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Except where specified, the following is drawn from a personal interview with the artist on
February 14, 2001.

Bob Schwan (b. 1949) lives and paints in Santa Fe, NM. Schwan was born in St. Louis,
MO; while he was still very young, his family moved to Wichita, KS, which is where he grew up
and eventually became president of the Budweiser distributorship. Schwan says that at age 40, as
something to do, he began to apply paint to canvas. A respected local artist told Schwan that he
could capture emotion on the canvas, a thing that many trained artists cannot do. He recommended
that Schwan keep on doing what he was doing, so Schwan remains a self-taught artist. After several
shows in Wichita, Schwan decided to turn the beer business over to his brother. Schwan says that
for him, "a bad day in the art business is better than a good day in any other business." As art took
over his life, he and his wife, Nancy, a trained artist, went to Santa Fe to see if they liked it and
never left.

Schwan considers his body of work experimental. He has done many different things; for
example, being bald, he painted a series of people without hair. He also does abstracted land-
scapes and sometimes works with a model. He says that his paintings come from his heart. "I have
always created with a bright palette, and I have never been afraid of experimentation. . . . My
paintings and their often whimsical subject matter invite interaction, and I welcome this dialogue;
however, my own voice ultimately is the voice I listen to" (Ventana Fine Art, 2001). Schwan's goal
is for people to view his art with a smile on their faces and to feel a little better each time they
walk by it. He wants his paintings to evoke a response, which one certainly did in a psychologist
from Denver, CO, who was taken with one of his dog paintings because it reminded her so much of
her own pet.

Schwan likes painting dogs and will keep on until it is no longer energizing for him or
potential buyers. He has done 80 so far. It takes him roughly six hours to complete a dog painting.
His method is to scan a picture into the computer so he can create a photo negative for reference.
He draws the dog on watercolor paper and uses the scanned photos for reference in regard to
lights and darks. His wife refers to his dogs as Picassoesque—the parts are there but not neces-
sarily in the right place or doing the right things. All his titles come from asking, "What is this dog
trying to say to me?" He says he studies the finished painting (he never knows how it will turn out)
to decipher the story of that dog at that moment. Schwan asked himself what about the dog on the
cover might appeal to a psychologist. He decided the dog in "My Nose Is Out of Joint" is not
really in pain. "He's like persons who cross their eyes or are double-jointed—he does this on his
own to make you laugh.... However, if there ever was a confused dog, this is it—this is a dog who
definitely needs counseling."
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