to them via an instructional video. Participants were randomly assigned to either rate the four vignettes in terms of intrinsic/extrinsic motives (n = 30) or self-focused/other-focused motives (n = 31; between-subjects) because we felt that combining the two dimensions could lead to confusion. After watching the assigned instructional video, the four vignettes were presented to each participant in random order (within-subjects), and they were asked to rate them on the respective dimension.
Measures 
The participants assigned to rate the excerpts based on the intrinsic/extrinsic dimension watched a video with the following spoken instructions:
“A person’s motives can be rated along a dimension from intrinsic to extrinsic. This distinction is based on the source of the person’s behaviour. 
What do we mean by intrinsic motives? When we talk about an intrinsic motive, this means that the source of the behaviour is within the person. For example, artists with intrinsic motives create art because they can grow or learn from the process or because they feel a strong urge to affect their audience in some way or another.
What do we mean by extrinsic motives? When we talk about an extrinsic motive, this means that the source of behaviour is outside the person. For example, artists with extrinsic motives create art because of the status or prestige that comes with being an artist or because they feel they must live up to others’ expectations.”

	Conversely, the participants assigned to rate the excerpts based on the self-focused/other-focused dimension watched a video with the following instructions:

“A person’s motives can be rated along a dimension from self-focused to other-focused. This distinction is based on the target of the art creation. In other words, who is at the receiving end of it?
What do we mean by self-focused motives? When we talk about a self-focused motive, this means that the artist is at the receiving end of it. In other words, the artist has him- or herself in mind when creating art. For example, self-focused artists create art because they can grow and learn from the process or because it gives them a sense of status or prestige.
What do we mean by other-focused motives? When we talk about an other-focused motive, this means that others are at the receiving end of it. In other words, the artist has others in mind when creating art. For example, other-focused artists create art because they feel the urge to affect their audience in some way or another or because they feel they must live up to others’ expectations.”
Depending on the condition they were assigned to, participants were presented with the item “Please rate to what extent this excerpt reflects more intrinsic [self-focused] or extrinsic [other-focused] motives for creating art”, to which they could respond on a seven-point Likert scale (1= intrinsic [self-focused], 7 = extrinsic [other-focused]), with higher scores reflecting more extrinsic [other-focused] motives.
Results
Descriptive statistics can be found in Supplementary Table 3.
Supplementary Table 3
Descriptive Statistics of Focal Variables in the Pilot Study
	
	Intrinsic/Self
	Intrinsic/Other
	Extrinsic/Self
	Extrinsic/Other

	
	M (SD)
	95% CI
	M (SD)
	95% CI
	M (SD)
	95% CI
	M (SD)
	95% CI

	Extrinsic
	1.47 (1.14)
	[1.17,1.97]
	2.37 (1.69)
	[1.83, 3.00]
	5.67 (1.45)
	[5.13, 6.17]
	6.23 (1.38)
	[5.70, 6.63]

	Other-Focused
	1.29 (0.53)
	[1.13, 1.48]
	6.03 (1.40)
	[5.48, 6.45]
	2.16 (1.46)
	[1.68, 2.74]
	5.94 (1.15)
	[5.48, 6.32]

	Note. N= 61; bootstrapped 95% confidence intervals are based on 1000 samples.



Intrinsic/Extrinsic Motive Ratings 
As expected, the extrinsic vignettes (Mpooled = 5.95, SDpooled = 1.41) were rated as more extrinsic than the intrinsic vignettes (Mpooled = 1.92, SDpooled = 1.44),  B = 2.02, SE = 0.13, t (87) = 15.71, p <.001. The two intrinsic vignettes differed slightly from each other, B = 0.45, SE = 0.18, t (87) = 2.48, p = .015 in terms of how they were perceived, however, the two extrinsic ones did not, B = 0.28, SE = 0.18, t (87) = 1.56, p = .122.  
Self-Focused/Other-Focused Motive Ratings 
As expected, the other-focused vignettes (Mpooled = 5.98 , SDpooled = 1.28) were rated more other-focused than the self-focused vignettes (Mpooled = 1.73 , SDpooled = 1.10), B = 2.13, SE = 0.11, t (90) = 20.07, p <.001. Although the self-focused vignettes differed slightly from one another, B = 0.44, SE = 0.15, t (90) = 2.90, p = .005, the other-focused vignettes did not, B = -0.05, SE = 0.15, t (90) = -0.32, p = .748.
Discussion
	The results of our pilot study revealed that our four vignettes differed as intended on the intrinsic/extrinsic and self-focused/other-focused dimensions respectively. We therefore concluded that they showed good internal validity and could be utilised as experimental materials in Studies 2 and 3.
Supplementary Figure 1
Presentation Format of Artworks for Assessment of Aesthetic Evaluations in Study 2
[image: ]
Exploratory Analyses Comparing Self-Focused and Other-Focused Artists (Study 2)
Here we present the results of exploratory ANOVAs between artists driven by self-focused motives (i.e., intrinsic/self-focused and extrinsic/self-focused combined) and artists driven by other-focused motives (i.e., intrinsic/other-focused and extrinsic/other-focused combined) in Study 2. The results of pairwise comparisons with a Bonferroni correction to compare differences between individual (i.e., non-pooled) conditions can be found in Table 3 of the main paper.
Social Perceptions
Self-focused artists (Mpooled = 5.34, SDpooled = 1.18) were perceived as warmer than other-focused artists (Mpooled = 5.12, SDpooled = 1.11), B = 0.11, SE = 0.06, t (386) = 1.98, p = .048. 
Similarly, self-focused artists (Mpooled = 5.32, SDpooled = 1.15) were perceived as more competent than other-focused artists (Mpooled = 5.10, SDpooled = 1.09), B = 0.11, SE = 0.06, t (386) = 1.98, p = .049.
Aesthetic Evaluations
	There was no difference in star ratings given to the work of self-focused artists (Mpooled = 2.95, SDpooled = 0.87) and other-focused artists (Mpooled = 3.06, SDpooled = 0.85), B = -0.05, SE = 0.04, t (386) = -1.25, p = .212.
Similarly, there was no difference in the number of paintings people were willing to view when comparing self-focused (Mpooled = 20.00, SDpooled = 14.80) to other-focused artists (Mpooled = 18.05, SDpooled = 14.41), B = 0.96, SE = 0.74, z(386) = 1.30, p = .196. 
Perceived Artistic Impact
	There was no difference in perceived artistic impact when comparing self-focused artists (Mpooled = 4.13, SDpooled = 1.23) to other-focused artists (Mpooled = 4.23, SDpooled = 1.23), B = -0.06, SE = 0.06, t (386) = -0.88, p =.378. 
Analyses Comparing Self-Focused and Other-Focused Artists (Study 3)
As per the previous section, below we present the results of exploratory ANOVAs between artists driven by self-focused motives (i.e., intrinsic/self-focused and extrinsic/self-focused combined) and artists driven by other-focused motives (i.e., intrinsic/other-focused and extrinsic/other-focused combined) in Study 3. The results of pairwise comparisons with Bonferroni correction to compare differences between individual conditions can be found in Table 3 of the main paper.
Social Perceptions
There was no difference in perceptions of warmth between self-focused artists (Mpooled = 5.24, SDpooled = 1.15) and other-focused artists (Mpooled = 5.22, SDpooled = 1.09), B = 0.00, SE = 0.06, t (386) = 0.16, p = .873. 
Similarly, self-focused artists (Mpooled = 5.04, SDpooled = 1.08) did not differ from other-focused artists (Mpooled = 5.03, SDpooled = 1.06), B = 0.01, SE = 0.05, t (386) = 0.15, p = .884 in terms of how competent they were perceived to be.
Aesthetic Evaluations
	There was no difference in star ratings given to the work of self-focused artists (Mpooled = 3.07, SDpooled = 0.76) and other-focused artists (Mpooled = 3.08, SDpooled = 0.75), B = -0.01, SE = 0.04, t (386) = -0.15, p = .879.
Perceived Artistic Impact
	There was no difference in perceived artistic impact when comparing self-focused artists (Mpooled = 3.90, SDpooled = 1.15) to other-focused artists (Mpooled = 4.09, SDpooled = 1.13), B = -0.09, SE = 0.06, t (386) = -1.58, p =.115. 
Exploratory Moderation Analyses with Individualism/Collectivism (Study 3)
Here we present the results of additional exploratory analyses which we used to determine whether the cultural dimensions of individualism and collectivism moderated participants’ responses to motive information. 
Measures
We measured individualism and collectivism using a scale by Sivadas and colleagues (2008), which consists of six items for individualism and eight items for collectivism. An example item for individualism is, “I enjoy working in situations involving competition with others”, while an example for collectivism is, “I feel good when I cooperate with others.” All items were rated on a seven-point Likert scale (1 = not at all, 7 = very much) with higher scores reflecting greater endorsement of individualism or collectivism respectively. We aggregated the items within each subscale to create composite measures of individualism and collectivism. 
Results
	We conducted moderation analyses using the PROCESS Macro (Model 1; Hayes, 2014) for R. Following the same analytical strategy as in the main paper of combining motive condition by locus (intrinsic vs. extrinsic), we created a new condition variable coded as 0 = intrinsic (pooling both intrinsic/self-focused and intrinsic/other-focused conditions) and 1 = extrinsic (pooling both extrinsic/self-focused and extrinsic/other-focused conditions). 
Social perceptions. As can be seen in Supplementary Table 4, there was no significant interaction between collectivism and condition for perceived warmth. However, the interaction between individualism and condition was significant. B = 0.27, SE = 0.13, t(380) = 2.16, p = .032. Simple slopes analysis indicated that for intrinsically motivated artists, individualism was positively associated with perceived warmth, B = 0.22, SE = 0.10, t(380) = 2.32, p = .021. This relationship was stronger among extrinsically motivated artists, B = 0.50, SE = 0.08, t(380) = 6.07, p <.001. We do not have a clear interpretation of this finding. Given that it is one significant interaction out of the eight tested, and that none were hypothesised a priori, it should be interpreted with caution. We cannot rule out the possibility that it reflects a Type I error. 
As can be seen in Supplementary Table 5, there was no significant interaction between condition and individualism or collectivism on perceived competence.



Supplementary Table 4
The Interactive Effects of Condition and Individualism/Collectivism on Perceived Warmth
	Individualism

	
	B
	SE
	t
	p

	Intercept
	5.36
	0.08
	68.19
	<.001

	Individualism
	0.22
	0.10
	2.32
	.021

	Condition
	-0.27
	0.11
	-2.44
	.015

	Individualism*Condition
	0.27
	0.13
	2.16
	.032

	Collectivism

	
	B
	SE
	t
	p

	Intercept
	5.40
	0.08
	66.24
	<.001

	Collectivism
	0.21
	0.07
	2.66
	.008

	Condition
	-0.30
	0.11
	-2.66
	.008

	Collectivism*Condition 
	0.08
	0.11
	0.72
	.467

	Note. N = 384. Individualism and Collectivism were mean-centred. Condition was coded as 0 = intrinsic, 1 = extrinsic. Degrees of freedom were 380.






Supplementary Table 5
The Interactive Effects of Condition and Individualism/Collectivism on Perceived Competence
	Individualism

	
	B
	SE
	t
	p

	Intercept
	5.12
	0.08
	67.45
	<.001

	Individualism
	0.14
	0.09
	1.46
	.146

	Condition
	-0.18
	0.11
	-1.70
	.090

	Individualism*Condition
	0.20
	0.12
	1.68
	.094

	Collectivism

	
	B
	SE
	t
	p

	Intercept
	5.14
	0.07
	68.74
	<.001

	Collectivism
	0.22
	0.07
	3.16
	.002

	Condition
	-0.23
	0.10
	-2.18
	.030

	Collectivism*Condition 
	0.17
	0.11
	1.62
	.107

	Note. N = 384. Individualism and Collectivism were mean-centred. Condition was coded as 0 = intrinsic, 1 = extrinsic. Degrees of freedom were 380.



Aesthetic evaluations. As can be seen in Supplementary Table 6, there were no significant interactions between condition and individualism or collectivism on aesthetic evaluations. 	







Supplementary Table 6
The Interactive Effects of Condition and Individualism/Collectivism on Average Star Ratings
	Individualism

	
	B
	SE
	t
	p

	Intercept
	3.18
	0.05
	58.69
	<.001

	Individualism
	0.16
	0.07
	2.41
	.017

	Condition
	-0.22
	0.08
	-2.83
	.005

	Individualism*Condition
	-0.08
	0.09
	-0.90
	.370

	Collectivism

	
	B
	SE
	t
	p

	Intercept
	3.19
	0.05
	59.28
	<.001

	Collectivism
	0.14
	0.05
	2.80
	.005

	Condition
	-0.24
	0.08
	-3.16
	.002

	Collectivism*Condition 
	0.01
	0.08
	0.19
	.848

	Note. N = 384. Individualism and Collectivism were mean-centred. Condition was coded as 0 = intrinsic, 1 = extrinsic. Degrees of freedom were 380.



Perceived artistic impact. As can be seen in Supplementary Table 7, there was no significant interaction between condition and individualism or collectivism on perceived artistic influence.



Supplementary Table 7
The Interactive Effects of Condition and Individualism/Collectivism on Perceived Artistic Impact
	Individualism

	
	B
	SE
	t
	p

	Intercept
	4.32
	0.08
	51.78
	<.001

	Individualism
	0.16
	0.10
	1.56
	.120

	Condition
	-0.66
	0.12
	-5.66
	<.001

	Individualism*Condition
	0.03
	0.13
	0.20
	.838

	Collectivism

	
	B
	SE
	t
	p

	Intercept
	4.35
	0.08
	53.29
	<.001

	Collectivism
	0.28
	0.08
	3.57
	<.001

	Condition
	-0.71
	9,11
	-6.22
	<.001

	Collectivism*Condition 
	0.06
	0.11
	0.50
	.614

	Note. N = 384. Individualism and Collectivism were mean-centred. Condition was coded as 0 = intrinsic, 1 = extrinsic. Degrees of freedom were 380.





Robustness Checks (Studies 2 and 3)
We tested the effect of motives on the various outcomes in Study 2 (Supplementary Tables 8-12) and Study 3 (Supplementary Tables 13-16), controlling for art interest and familiarity with the paintings as a robustness check. The results remained consistent, indicating that our findings are robust and not attributable to these extraneous variables.  

Supplementary Table 8
The Effect of Motive Information Condition on Perceived Warmth, Controlling for Art Interest and Familiarity in Study 2
	Variables
	B
	SE
	t
	p

	    Intercept
	4.85
	0.15
	32.02
	<.001

	    Intrinsic vs. Extrinsic a
	0.20
	0.06
	3.44
	<.001

	    Extrinsic/Self vs. Extrinsic/Other b
	0.04
	0.08
	0.47
	.640

	    Intrinsic/Self vs. Intrinsic/Other c
	0.29
	0.08
	3.50
	<.001

	    Art Interest
	0.08
	0.03
	2.63
	.009

	    Familiarity
	0.02
	0.06
	0.38
	.703

	N = 390. a Contrast comparing intrinsic to extrinsic conditions (focal comparison); b contrast comparing extrinsic/self-focused and extrinsic/other-focused conditions; c contrast comparing intrinsic/self-focused and intrinsic/other-focused conditions. Degrees of freedom equal 384.





Supplementary Table 9
The Effect of Motive Information Condition on Perceived Competence, Controlling for Art Interest and Familiarity in Study 2
	Variables
	B
	SE
	t
	p

	    Intercept
	4.79
	0.15
	32.37
	<.001

	    Intrinsic vs. Extrinsic a
	0.15
	0.06
	2.68
	.008

	    Extrinsic/Self vs. Extrinsic/Other b
	-0.07
	0.08
	-0.88
	.382

	    Intrinsic/Self vs. Intrinsic/Other c
	0.18
	0.08
	2.21
	.028

	    Art Interest
	0.08
	0.03
	2.63
	.009

	    Familiarity
	0.06
	0.05
	1.12
	.265

	N = 390. a Contrast comparing intrinsic to extrinsic conditions (focal comparison); b contrast comparing extrinsic/self-focused and extrinsic/other-focused conditions; c contrast comparing intrinsic/self-focused and intrinsic/other-focused conditions. Degrees of freedom equal 384.





Supplementary Table 10
The Effect of Motive Information Condition on Average Star Rating, Controlling for Art Interest and Familiarity in Study 2
	Variables
	B
	SE
	t
	p

	    Intercept
	2.32
	0.11
	21.44
	<.001

	    Intrinsic vs. Extrinsic a
	0.09
	0.04
	2.32
	.021

	    Extrinsic/Self vs. Extrinsic/Other b
	0.10
	0.06
	1.65
	.010

	    Intrinsic/Self vs. Intrinsic/Other c
	0.02
	0.06
	0.37
	.714

	    Art Interest
	0.13
	0.02
	6.00
	<.001

	    Familiarity
	0.08
	0.04
	2.06
	.040

	N = 390. a Contrast comparing intrinsic to extrinsic conditions (focal comparison); b contrast comparing extrinsic/self-focused and extrinsic/other-focused conditions; c contrast comparing intrinsic/self-focused and intrinsic/other-focused conditions. Degrees of freedom equal 384.




Supplementary Table 11
The Effect of Motive Information Condition on Number of Paintings Viewed, Controlling for Art Interest and Familiarity in Study 2
	Variables
	B
	SE
	t
	p

	    Intercept
	2.57
	0.11
	24.11
	<.001

	    Intrinsic vs. Extrinsic a
	0.05
	0.04
	1.28
	.201

	    Extrinsic/Self vs. Extrinsic/Other b
	-0.18
	0.06
	-3.18
	.001

	    Intrinsic/Self vs. Intrinsic/Other c
	-0.04
	0.06
	-0.85
	.396

	    Art Interest
	0.05
	0.02
	2.35
	.019

	    Familiarity
	0.09
	0.04
	2.39
	.017

	N = 390. a Contrast comparing intrinsic to extrinsic conditions (focal comparison); b contrast comparing extrinsic/self-focused and extrinsic/other-focused conditions; c contrast comparing intrinsic/self-focused and intrinsic/other-focused conditions. Degrees of freedom equal 384.




Supplementary Table 12
The Effect of Motive Information Condition on Perceived Artistic Impact, Controlling for Art Interest and Familiarity in Study 2
	Variables
	B
	SE
	t
	p

	    Intercept
	3.52
	0.16
	21.92
	<.001

	    Intrinsic vs. Extrinsic a
	0.33
	0.06
	5.36
	<.001

	    Extrinsic/Self vs. Extrinsic/Other b
	0.07
	0.09
	0.84
	.403

	    Intrinsic/Self vs. Intrinsic/Other c
	-0.00
	0.09
	-0.03
	.974

	    Art Interest
	0.09
	0.03
	2.82
	.005

	    Familiarity
	0.17
	0.06
	2.93
	.004

	N = 390. a Contrast comparing intrinsic to extrinsic conditions (focal comparison); b contrast comparing extrinsic/self-focused and extrinsic/other-focused conditions; c contrast comparing intrinsic/self-focused and intrinsic/other-focused conditions. Degrees of freedom equal 384.





Supplementary Table 13
The Effect of Motive Information Condition on Perceived Warmth, Controlling for Art Interest and Familiarity in Study 3
	Variables
	B
	SE
	t
	p

	    Intercept
	4.48
	0.21
	21.40
	<.001

	    Intrinsic vs. Extrinsic a
	0.14
	0.06
	2.46
	.014

	    Extrinsic/Self vs. Extrinsic/Other b
	0.13
	0.08
	1.71
	.088

	    Intrinsic/Self vs. Intrinsic/Other c
	0.20
	0.08
	2.51
	.012

	    Art Interest
	0.16
	0.04
	4.34
	<.001

	    Familiarity
	-0.06
	0.05
	-1.06
	.289

	N = 384. a Contrast comparing intrinsic to extrinsic conditions (focal comparison); b contrast comparing extrinsic/self-focused and extrinsic/other-focused conditions; c contrast comparing intrinsic/self-focused and intrinsic/other-focused conditions. Degrees of freedom equal 378.





Supplementary Table 14
The Effect of Motive Information Condition on Perceived Competence, Controlling for Art Interest and Familiarity in Study 3
	Variables
	B
	SE
	t
	p

	    Intercept
	2.48
	0.14
	17.82
	<.001

	    Intrinsic vs. Extrinsic a
	0.10
	0.04
	2.78
	.006

	    Extrinsic/Self vs. Extrinsic/Other b
	-0.02
	0.05
	-0.45
	.650

	    Intrinsic/Self vs. Intrinsic/Other c
	0.00
	0.05
	0.09
	.932

	    Art Interest
	0.08
	0.02
	3.35
	<.001

	    Familiarity
	0.10
	0.03
	2.82
	.005

	N = 384. a Contrast comparing intrinsic to extrinsic conditions (focal comparison); b contrast comparing extrinsic/self-focused and extrinsic/other-focused conditions; c contrast comparing intrinsic/self-focused and intrinsic/other-focused conditions. Degrees of freedom equal 378.




Supplementary Table 15
The Effect of Motive Information Condition on Average Star Rating, Controlling for Art Interest and Familiarity in Study 3
	Variables
	B
	SE
	t
	p

	    Intercept
	4.23
	0.20
	21.34
	<.001

	    Intrinsic vs. Extrinsic a
	0.10
	0.05
	1.80
	.073

	    Extrinsic/Self vs. Extrinsic/Other b
	-0.09
	0.07
	-1.14
	.254

	    Intrinsic/Self vs. Intrinsic/Other c
	-0.02
	0.08
	-0.22
	.825

	    Art Interest
	0.16
	0.04
	4.64
	<.001

	    Familiarity
	-0.03
	0.05
	-0.58
	.561

	N = 384. a Contrast comparing intrinsic to extrinsic conditions (focal comparison); b contrast comparing extrinsic/self-focused and extrinsic/other-focused conditions; c contrast comparing intrinsic/self-focused and intrinsic/other-focused conditions. Degrees of freedom equal 378.





Supplementary Table 16
The Effect of Motive Information Condition on Perceived Artistic Impact, Controlling for Art Interest and Familiarity in Study 3
	Variables
	B
	SE
	t
	p

	    Intercept
	3.18
	0.21
	14.87
	<.001

	    Intrinsic vs. Extrinsic a
	0.33
	0.06
	5.77
	<.001

	    Extrinsic/Self vs. Extrinsic/Other b
	-0.08
	0.08
	-0.95
	.345

	    Intrinsic/Self vs. Intrinsic/Other c
	-0.21
	0.08
	-2.50
	.013

	    Art Interest
	0.13
	0.04
	3.34
	<.001

	    Familiarity
	0.10
	0.05
	1.85
	.065

	N = 384. a Contrast comparing intrinsic to extrinsic conditions (focal comparison); b contrast comparing extrinsic/self-focused and extrinsic/other-focused conditions; c contrast comparing intrinsic/self-focused and intrinsic/other-focused conditions. Degrees of freedom equal 378.




Artistic Stimuli (Studies 2 and 3)
	Supplementary Table 17 displays the paintings by American painter George Luks used as stimuli in Studies 2 and 3. 

Supplementary Table 17
Artistic Stimuli Used in Studies 2 and 3
	Artwork 
Number
	Title & Year 
(If available)
	M (SD)
Star Rating
in Study 2
	M (SD)
Star Rating
(If featured in Study 3)

	1
	Entr’Acte (1930)
	2.54 (1.18)
	

	2
	Wild Geese
	3.31 (1.08)
	

	3
	Shanty Shacks, Pottsville, Pennsylvania (ca.1925)
	2.83 (1.09)
	

	4
	L Street Brownies (1922)
	2.96 (1.16)
	3.14 (0.98)

	5
	Landscape
	3.42 (1.18)
	

	6
	The White Cat (1930)
	3.29 (1.15)
	

	7
	Waterfall (ca. 1920-1925)
	3.29 (1.19)
	

	8
	Nude Laying Down
	3.18 (1.19)
	

	9
	The Spielers (1905)
	3.15 (1.17)
	3.04 (1.06)

	10
	St. Botolph Street (1922)
	3.23 (1.09)
	

	11
	Upstream, Nova Scotia (1920)
	2.89 (1.24)
	2.94 (1.09)

	12
	Madison Square (1915)
	3.35 (1.31)
	

	13
	The Breaker Boys
	3.19 (1.15)
	

	14
	A Clown (1929)
	2.22 (1.25)
	

	15
	Copley Square, Boston
	3.33 (1.20)
	

	16
	Noontime, St. Botolph Street, Boston (1923)
	3.18 (1.17)
	3.08 (1.06)

	17
	Noonmark, Adirondacks (ca. 1925)
	3.14 (1.25)
	3.34 (0.99)

	18
	Havana, Cuba
	3.30 (1.10)
	

	19
	Girl in Green (1929)
	3.35 (1.16)
	

	20
	Morning Light (1933)
	3.19 (1.19)
	3.08 (1.13)

	21
	The Wrestlers (1905)
	3.11 (1.34)
	3.01 (1.07)

	22
	Three Top Sergeants (1925)
	3.50 (1.15)
	

	23
	Portrait of a Young Man
	3.28 (1.16)
	

	24
	Façade (ca. 1925)
	3.27 (1.25)
	

	25
	Evening Splendor
	2.77 (1.31)
	

	26
	Seated Nude
	2.93 (1.22)
	2.75 (1.12)

	27
	Parker House (ca. 1925)
	3.33 (1.11)
	

	28
	Autumn (ca. 1925)
	2.69 (1.22)
	

	29
	Spring Morning, Houston & Division Streets, New York (1922)
	3.29 (1.15)
	

	30
	Lady With White Hat (1922)
	3.00 (1.22)
	3.19 (1.20)

	31
	Road to the Water (ca. 1925)
	3.11 (1.19)
	3.09 (1.20)

	32
	Poverty Hump, Maine (ca. 1922)
	3.02 (1.24)
	3.11 (1.30)

	33
	Portrait of a Child
	2.65 (1.37)
	

	34
	Winter in Central Park
	3.59 (1.16)
	

	35
	House Along The Water
	2.73 (1.23)
	

	36
	Landscape
	3.30 (1.27)
	

	37
	Woman with Mandolin
	3.52 (1.15)
	

	38
	Mercedes in a Satin Dress (1933)
	3.45 (1.12)
	

	39
	Hester Street
	3.67 (1.13)
	

	40
	Suraleuska
	2.18 (1.12)
	

	41
	Still Life
	2.71 (1.20)
	

	42
	In the Studio
	2.73 (1.21)
	






Scale Measuring Artists’ Motives for Creating Art (Study 4)
	Below we present the scale that we developed based on our taxonomy of 24 professional artists’ motives that we used in Study 4. 
Introduction
Artists make art for many different reasons at different times in their career. Some of these motives come and go, whereas others define their artistic practice and represent who they are as an artist. 
We are interested in the motives that really represent you as an artist. Remember that your anonymity is guaranteed, so please feel free to respond truthfully.
 	Next you will find several lists of statements that describe different motives for engaging in art. Please indicate to what extent each of these motives represent you as an artist. 

To what extent do each of these motives represent you as an artist?[footnoteRef:1] [1:  Items are presented to participants in random order.] 


I create art because … (1 = does not represent me at all, 7 = absolutely represents me).

Intrinsic/ Self-focused Motives
1. Need for autonomy  = .79)						
1. … it gives me the freedom to do what I want. 
2. … it provides me with a sense of autonomy.
3. … it gives me a sense of independence.
4. … it lets me do things the way I like.	

2. Enjoyment  = .87)
5. … I enjoy it.					
6. … I get satisfaction from it.
7. … it’s fun.
8. … I derive pleasure from it.

3. Absorption  = .82)
9. … I find it absorbing.				 	
10. … it allows me to lose myself in what I’m doing.
11. … it allows me to get carried away.
12. … it lets me forget about the here and now.

4. Need to explore  = .84)
13. … it is a way to learn and grow.
14. … it enables me to understand myself better.
15. … it teaches me about myself.
16. . … it satisfies my curiosity.

5. Need to be creative  = .83)
17. … it expresses my ideas in a concrete form.
18. … I like to see a concept come to life in a finished product.
19. … I feel the urge to create something beautiful.
20. … it satisfies my innate need to produce something beautiful.

6. Need for self-expression  = .82)
21. … it allows me to tell my story.
22. … it allows me to express what I feel.
23. … it satisfies my need for self-expression.
24. … it’s a way for me to articulate my thoughts and feelings.

7. Self-therapy  = .93)
25. … it helps me work through my problems.
26. … it acts as a kind of self-therapy.
27. … it enables me to manage my emotions.
28. … it helps me deal with my feelings.

8. Need for meaning  = .86)
29. … it gives me a strong sense of purpose.	
30. … it provides me with a sense of fulfilment. 
31. … it gives me a sense of meaning.
32. … it gives me an objective in life.

9. Need for self-esteem  = .77)
33. … it gives me a sense of self-esteem.
34. … I feel I am good at it.
35. … it makes me feel positive about myself.
36. … it gives me a sense of pride.

10. Need for structure  = .75)
37. … it provides my life structure.		
38… it gives my life a routine.
39… it satisfies my need for structure.
40… it gives my life direction.

Intrinsic/ Other-focused Motives
11. Desire to connect with the audience  = .92)
41… I wish to connect with my audience.
42.… I want to communicate with my audience.
43… I wish to feel in contact with my audience.
44… I would like to engage with my audience.

12. Desire to connect with fellow artists  = .87)
45… I want to connect with fellow artists.
46 … I wish to have social contact with fellow artists.
47 … it makes me feel that I belong within the art community.
48… it’s a way to collaborate with fellow artists.

13. Desire to connect with a greater entity  = .92)
49… it connects me with some power greater than myself.
50… I feel in touch with something supernatural.
51… it puts me in touch with my spiritual side.
52… it allows me to explore my spirituality.

14. Affecting the audience’s feelings  = .92)
53… I want to stir people’s feelings.
54… I wish to trigger emotions in people.
55… I would like people to feel moved emotionally.
56… I want to touch people emotionally.

15. Affecting the audience’s attitudes or thoughts  = .91)
57… I want to raise awareness for a particular social cause.
58… I wish to alert people to some aspect(s) of society.
59… I want to influence opinions on societal and/or political issues.
60… I would like to spark some form of social/political change.  

16. Affecting the audience’s wellbeing  = .89)
61… I want to provide comfort to my audience. 
62… I wish to make my audience feel good.
63… I would like to improve my audience’s well-being.
64… I want to provide my audience with relief from their daily lives.

Extrinsic/ Self-focused Motives
17. Art as a signalling mechanism  = .87)
65. … it is a way to attract sexual partners. 
66. … it enables me to stand out when amongst potential romantic partners.
67. … it allows me to impress potential love interests.
68. … it makes me appear attractive to potential mates.		

18. Reputational concerns  = .88)
69. … I want people to admire my work.		
70. … I wish to be recognised.	
71. … I wish to be remembered.
72. … I want to leave behind a reminder of my accomplishments.

19. Lack of viable alternatives  = .89)
73. … there are no other career paths I can follow.
74. … I don’t know what other job I could do in life.
75. … I don’t have viable alternative career options.
76. … I don’t have the skills needed to pursue a different career.

20. Financial motives  = .90)
77. … it enables me to make a living.		
78.  … it pays the bills.
79. … it helps me make ends meet.
80. … it provides me with financial security.

Extrinsic/ Other-focused Motives
21. Contractual/professional obligations  = .77)
81. … I have been contracted to do it.	
82. … it is necessary professionally.
83. … I am legally required to do it.
84. … my contract requires me to do it.
	
22. Having to conform to others’ expectations  = .82)
85. … it is expected of me by others (e.g., family/friends/colleagues). 
86. … I must live up to others’ (e.g., family/friends/colleagues’) expectations.
87. … people around me expect me to do it. 
88. … I have to meet my community’s expectations.

23. Being coerced by others  = .84)
89. … I am forced to.
90. … someone else makes me do so.
100. … I have no choice in the matter.
101. … I feel obliged to do it.

24. Desire to uphold traditions  = .84)
102. … I want to pass on an artistic technique.
103. … I need to preserve our way of doing it.
104. … I want to pass on my national traditions.
105. … I can ensure that my national culture lives on.

Exploratory Analyses with Individual Objective Markers of Appreciation (Study 4)
In the main paper, we tested whether intrinsic and/or extrinsic motives predicted ‘professional accolades’ – a measure of perceived artistic impact, created by summing four binary items asking whether in the past two years, they had 1) won any awards, 2) received any public reviews,  3) received some form of grant or funding for their work as an artist, and 4) whether their work had been publicised in broadcast media (0 = no, 1 = yes). We decided to also conduct these analyses on each variable in isolation to establish whether any of them were sensitive to the effects of motives. Given the binary nature of the dependent variables, we conducted logistic regressions in which we regressed each variable on intrinsic and extrinisic motives simultaneously. The results of these analyses are presented in Supplementary Table 18. As can be seen in the table, neither intrinsic nor extrinsic motives predicted any of the objective indices of success.


Supplementary Table 18
The Effects of Intrinsic and Extrinsic Motives on Awards, Reviews, Media, and Grants (Study 4)
	Awards

	Predictor
	Estimate
	SE
	z
	p

	Intercept
	-2.41
	1.80
	-1.34
	.180

	Intrinsic
	0.18
	0.40
	0.45
	.651

	Extrinsic
	-0.30
	0.43
	-0.70
	.487

	Reviews

	Predictor
	Estimate
	SE
	z
	p

	Intercept
	-2.45
	0.99
	-2.47
	.014

	Intrinsic
	0.28
	0.22
	1.30
	.195

	Extrinsic
	0.27
	0.22
	1.20
	.229

	Media

	Predictor
	Estimate
	SE
	z
	p

	Intercept
	-1.32
	0.95
	-1.39
	.165

	Intrinsic
	0.17
	0.20
	0.83
	.405

	Extrinsic
	0.20
	0.23
	0.87
	.386

	Grants

	Predictor
	Estimate
	SE
	z
	p

	Intercept
	-1.65
	1.37
	-1.20
	.230

	Intrinsic
	0.32
	0.31
	1.04
	.298

	Extrinsic
	-0.52
	0.33
	-1.58
	.114

	N = 135. 
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