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Online Figure 1. Plots of first and second stage, indirect and direct effects for Depression as a 
moderator of the relationship between Ideology and Attitudes; low and high values were 
calculated as one standard deviation below and above the mean. MRNI-R = Male Role Norms 
Inventory – Revised; ATSPPH = Attitudes Toward Seeking Professional Psychological Help 
Scale – Short Form; CESD = Center for Epidemiologic Studies Depression Scale. SSOSH = 
Self-stigma of Seeking Help Scale. 
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Online Figure 2. Plots of first and second stage, indirect, and direct effects for Barriers as a 
moderator of the relationship between Ideology and Attitudes; low and high values were 
calculated as one standard deviation below and above the mean. MRNI-R = Male Role Norms 
Inventory – Revised; ATSPPH = Attitudes Toward Seeking Professional Psychological Help 
Scale – Short Form; BHSS = Barriers to Help-Seeking Scale; SSOSH = Self-stigma of Seeking 
Help Scale. 
 

 


