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ON THE COVER

Holiday From Real by Julie Hawkins

Portions of the following are based on an interview with
the artist on September 26, 2016.

Some artists know from an early age that art is their
destiny. Family engagement and support further augments
their intention. For Julie Hawkins, whose Holiday From
Real is the art on the cover of this month’s American
Psychologist, it has been nearly the antithesis.

Hawkins grew up the daughter of chicken farmers in rural
Ontario, Canada. She says she was the “black sheep” of her
family—and now is vegetarian. Her family, she reflects,
“wasn’t the least bit interested in art.”” In high school,
Hawkins excelled in math and science and headed off to
university with plans to go into engineering. Calculus and
geography, though, did not feel practical enough. A design
class, on the other hand, captivated her and she shifted to a
college with a specialized design program. There, she en-
joyed the technical aspects of drafting and design. For about
5 years, she worked at a design firm.

Inspired by the painting-filled home of her husband’s aunt
and uncle, Hawkins attended a few fine arts workshops and
was enthralled by a workshop on abstract painting. Al-
though she had taken some art history courses, they were
primarily about representational artists. Van Gogh’s paint-
ings were her “first foray into expressionism.” “Color is
what gets me excited,” she says; she was drawn to the work
of color field artists such as Mark Rothko. She has been
influenced by the Japanese brushwork (sumi-e) of Toronto,
Ontario, artist Danielle O’Connor Akiyama. Hawkins rel-
ishes the idea of finding the essence. This minimalism
appears simple, yet takes years of study and work.

Hawkins began painting in the family’s spare bedroom.
Although loving it, she was initially self-conscious: “I
would panic if my husband even opened the door.” Gradu-
ally, she came to understand that the years of design training
and work—design elements such as pattern, balance, and
color that had been drilled into her—were manifesting in
her paintings. She created a website, received positive feed-
back, and decided that working for someone else was not for
her. She has been painting professionally for about 8 years,
with sales from studio tours, art fairs and design shows, her
website, and representation in a couple of Ontario art gal-
leries.

Hawkins finds that she paints most effectively by having
a spontaneous, intuitive attitude. Trusting her knowledge of
the elements of design, she can let “the impulsive part
happen first. Then there’s a lot of standing back and look-
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ing. I spend a lot of time staring at it, thinking.” She enjoys
a reoccurring style in which geometric shapes and lines are
combined with fluid drips, a mixture of structure and spon-
taneous movement.

Unlike her computer work, often completed in silence,
Hawkins paints with music playing continuously:

If 'm singing a song, music clears my mind of everyday
things. It takes a while to let go of every little “should I use
this color or that,” “what’s popular,” “what’s going to sell.”
It’s hard to get that out of your brain and just paint, but that’s
when the magic happens.

Hawkins says that she is most drawn to rock music while
painting. Some of her favorites are Andrew McMahon;
Arkells, a Canadian band; Red Hot Chilli Peppers; Sia, from
Australia; and the incomparable Bob Marley.

Learning that potential purchasers were upset if she just
listed a painting “Untitled,” Hawkins now reflects back,
once she has finished a painting, on the albums she has
listened to and typically, draws on the title or lyrics of a
song to title the painting. For this painting, she used the title
of a song by Jack’s Mannequin’s lead singer, Andrew
McMahon. About the painting—and the title—Hawkins
comments, “If it were up to me, every day would be a
holiday from real life, the California, relaxed easy vibe.”
Real life, for Hawkins, though, means being an artist in the
context of being mother to two girls, six and eight.

If it were just me, I’d sleep in. I feel most creative at 3 p.m.
and later. But children do not adhere to that schedule. [The
artist] Chuck Close captures it: “Inspiration is for amateurs;
The rest of us just show up and get to work.”

When you’re a professional artist—I have deadlines, shows |
need to prepare for—I'm an entrepreneur. I paint between 9
and 4. Then the girls get home and I'm on mom-duty.

Despite the actual vagaries of being a professional artist,
Hawkins says that this painting, the first of a collection
using this color combination, has been universally well-
received. People let her know that the work feels soothing,
calming—and makes them feel happy. In turn, Hawkins
enjoys the mystery of “just paint” that can evoke such
strong feelings.

Kate F. Hays
Art Co-Editor
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