Supplementary Material
Supplementary Table 1

Methods Used in Studies that Adopted a Quantitative Design, complete.

	Method Type
	Method
	ID

	Questionnaire (N = 403)
	Questionnaire
	See Supplementary Table 4

	Custom Questionnaire (N = 154)
	Custom Questionnaire
	See Supplementary Table 5

	Self-Report (N = 54)
	Social Media Analysis
	UI171; UI496; UI383; UI218; UI616; UI241; UI161; UI551; UI301; UI555; UI190; UI106; UI539; UI275; UI587; UI080; UI213; UI330; UI640; UI381; UI652; UI412; UI110; UI076; UI107; UI498; UI667; UI624; UI212; UI402; UI012; UI249 

	
	Rating
	UI407; UI372; UI383; UI489; UI201; UI408; UI616; UI648; UI016;  UI386 

	
	Continuous Response Measure
	UI602; UI603 

	
	Attachment Measure
	UI621 

	
	Audience Preference
	UI186 

	
	Nostalgia-Proneness
	UI044 

	
	Parasocial Interaction
	UI044 

	
	Perceived Workload
	UI491 

	
	Presence Rating Task
	UI615

	
	Program Credibility
	UI641 

	
	Real-Time Response
	UI043 

	
	Uncanny Valley Effect
	UI521 

	
	Visual Appeal
	UI447 

	Physiological (N = 43)
	Heart Rate
	UI519; UI160; UI070; UI056; UI576; UI043; UI664; UI298; UI568; UI297; UI499; UI320; UI374; UI361; UI589 

	
	Skin Conductance
	UI056; UI043; UI297; UI320; UI651; UI394; UI279; UI329; UI589 

	
	EEG
	UI690; UI426; UI096; UI320; UI687; UI551; UI689; UI589 

	
	Breathing Rate
	UI160; UI576 

	
	Cortisol Response
	UI374; UI423 

	
	EMG
	UI519; UI320 

	
	Blood Pressure
	UI361 

	
	fMRI
	UI005 

	
	Photoplethysmography
	UI160 

	
	Pupil Size
	UI615

	
	Skin Temp
	UI160 

	Behavior (N = 37)
	Viewing Statistics
	UI182; UI474; UI449; UI229; UI551; UI503; UI162 

	
	Participant Observation
	UI639; UI017 

	
	Task Performance
	UI605; UI585 

	
	Affective Engagement
	UI617 

	
	Audience Engagement With Topic
	UI190 

	
	Audience Observation
	UI434 

	
	Behavioural Choice
	UI505 


	
	Body Movement
	UI492

	
	Commitment To Social Norms
	UI672 

	
	Facial Expression
	UI568 

	
	Food Choice Task
	UI688 

	
	Fragment Word Completion Task
	UI532 

	
	Free Association Task
	UI532 

	
	Free Choice Watching Task
	UI580 

	
	Healthy Behaviour Task
	UI302 

	
	Hygiene Practice
	UI327 

	
	Motion Capture
	UI535 

	
	Motion Detection
	UI434 

	
	Movie Willingness Rating Task
	UI689 

	
	News Story Clicks
	UI099 

	
	Observation
	UI048 

	
	Receptivity Task
	UI302 

	
	Socio-Emotional Task
	UI302 

	
	Speech Length
	UI298 

	
	State Reactance
	UI292 

	
	Time Spent Watching
	UI097 

	
	Trait Reactance
	UI292 

	
	Visitation Interest
	UI680 

	
	Website Views
	UI563 

	Demographic (N = 17)
	Demographic
	UI098; UI081; UI399; UI097; UI266; UI596; UI101; UI087; UI099; UI514; UI590; UI592; UI602; UI595 

	Memory (N = 17)
	Memory Test
	UI200; UI372; UI519; UI464; UI281; UI634; UI585; UI099; UI521; UI545; UI294 

	
	Cinema Visitors
	UI648 

	
	Geographical Location
	UI012 

	
	Political Ideology
	UI223

	
	Cued Recall Task
	UI056 

	
	Free Recall Task
	UI056 

	
	Knowledge Test
	UI098 

	
	Recognition Of Visual Details
	UI464 

	
	Recognition Of Visual Scenes
	UI464 

	
	Recognition Task
	UI056 

	Attention (N = 16)
	Eye-Tracking
	UI455; UI425; UI248; UI394; UI623; UI119 

	
	Head Orientation
	UI002; UI188; UI425; UI423; UI623 

	
	Dual Task
	UI615; UI255; UI254 

	
	Attendance Measure
	UI132 

	
	Movement
	UI132 

	Discourse (N = 5)
	Focus Group
	UI231; UI613 

	
	Interview
	UI425; UI651 

	
	Verbal Feedback
	UI425 

	Other (N = 3)
	Critical Acclaim Data
	UI449 


	
	Expert Assessment
	UI119 

	
	Jury Simulation Task
	UI079 


[bookmark: OLE_LINK18][bookmark: OLE_LINK19][bookmark: OLE_LINK9][bookmark: OLE_LINK10][bookmark: OLE_LINK17][bookmark: OLE_LINK11][bookmark: OLE_LINK12]Note. Entries in the ID column are Unique Identifiers for individual research papers that appear in the Appendix. EEG = Electroencephalography; EMG = Electromyography; fMRI = functional magnetic resonance imaging.


Supplementary Table 2

Methods Used in Studies that Adopted a Qualitative Design, complete.

	Method Type
	Method
	ID

	Discourse (N = 129)
	Interview
	UI006; UI091; UI471; UI584; UI226; UI566; UI157; UI345; UI619; UI015; UI588; UI094; UI348; UI199; UI581; UI420; UI175; UI155; UI569; UI561; UI145; UI164; UI280; UI166; UI398; UI410; UI485; UI332; UI347; UI143; UI419; UI502; UI256; UI321; UI510; UI415; UI040; UI116; UI252; UI165; UI036; UI173; UI377; UI427; UI557; UI685; UI069; UI210; UI646; UI497; UI430; UI428; UI450; UI392; UI031; UI511; UI207; UI565; UI154; UI625; UI647; UI253; UI431; UI203; UI141; UI057; UI150; UI282; UI411; UI560; UI494; UI675; UI465; UI244; UI038 

	
	Focus Group
	UI471; UI345; UI033; UI324; UI443; UI027; UI003; UI631; UI457; UI222; UI166; UI304; UI398; UI534; UI095; UI347; UI460; UI034; UI339; UI389; UI040; UI558; UI165; UI338; UI685; UI416; UI637; UI134; UI517; UI064; UI547; UI528; UI031; UI311; UI273; UI154; UI357; UI541; UI625; UI647; UI649; UI074; UI366; UI194; UI193; UI586 

	
	Drawing Activity
	UI304 

	
	Emailing Forum Commenters
	UI063

	
	Interactive Writing Task
	UI304 

	
	Newspaper Coverage
	UI063

	
	Oral History Interview
	UI010 

	
	Textual Analysis
	UI015

	
	Word Frequency Analysis
	UI094 

	
	Writing Task
	UI003 

	Self-Report (N = 35)
	Social Media Analysis
	UI531; UI157; UI424; UI346; UI233; UI075; UI611; UI256; UI093; UI118; UI274; UI370; UI025; UI092; UI435; UI467; UI583; UI366; UI629; UI571; UI548; UI214; UI063 

	
	Diary
	UI410; UI154; UI541; UI431; UI588; UI560; UI420; UI430; UI155; UI415; UI561; UI137 

	Behavior (N = 18)
	Participant Observation
	UI091; UI511; UI557; UI410; UI661; UI647; UI324; UI203; UI282; UI175; UI494; UI007; UI450; UI252 

	
	Emotion Measuring Task
	UI373 

	
	Observation
	UI157 

	
	Viewing Statistics
	UI548 

	
	Workshop
	UI683 

	Custom Questionnaire (N = 14)
	Custom Questionnaire
	See Supplementary Table 5

	Memory (N = 1)
	Navigation Test
	UI153

	Preexisting Questionnaire (N = 1)
	Preexisting Questionnaire
	See Supplementary Table 4


Note. Entries in the ID column are Unique Identifiers for individual research papers that appear in the Appendix.


Supplementary Table 3

Methods Used in Studies that Adopted a Mixed Design, complete.

	Method Type
	Method
	ID

	Custom Questionnaire (N = 54)
	Custom Questionnaire
	See Supplementary Table 5

	Preexisting Questionnaire (N = 44)
	Preexisting Questionnaire
	See Supplementary Table 4

	Discourse (N = 36)
	Interview
	UI086; UI522; UI482; UI628; UI385; UI677; UI391; UI061; UI670; UI673; UI246; UI543; UI574; UI049; UI671; UI073; UI026; UI380; UI490; UI368; UI114; UI123; UI406; UI658 

	
	Focus Group
	UI400; UI049; UI371; UI020; UI482; UI246; UI380; UI658 

	
	Social Media Analysis
	UI363 

	
	User Feedback
	UI365

	
	Voice Note Phone Calls
	UI653 

	
	Writing Task
	UI001 

	Self-Report (N = 21)
	Social Media Analysis
	UI379; UI283; UI290; UI176; UI120; UI341; UI073; UI026; UI178; UI417; UI140; UI296 

	
	Q Methodology
	UI413; UI225 

	
	Audience Review
	UI105 

	
	Emotional Valence
	UI100 

	
	Flashcard Feedback
	UI023 

	
	Perceived Workload
	UI638 

	
	Rating
	UI058 

	
	Theory Of Mind Reponses
	UI045 

	
	Thought Listing
	UI058 

	Behavior (N = 8)
	Viewing Statistics
	UI251; UI114 

	
	Download Information
	UI105 

	
	Observation
	UI482

	
	Participant Observation
	UI650

	
	Thought Listing
	UI404 

	
	Time Spent Using
	UI385 

	
	Website Views
	UI444 

	Physiological (N = 6)
	EEG
	UI526; UI246 

	
	Heart Rate
	UI286 

	
	Skin Conductance
	UI045; UI227 

	Memory (N = 4)
	Memory Test
	UI526; UI368; UI406; UI090 

	Attention (N = 4)
	Eye-Tracking
	UI391; UI677 

	
	Head Movement
	UI246 

	
	Head Orientation
	UI391 


	Demographic (N = 2)
	Demographic
	UI574; UI129 


Note. Entries in the ID column are Unique Identifiers for individual research papers that appear in the Appendix. EEG = Electroencephalography


Supplementary Table 4

Preexisting Questionnaire Metrics Reported in the Corpus, complete.

	Method
	Instrument
	ID

	Presence (N = 33)
	Schubert et al. (2001; 2003; 2018)
	UI090; UI123; UI262; UI264; UI333; UI367; UI423; UI447; UI451; UI521; UI585; UI628 

	
	Usoh et al. (2000)
	UI235; UI589; UI605 

	
	Hartmann et al. (2016)
	UI055; UI056 


	
	Kim & Biocca (1997)
	UI372; UI493 

	
	Lombard et al. (2009)
	UI246; UI484 

	
	Slater et al. (1994)
	UI442; UI476 

	
	Vorderer et al. (2004)
	UI128; UI634 

	
	Witmer & Singer (1998)
	UI070; UI479 

	
	Fyrer & Freeman (2013)
	UI286 

	
	Lessiter et al. (2001)
	UI309 

	
	Makransky et al. (2017)
	UI451 

	
	Turusoh et al. (2000)
	UI522 

	
	Vasconcelos-Raposo et al. (2016)
	UI409 

	
	Yim et al. (2012)
	UI352 

	Enjoyment (N = 21)
	Oliver & Bartsch (2010)
	UI055; UI237; UI267; UI292; UI335; UI538; UI657 

	
	Tal-Or & Cohen (2010)
	UI045; UI493 

	
	Hall & Zwarun (2012)
	UI326 

	
	Hartmann & Vorderer (2010)
	UI372 

	
	Hendriks Vettehen et al. (2008)
	UI326 

	
	Knobloch & Zillmann (2002)
	UI372 

	
	Krakowiak (2008)
	UI537

	
	Lin et al. (2002).
	UI634 

	
	Motl et al. (2001)
	UI501 

	
	Raney & Bryant (2002)
	UI618 

	
	Ryan & Deci (2000)
	UI333 

	
	Ryan (1982)
	UI628 

	
	Tal-Or & Tsfati (2018)
	UI593 

	
	Tamborini et al. (2010)
	UI554 

	Transportation (N = 18)
	Green & Brock (2000)
	UI052; UI378; UI508; UI592; UI593; UI594; UI603; UI607; UI618; UI621; UI657; UI680 

	
	Tal-Or & Cohen (2010)
	UI493; UI537 

	
	Appel et al. (2014)
	UI292 

	
	Appel et al. (2015)
	UI267 

	
	Mazzocco & Green (2011)
	UI608 

	
	Russell et al. (2019)
	UI300 

	Identification (N = 17)
	Cohen (2001)
	UI223; UI505; UI592; UI594; UI610; UI618; UI657 

	
	Tal-Or & Cohen (2010)
	UI045; UI593; UI607; UI608; UI688 

	
	Igartua & Paez (1998)
	UI572; UI574 

	
	Igartua & Barrios (2012)
	UI335 

	
	Mazodier et al. (2018)
	UI300 

	
	Murphy et al. (2013)
	UI533 

	Parasocial Interaction (N = 13)
	Hartmann & Goldhoorn (2011)
	UI044; UI136 

	
	Rubin & Perse (1987)
	UI079; UI335; UI554 

	
	Rubin et al. (1985)
	UI179; UI388; UI463 

	
	Cole & Leets (1999)
	UI549 

	
	Gong & Li (2017)
	UI300 

	
	Hartmann et al. (2011)
	UI672 

	
	Kim & Kim (2017)
	UI068 

	Simulator Sickness (N = 8)
	Kennedy et al. (1993)
	UI096; UI128; UI409; UI423; UI677 

	
	Bos et al. (2010)
	UI055; UI056 

	Social Presence (N = 8)
	Nowak & Biocca (2003)
	UI307; UI308 

	
	Kim et al. (2018)
	UI200 

	
	Bente et al. (2008)
	UI469 

	
	Harms & Biocca (2004)
	UI526 

	
	Hwang & Lim (2015)
	UI364 

	
	Ijsselsteijn et al. (2000)
	UI239 

	
	Lombard et al. (2009)
	UI554 

	
	Short et al. (1976)
	UI232 

	Empathy (N = 7)
	Davis (1980)
	UI005; UI101 

	
	Davis (1983)
	UI136; UI469 

	
	Baron-Cohen & Wheelwright (2004)
	UI287 

	
	Leibetseder et al. (2001)
	UI372 

	
	Schutte & Stilinovic (2017)
	UI055 

	Narrative Engagement (N = 6)
	Busselle & Bilandzic (2009)
	UI243; UI335; UI378; UI484; UI573 

	Self-Assessment Manikin (N = 6)
	Bradley & Lang (1994)
	UI367; UI401; UI423; UI524; UI687 

	
	Mcdonald et al. (2015)
	UI363 

	
	Lang (1980)
	UI061 

	Positive And Negative Affect (N = 5)
	Watson et al. (1988)
	UI061; UI096; UI160; UI499 

	Narrative Transportation (N = 5)
	Green & Brock (2000)
	UI179; UI501; UI505 

	
	Knowles & Linn (2004)
	UI654 

	
	Van Laer et al. (2013)
	UI472 

	Personality (N = 5)
	Donnellan et al. (2006)
	UI614 

	
	Gosling et al. (2003)
	UI542 

	
	John et al. (2008)
	UI601 

	
	Ostendorf & Angleitner (2004)
	UI614 

	
	Rammstedt & John (2007)
	UI472 

	
	Watson et al. (1998)
	UI374 

	Co-Presence (N = 4)
	Poeschl & Doering (2015)
	UI367; UI423; UI521; UI585 

	Immersion (N = 4)
	Jennet et al. (2008)
	UI084; UI119; UI367 

	Usability (N = 4)
	Brooke (2013)
	UI090; UI662 

	
	Witmer & Singer (1994)
	UI132 

	State-Trait Anxiety (N = 4)
	Julian (2011)
	UI239 

	
	Marteau & Bekker (1992)
	UI476

	
	Spielberger (2010)
	UI423 

	
	Spielberger et al. (1970)
	UI374 

	
	Brooke (1986)
	UI195 

	
	Lewis (1995)
	UI128 

	Sensation Seeking (N = 3)
	Hoyle et al. (2002)
	UI326; UI538; UI614 

	Motivation (N = 3)
	Milne & Mcdonald (1999)
	UI308 

	
	Reitze & Ridder (2011)
	UI516 

	
	Rubin (1983)
	UI232 

	Perceived Realism (N = 3)
	Green & Brock (2000)
	UI493 

	
	Hall & Bracken (2011)
	UI505 

	
	Tal-Or & Cohen (2010)
	UI045 

	Public Speaking Anxiety (N = 3)
	Bartholomay & Houlihan (2016)
	UI070 

	
	Mccroskey (1998)
	UI077 

	
	Paul (1966)
	UI119 

	Attractiveness (N = 2)
	Hassenzahl et al. (2000)
	UI263; UI264 

	Audience Availability (N = 2)
	Cooper & Tang (2009)
	UI595; UI596 

	Character Identification (N = 2)
	Tal-Or & Cohen (2010)
	UI237; UI493 

	Cognitive Load (N = 2)
	Paas (1992)
	UI052; UI053 

	Demographic (N = 2)
	Demographic
	UI350; UI369 


	Differential Emotion (N = 2)
	Izard et al. (1974; 1975; 1977)
	UI257; UI404 

	Immersive Tendency (N = 2)
	Witmer & Singer (1998)
	UI298; UI518 

	Innovativeness (N = 2)
	Goldsmith & Hofacker (1991)
	UI232; UI553 

	Interactional Behaviour (N = 2)
	Torrez-Riley (2011)
	UI552; UI553 

	Parasocial Relationship (N = 2)
	Rubin et al. (1985)
	UI237; UI556 

	Preference For Olympics (N = 2)
	Tang & Cooper (2013)
	UI595; UI596 

	Reflective Thoughts (N = 2)
	Bartsch (2012)
	UI058; UI059 

	Sport Fanship (N = 2)
	Cooper & Tang (2012)
	UI595; UI596 

	Sports Viewing (N = 2)
	Gantz et al. (2006)
	UI130; UI600 

	User Experience (N = 2)
	Laugwitz et al. (2008)
	UI202; UI638 

	Viewing Context (N = 2)
	Wang & Tchernev (2012)
	UI595; UI596 

	Arousal (N = 2)
	Hsieh (2017)
	UI654 

	
	Morgan et al. (2003)
	UI326 

	Attitudes (N = 2)
	Ajzen (2006)
	UI484 

	
	Kalyanaraman & Sundar (2006)
	UI496 

	Depression (N = 2)
	Lehrl & Gallwitz (1983)
	UI610 

	
	Mirowsky & Ross (1992)
	UI621 

	Emotion (N = 2)
	Oliver & Raney (2011)
	UI285 

	
	Wojciszke & Baryla (2005)
	UI367 

	Engagement (N = 2)
	O'brien et al. (2018)
	UI677 

	
	Schutte & Stilinovic (2017)
	UI188 

	Exercise Behaviour (N = 2)
	Craig et al. (2003)
	UI556 

	
	Prochaska et al. (1992)
	UI609 

	Fanship (N = 2)
	Custom Questionnaire
	UI300 

	
	Wann & Branscombe (1993)
	UI237 

	Loneliness (N = 2)
	Russell (1996)
	UI621 

	
	Schwab (1997)
	UI614 

	Mood (N = 2)
	Becker (1988)
	UI610 

	
	Matthews et al. (1990)
	UI601 

	Need For Cognition (N = 2)
	Bless et al. (1994)
	UI538 

	
	Cacioppo & Petty (1982)
	UI292 

	Perceived Interactivity (N = 2)
	Kalyanaraman & Sundar (2006)
	UI469 

	
	Oh & Sundar (2015)
	UI447 

	Program Commitment (N = 2)
	Lim et al. (2015)
	UI364 

	
	Rusbult (1983)
	UI362 

	Program Involvement (N = 2)
	Moorman et al. (2007)
	UI545 

	
	Park & Mcclung (1986)
	UI232 

	Self-Efficacy (N = 2)
	Bandura (2006)
	UI298 

	
	Witte (1996)
	UI556 

	Task Load (N = 2)
	Byers (1989)
	UI605 

	
	Hart (2006)
	UI677 

	Active Engagement (N = 1)
	Lin (2016)
	UI307 

	Addiction Symptoms (N = 1)
	Horvath (2004)
	UI509 

	Aesthetic Emotions (N = 1)
	Schindler et al. (2017)
	UI198 

	Aesthetic Expertise And Behaviours (N = 1)
	Leder et al. (2012)
	UI614 

	Aesthetic Fluency In Film (N = 1)
	Silvia & Berg (2011)
	UI538 

	Aesthetics (N = 1)
	Reber et al. (2004)
	UI367 

	Affective Place Image (N = 1)
	Baloglu & Brinberg (1997)
	UI680 

	Affective State (N = 1)
	Lang (1980)
	UI058 

	Affective Valence (N = 1)
	Bradley & Lang (1994)
	UI045 

	Alcohol Expectancies (N = 1)
	Kulick & Rosenberg (2001)
	UI505 


	Appreciation And Enjoyment (N = 1)
	Oliver & Bartsch (2010)
	UI258 

	Attitude Toward Experience (N = 1)
	Moore (2011)
	UI352 

	Attitude Towards Electing A Female Head Of State (N = 1)
	Simon & Hoyt (2008)
	UI501 

	Attitude Towards Female Politicians (N = 1)
	Simon & Hoyt (2008)
	UI501 

	Attitudes Towards Long Lasting Reversable Contraceptives (N = 1)
	Murphy et al. (2013)
	UI533 

	Attribution Of Blame (N = 1)
	Kinderman & Bentall (1996)
	UI607 

	Attributional Confidence (N = 1)
	Clatterbuck (1979)
	UI618 

	Audience Impact (N = 1)
	Https://Www.I2mediaresearch.Com/I2-Metrics).
	UI673 

	Audience Involvement (N = 1)
	Sood (2002)
	UI317

	Audience Response (N = 1)
	Oliver & Bartsch (2010)
	UI243 

	Behaviour Intention (N = 1)
	Ajzen (2006)
	UI484 

	Behavioural Activation And Behavioural Inhibition (N = 1)
	Carver & White (1994)
	UI553 

	Behavioural Intentions Towards Persons With Disabilities (N = 1)
	Peng et al. (2008)
	UI059 

	Benevolence (N = 1)
	Janoff-Bulman (1989)
	UI610 

	Bridging Social Capital (N = 1)
	Ellison et al. (2007)
	UI364 

	Callous Affect (N = 1)
	Paulhus et al. (2009)
	UI005 

	Celebrity Attitude (N = 1)
	Maltby et al. (2004)
	UI300 

	Celebrity Worship (N = 1)
	Mccutcheon et al. (2002)
	UI607 

	Climate Change Attitude And Knowledge (N = 1)
	Firestone & Kempton (2007)
	UI132 

	Cognitive Place Image (N = 1)
	Russel & Pratt (1980)
	UI680 

	Community Attitudes To The Mentally Ill (N = 1)
	Wolff et al. (1996)
	UI242

	Compatibility (N = 1)
	Ronataky And Klein (1982)
	UI232 

	Corporate Reputation (N = 1)
	Walsh et al. (2009)
	UI390 

	Credibility (N = 1)
	Chung et al. (2012)
	UI634 

	Cross-Cutting Talk (N = 1)
	Lee et al. (2014)
	UI349 

	Depression Anxiety Stress (N = 1)
	Lovibond & Lovibond (1995)
	UI568 

	Depressive Symptoms (N = 1)
	Rush et al. (2003)
	UI568 

	Depth Of Scene (N = 1)
	Itu (1998)
	UI395 

	Diegetic Involvement (N = 1)
	Suckfull & Scharkow (2009)
	UI372 

	Dieting Beliefs (N = 1)
	Stotland & Zuroff (1990)
	UI609 

	Distance Suffering (N = 1)
	Huibert & Joye (N.D.)
	UI628 

	Elaborated Processing (N = 1)
	Kahlor et al. (2003)
	UI447 

	Emotion Contagion (N = 1)
	Doherty (1997)
	UI126 

	Emotion Gratification (N = 1)
	Bartsch (2012)
	UI475 

	Emotion Self-Report (N = 1)
	Gross & Levenson (1995).
	UI048 

	Emotional Intelligence (N = 1)
	Petrides (2009)
	UI070 

	Emotional State (N = 1)
	Watson et al. (1988)
	UI607 

	Emotions In Media (N = 1)
	Renaud & Unz (2006)
	UI243 

	Empathic Feelings (N = 1)
	Oliver et al. (2013)
	UI059 

	Entertainment (N = 1)
	Oliver & Bartsch (2010)
	UI516 

	Ethnocentrism (N = 1)
	Neuliep & Mccroskey (1997)
	UI266 

	Eudaimonic & Hedonic Media Motivations (N = 1)
	Oliver & Raney (2011)
	UI285 

	Eudaimonic Experience (N = 1)
	Wirth et al. (2015)
	UI257 

	Experience (N = 1)
	Roth (2016)
	UI515 

	Experience Of Parasocial Interaction (N = 1)
	Hartmann & Goldhoorn (2011)
	UI463 

	Explicit Attitudes Towards Persons With Disabilities (N = 1)
	Batson et al. (1997)
	UI059 

	Fan Identification (N = 1)
	Wann & Branscombe (1993)
	UI354 

	Film Genre Preference (N = 1)
	Northern Alliance & Ipsos Mediact (2011)
	UI608 

	Flow State (N = 1)
	Jackson & Eklund (2002)
	UI367 

	General Help Seeking (N = 1)
	Wilson et al. (2005)
	UI405 

	Global Warming (N = 1)
	Ferguson & Branscombe (2010)
	UI447 

	Gun Attitude (N = 1)
	Tenhundfeld et al. (2017)
	UI127 

	Immersion, Enjoyment, & Engagement (N = 1)
	Lin et al. (2002)
	UI368 

	Implicit Attitudes Toward Persons With Disabilities (N = 1)
	Pruett & Chan (2006)
	UI059 

	Impulsivity (N = 1)
	Patton et al. (1995)
	UI509 

	Inclusion Of Other In The Self (N = 1)
	Aron et al. (1992)
	UI451 

	Ingroup Identification (N = 1)
	Sani et al. (2015)
	UI070 

	Intensity Of Emotional Music (N = 1)
	Zentner et al. (2008)
	UI535 

	Intensity Of Emotions (N = 1)
	Igartua & Paez (1998)
	UI574 

	Intention (N = 1)
	Ajzen (2002)
	UI300 

	Interaction (N = 1)
	Hwang et al. (2015)
	UI235 

	Internal Political Efficacy (N = 1)
	Hoffman & Young (2011)
	UI399 

	Interpersonal Reactivity (N = 1)
	Davis (1980)
	UI297 

	Investment (N = 1)
	Rusbult (1983)
	UI362 

	Locus Of Control (N = 1)
	Kovaleva (2012)
	UI614 

	Mental Health Knowledge (N = 1)
	Evans-Lacko (2010)
	UI242

	Mental Illness Stigma (N = 1)
	Day et al. (2007)
	UI245 

	Mental Illness: Clinician's Attitudes (N = 1)
	Kassam et al. (2010)
	UI245 

	Mental Well-Being (N = 1)
	Vander Zee et al. (1996)
	UI081 

	Modes Of Reception (N = 1)
	Suckfull & Scharkow (2009)
	UI243 

	Modified Differential Affect (N = 1)
	Renaud & Unz (2006)
	UI061 

	Morbid Curiosity (N = 1)
	Scrivner (2020)
	UI542 

	Motion Sickness (N = 1)
	Gianaros et al. (2010)
	UI491 

	Motive For Sensory Pleasure (N = 1)
	Eisenberger et al. (2010)
	UI614 

	Movie Interest And Knowledge (N = 1)
	Silvia & Berg (2011)
	UI100 

	Multitasking Preference (N = 1)
	Poposki & Oswald (2010)
	UI518 

	Narrative Completion (N = 1)
	Steiner (2018)
	UI472 

	Narrative Understanding (N = 1)
	Busselle & Bilandzic (2009)
	UI045 

	Need For Affect (N = 1)
	Appell et al. (2012)
	UI292 

	Need To Belong (N = 1)
	Leary et al. (2007)
	UI126 

	News Source Credibility (N = 1)
	Berlo et al. (1969)
	UI261 

	Nostalgia (N = 1)
	Baker & Kennedy (1994).
	UI522 

	Oral Presentation (N = 1)
	Van Ginkel et al. (2017)
	UI077 

	Parasocial Breakup Distress (N = 1)
	Cohen (2003)
	UI556 

	Parasocial Functions (N = 1)
	Honeycutt (2003)
	UI388 

	Perceived Ease Of Use (N = 1)
	Davis et al. (1989)
	UI232 

	Perceived Emotional Synchrony (N = 1)
	Paez et al. (2015)
	UI135 

	Perceived Service Quality (N = 1)
	Tarus & Rabach (2013)
	UI390 

	Perceived Social Solidarity (N = 1)
	Sassenberg & Postmes (2002)
	UI135 

	Perceived Stress (N = 1)
	Cohen et al. (1983)
	UI576 

	Perceived Usability (N = 1)
	Hassenzahl et al. (2003)
	UI491 

	Perceived Well-Being (N = 1)
	Grzeskowiak & Sirgy (2007)
	UI068 

	Perception Of Others (N = 1)
	Steed et al. (1999)
	UI605 

	Personal Report Of Communication Apprehension (N = 1)
	Mccroskey et al. (1985)
	UI239 

	Personal Report Of Confidence As A Speaker (N = 1)
	Paul (1966)
	UI298 

	Personality  (N = 1)
	Muck et al. (2007)
	UI538 

	Planned Behaviour Control (N = 1)
	Ajzen (2006)
	UI484 

	Player's Needs Satisfaction (N = 1)
	Ryan et al. (2006)
	UI367 

	Pleasure (N = 1)
	Petzer et al. (2014)
	UI654 

	Political Candidate Character (N = 1)
	Mccroskey & Teven (1999)
	UI087

	Political Efficacy (N = 1)
	Beierlein et al. (2012)
	UI516 

	Political Engagement (N = 1)
	Hoffman & Yound (2011)
	UI399 

	Political Interest (N = 1)
	Otto & Bacherle (2011)
	UI516 

	Positive Word Of Mouth (N = 1)
	Ulker-Demirel et al. (2018)
	UI654 

	Post Viewing Behaviour (N = 1)
	Gantz & Wenner (1991)
	UI600 

	Presence Response (N = 1)
	Kang (2016)
	UI298 

	Presentation Performance (N = 1)
	Kang (2016)
	UI298 

	Presentation Quality (N = 1)
	Hegarty (2009)
	UI053 

	Presumed Effects Of Watching (N = 1)
	Rubin (2009)
	UI501 

	Price (N = 1)
	Ranaweera & Neely (2003)
	UI390 

	Program Affinity (N = 1)
	Rubin (1983)
	UI232 

	Program Genre Preference (N = 1)
	Hawkins et al. (2001)
	UI232 

	Program Loyalty (N = 1)
	Lau & Lee (1999)
	UI364 

	Psychological Needs (N = 1)
	Cacioppo & Petty (1982)
	UI172

	Psychosemantic (N = 1)
	Kelly (1983)
	UI334 

	Rape Myth Acceptance (N = 1)
	Payne et al. (1999)
	UI594 

	Rating Of Sexual Arousal (N = 1)
	Mosher (2011)
	UI374 

	Reported And Intended Behaviour (N = 1)
	Evans-Lacko (2011)
	UI242

	Satisfaction With Life (N = 1)
	Diener et al. (1985)
	UI610 

	Search For Meaning Of Life (N = 1)
	Steger et al. (2006)
	UI258 

	Self Assessment Manikin (N = 1)
	Bradley & Lang (1994)
	UI135 

	Self-Esteem (N = 1)
	Rosenberg (1965)
	UI298 

	Self-Report Emotion (N = 1)
	Gross & Levenson (1995)
	UI372 

	Self-Worth (N = 1)
	Janoff-Bulman (1989)
	UI610 

	Semi-Structured (N = 1)
	Demographic
	UI057

	Sense Of Being Informed (N = 1)
	Matthieb (2013)
	UI516 

	Sense Of Control (N = 1)
	Liu (2003)
	UI447 

	Severity (N = 1)
	Angela et al. (2018)
	UI446 

	Sexual Inhibition/Sexual Excitation (N = 1)
	Carpenter et al. (2010)
	UI374 

	Sexual Prejudice (N = 1)
	Morrison & Morrison (2002)
	UI079 

	Simulation Evaluation (N = 1)
	Kassab et al. (2011)
	UI664 

	Sociability (N = 1)
	Shin (2013)
	UI364 

	Social Characteristics (N = 1)
	Rubin & Rubin 1982
	UI232 

	Social Distance (N = 1)
	Link et al. (1999)
	UI245 

	Social Engagement (N = 1)
	Guo (2018)
	UI232 

	Social Interaction (N = 1)
	Zhang et al. (2011)
	UI677 

	Social Media Use (N = 1)
	Angela et al. (2018)
	UI446 

	Social Presence, Utilitarian Value, And E-Loyalty Intention (N = 1)
	Fang et al. (2018)
	UI026 

	Social Tv Engagement (N = 1)
	Soo et al. (2015)
	UI446 

	Social Tv Enjoyment (N = 1)
	Tamborini et al. (2010)
	UI307 

	Social Tv Viewing (N = 1)
	Ko et al. (2016)
	UI307 

	Social Tv Viewing Enjoyment (N = 1)
	Tamborini et al. (2010)
	UI308 

	Spiritual Belief (N = 1)
	Marmor-Lavie et al. (2009)
	UI285 

	Sports Involvement (N = 1)
	Raney & Depalma (2006)
	UI309 

	Sports Media Fanship (N = 1)
	Gantz et al. (2006)
	UI130 

	State Aggression (N = 1)
	Anderson et al. (1995)
	UI361 

	State Anxiety (N = 1)
	Spielberger et al. (1970)
	UI664 

	State Empathy (N = 1)
	Raney (2002)
	UI223

	State Nostalgia (N = 1)
	Marchegiani & Phau (2013)
	UI044 

	Story World Absorption (N = 1)
	Kuijpers et al. (2014)
	UI608 

	Stress State (N = 1)
	Helton & Naswall (2015)
	UI605 

	Subjective Involvement (N = 1)
	Neys & Jansz (2010)
	UI628 

	Subjective Social Status (N = 1)
	Alder et al. (2000)
	UI614 

	Suspense (N = 1)
	Oliver & Bartsch (2010)
	UI267 

	Switching Cost (N = 1)
	Gray et al. (2017)
	UI390 

	Traditional News Exposure (N = 1)
	Young (2004)
	UI399 

	Trait Empathy (N = 1)
	Baron-Cohen & Wheelwright (2004)
	UI223

	Trait Transcendence (N = 1)
	Elkins et al. 1988)
	UI285 

	Trait Transportability (N = 1)
	Dal Cin et al. (2004)
	UI179 

	Transliminality (N = 1)
	Lange et al. (2000)
	UI614 

	Transport Narrative (N = 1)
	Green & Brock (2013)
	UI374 

	Travel Intention (N = 1)
	Fu et al. (2016)
	UI068 

	Trust In Institutions (N = 1)
	Lipset & Schneider (1987)
	UI399 

	Tv Attention (N = 1)
	Jeong & Hwang (2012)
	UI545 

	Uncertainty (N = 1)
	Fynes et al. (2004)
	UI446 

	Understanding (N = 1)
	Busselle & Bilandzic (2009)
	UI634 

	User Engagement (N = 1)
	O'brian & Toms (2010)
	UI248 

	Viewer Loyalty (N = 1)
	Lim et al. (2015)
	UI390 

	Viewer Satisfaction (N = 1)
	Tarus & Rabach (2013)
	UI390 

	Viewer-Program Relationship Breakup Distress (N = 1)
	Cohen (2003)
	UI362 

	Viewing Motivation (N = 1)
	Rubin (1983)
	UI475 

	Virtual Performance (N = 1)
	Kang (2016)
	UI298 

	Virtual Reality Experience (N = 1)
	Lin et al. (2002)
	UI200 

	Virtual Reality Realism (N = 1)
	Poeschl & Doering (2013)
	UI585; 

	Virtual Reality Utility (N = 1)
	Van Ginkel et al. (2019)
	UI077 

	Visitors Experience (N = 1)
	Moore (2011).
	UI352 

	Vr Realism (N = 1)
	Poeschl & Doering (2013)
	UI367 

	Watching Regret (N = 1)
	O'carroll et al. (2012)
	UI472 

	Wishful Identification (N = 1)
	Hoffner & Bachanan (2005)
	UI335 



Supplementary Table 5

Custom Questionnaire Metrics Reported in the Corpus, complete.

	Method
	ID

	Content Specific
	UI368; UI285; UI098; UI107; UI130; UI179; UI180; UI189; UI195; UI202; UI205; UI223; UI229; UI250; UI276; UI283; UI360; UI680; UI684; UI378; UI382; UI391; UI393; UI422; UI459; UI481; UI504; UI532; UI544; UI567; UI593; UI086; UI079; UI073; UI059; UI690; UI638; UI008 

	Media Consumption Practices
	UI120; UI595; UI184; UI650; UI020; UI596; UI689; UI518; UI335; UI514; UI199; UI600; UI369; UI384; UI472 

	Enjoyment
	UI677; UI043; UI236; UI259; UI261; UI433; UI574; UI600; UI608; UI617; UI048; UI643; UI651 

	Taste Preferences
	UI007; UI081; UI658; UI098; UI343; UI399; UI552; UI542 

	Vr Experience
	UI264; UI590; UI380; UI340; UI024; UI263; UI089; UI082 

	Engagement
	UI524; UI609; UI526; UI100; UI437; UI129; UI123 

	Emotion
	UI532; UI519; UI508; UI451; UI426; UI297; UI049 

	Rating
	UI124; UI162; UI614; UI580; UI198; UI568 

	Co-Viewing Practice
	UI594; UI126; UI349 

	Narrative Engagement
	UI623; UI515; UI442; UI372; UI353 

	Usability
	UI492; UI322; UI281; UI153; UI090 

	Social Media Consumption
	UI231; UI624; UI362; UI436 

	Binge Watching
	UI472; UI509; UI621 

	Experience
	UI512; UI414; UI333 

	Combination Of Questionnaire
	UI068; UI306; UI329 

	Unknown
	UI497; UI494; UI400 

	Perspective
	UI030; UI289; UI523 

	Knowledge Test
	UI674; UI540; UI343 

	Dual-Screening
	UI545; UI553; UI552 

	Parasocial Experience
	UI266; UI641 

	Experience Of Character
	UI666 

	Experience/Immersion/Emotion
	UI670; UI671 

	Interactive Experience
	UI200; UI673 

	Social Values
	UI350; UI586 

	Sustainability
	UI490; UI641 

	Pandemic Resilience
	UI542 

	Pandemic Preparedness
	UI542 

	Parasocial Interaction
	UI572 

	Parasocial Interaction?
	UI142 

	Narrative Engagement/Memory Test
	UI246 

	Motivation
	UI319 

	3d Film Experience
	UI278 

	Rating/Emotion
	UI251 

	Presence
	UI365

	Rating (Character)
	UI267 

	Rating'/Memory Test
	UI464 

	Mental Health Seeking Behavior
	UI405 

	Realism
	UI573 

	Satisfaction
	UI017 

	Sex-Scene Enjoyment
	UI575 

	Singing Performance
	UI687 

	Social Capital
	UI349 

	Taste Preferences/Content Specific
	UI292 

	Theme Park Experience
	UI317 

	Viewing Intention
	UI617 

	Moral Engagement
	UI617 

	Knowledge
	UI458 

	Memory Test
	UI002 

	Media Trust
	UI098 

	Agency
	UI451 

	Attitude
	UI114 

	Attitudes To Campaign Finance
	UI343

	Auditory Experience
	UI591

	Behaviour
	UI354 

	Behaviour Intention
	UI469 

	Cognitive Elaboration
	UI349 

	Comfort
	UI655 

	Concubine Infighting
	UI487 

	Content Specific/Co-Presences/Usability
	UI543

	Cultural Experience
	UI572 

	Demographic
	UI482

	Embodiment
	UI563 

	Embodiment/Entertainment
	UI368 

	Empathy
	UI574 

	Enjoyment/Engagement/Content Specific
	UI127 

	Expectation
	UI017 

	Experience Of Spoilers
	UI466 

	Experience/Media Consumption
	UI451 

	Familiarity
	UI044 

	Film Aesthetics
	UI601 

	Food Consumption
	UI688 

	Gratifications
	UI676 

	Bfi Survey
	UI658 

	Knowledge Acquisition/Engagement
	UI128 

	Media Consumption/Taste Preferences
	UI371

	Media Consumptions Practices
	UI642

	Watching Behavior
	UI617 
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Questionnaire (N = 


403)


 


Questionnaire


 


See Supplementary Table 4


 


Custom Questionnaire 


(N = 154)


 


Custom 


Questionnaire


 


See Supplementary Table 5
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-


Report (N = 54)


 


Social Media Analysis


 


UI171; 


UI496; 


UI383; 


UI218; 


UI616; 


UI241; 


UI161; 


UI551; 


UI301; 


UI555; 


UI190; 


UI106; 


UI539; 


UI275; 


UI587; 


UI080; 


UI213; 


UI330; 


UI640; 


UI381; 


UI652; 


UI412; 


UI110; 


UI076; 


UI107; 


UI498; 


UI667; 


UI624; 


UI212; 


UI402; 


UI012; 


UI249


 


 


 


Rating


 


UI407; 


UI372; 


UI383; 


UI489; 


UI201; 


UI408; 


UI616; 


UI648; 


UI016; 


 


UI386


 


 


 


Continuous Response 


Measure


 


UI602; 


UI603


 


 


 


Attachment Measure


 


UI621


 


 


 


Audience Preference


 


UI186


 


 


 


Nostalgia


-


Proneness


 


UI044


 


 


 


Parasocial Interaction


 


UI044


 


 


 


Perceived Workload


 


UI491


 


 


 


Presence Rating Task


 


UI615


 


 


Program Credibility


 


UI641


 


 


 


Real


-


Time Response


 


UI043


 


 


 


Uncanny Valley Effect


 


UI521


 


 


 


Visual Appeal


 


UI447


 


 


Physiological (N = 43)


 


Heart Rate


 


UI519; 


UI160; 


UI070; 


UI056; 


UI576; 


UI043; 


UI664; 


UI298; 


UI568; 


UI297; 


UI499; 


UI320; 


UI374; 


UI361; 


UI589


 


 


 


Skin Conductance


 


UI056; 


UI043; 


UI297; 


UI320; 


UI651; 


UI394; 


UI279; 


UI329; 


UI589


 


 


 


EEG


 


UI690; 


UI426; 


UI096; 


UI320; 


UI687; 


UI551; 


UI689; 


UI589


 


 


 


Breathing Rate


 


UI160; 


UI576


 


 


 


Cortisol Response


 


UI374; 


UI423


 


 


 


EMG


 


UI519; 


UI320


 


 


 


Blood Pressure


 


UI361


 


 


 


fMRI


 


UI005


 


 


 


Photoplethysmography


 


UI160


 


 


 


Pupil Size


 


UI615


 


 


Skin Temp


 


UI160


 


 


Behavior (N = 37)


 


Viewing Statistics


 


UI182; 


UI474; 


UI449; 


UI229; 


UI551; 


UI503; 


UI162


 


 




Supplementary Material   Supplementary Table 1     Methods Used in Studies that Adopted a Quantitative Design , complete.    

Method Type  Method  ID  

Questionnaire (N =  403)  Questionnaire  See Supplementary Table 4  

Custom Questionnaire  (N = 154)  Custom  Questionnaire  See Supplementary Table 5  

Self - Report (N = 54)  Social Media Analysis  UI171;  UI496;  UI383;  UI218;  UI616;  UI241;  UI161;  UI551;  UI301;  UI555;  UI190;  UI106;  UI539;  UI275;  UI587;  UI080;  UI213;  UI330;  UI640;  UI381;  UI652;  UI412;  UI110;  UI076;  UI107;  UI498;  UI667;  UI624;  UI212;  UI402;  UI012;  UI249    

 Rating  UI407;  UI372;  UI383;  UI489;  UI201;  UI408;  UI616;  UI648;  UI016;    UI386    

 Continuous Response  Measure  UI602;  UI603    

 Attachment Measure  UI621    

 Audience Preference  UI186    

 Nostalgia - Proneness  UI044    

 Parasocial Interaction  UI044    

 Perceived Workload  UI491    

 Presence Rating Task  UI615  

 Program Credibility  UI641    

 Real - Time Response  UI043    

 Uncanny Valley Effect  UI521    

 Visual Appeal  UI447    

Physiological (N = 43)  Heart Rate  UI519;  UI160;  UI070;  UI056;  UI576;  UI043;  UI664;  UI298;  UI568;  UI297;  UI499;  UI320;  UI374;  UI361;  UI589    

 Skin Conductance  UI056;  UI043;  UI297;  UI320;  UI651;  UI394;  UI279;  UI329;  UI589    

 EEG  UI690;  UI426;  UI096;  UI320;  UI687;  UI551;  UI689;  UI589    

 Breathing Rate  UI160;  UI576    

 Cortisol Response  UI374;  UI423    

 EMG  UI519;  UI320    

 Blood Pressure  UI361    

 fMRI  UI005    

 Photoplethysmography  UI160    

 Pupil Size  UI615  

 Skin Temp  UI160    

Behavior (N = 37)  Viewing Statistics  UI182;  UI474;  UI449;  UI229;  UI551;  UI503;  UI162    

