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The results of ROI analysis for beauty judgment_alone > number comparison.
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The results of ROI analysis for beauty judgment_together > number comparison.
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The results of ROI analysis for beauty judgment_alone > 
beauty judgment_together comparison.





















ROI Analysis of Condition-Specific T-values (N=23)
[image: self-number_cluster1_17654]
Between-condition activation differences in cluster 1: ROI analysis of beauty judgment_alone > number processing (N=23) (T-values indicate contrast effects).

















  
[image: share-number_cluster2_1566]
Between-condition activation differences in cluster 1: ROI analysis of beauty judgment_together > number processing (N=23) (T-values indicate contrast effects).
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Between-condition activation differences in cluster 2: ROI analysis of beauty judgment_together > number processing (N=23) (T-values indicate contrast effects).
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Between-condition activation differences in cluster 3: ROI analysis of beauty judgment_together > number processing (N=23) (T-values indicate contrast effects).
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Between-condition activation differences in cluster 1: ROI analysis of beauty judgment_together > beauty judgment_alone processing (N=23) (T-values indicate contrast effects).
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